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THE ROLE OF E-COMMERCE IN ECONOMIC 
DEVELOPMENT: EVIDENCE FROM 
UZBEKISTAN’S DIGITAL TRANSFORMATION
Shakhriddinova Sitora Tolibjon kizi
PhD student at Tashkent State University of Economics

Abstract: The rapid advancement of digital technologies has fundamentally transformed global economic 
structures, with electronic commerce (e-commerce) emerging as a critical driver of economic development, 
entrepreneurship, and international trade. This study examines the role of e-commerce in promoting economic 
development in Uzbekistan within the broader context of digital transformation and regional integration. Adopting a 
qualitative and descriptive research design based on secondary data from international organizations, government 
institutions, and academic publications, the study analyzes recent trends in e-commerce development, identifies 
key drivers facilitating market expansion, and evaluates existing opportunities and challenges. The findings reveal 
that Uzbekistan’s e-commerce market reached approximately US$1.2 billion in 2024, accounting for 3.8% of total 
retail trade, supported by 87.2% internet penetration and the Digital Uzbekistan–2030 Strategy. However, regional 
disparities in digital infrastructure, cybersecurity concerns, and varying digital literacy levels persist. The study offers 
policy recommendations for strengthening digital trade ecosystems and maximizing e-commerce’s developmental 
benefits.

Keywords: E-commerce, economic development, digital transformation, Uzbekistan, digital infrastructure, 
entrepreneurship, international trade, emerging economy, Central Asia.

Аннотация: Стремительное развитие цифровых технологий кардинально трансформировало мировые 
экономические структуры, при этом электронная коммерция (e-commerce) стала важным фактором 
экономического развития, предпринимательства и международной торговли. В данном исследовании 
рассматривается роль электронной коммерции в содействии экономическому развитию Узбекистана в 
более широком контексте цифровой трансформации и региональной интеграции. На основе качественного 
и описательного подхода к исследованию, основанного на вторичных данных международных организаций, 
государственных учреждений и научных публикаций, анализируются современные тенденции развития 
электронной коммерции, выявляются ключевые факторы расширения рынка, а также оцениваются 
существующие возможности и вызовы. Результаты показывают, что объём рынка электронной коммерции 
Узбекистана в 2024 году достиг примерно 1,2 млрд долларов США, что составляет 3,8% общего объёма 
розничной торговли. Этому способствовали уровень проникновения интернета в 87,2% и реализация Стратегии 
«Цифровой Узбекистан – 2030». Вместе с тем сохраняются региональные различия в развитии цифровой 
инфраструктуры, вопросы кибербезопасности и различия в уровне цифровой грамотности населения. В 
статье предложены рекомендации по укреплению экосистемы цифровой торговли и максимизации социально-
экономических выгод электронной коммерции.

Ключевые слова: электронная коммерция, экономическое развитие, цифровая трансформация, 
Узбекистан, цифровая инфраструктура, предпринимательство, международная торговля, развивающаяся 
экономика, Центральная Азия.

Annotatsiya: Raqamli texnologiyalarning jadal rivojlanishi jahon iqtisodiy tuzilmalarini tubdan o‘zgartirib, 
elektron tijoratni (e-commerce) iqtisodiy rivojlanish, tadbirkorlik va xalqaro savdoning muhim omiliga aylantirdi. Ushbu 
tadqiqot raqamli transformatsiya va mintaqaviy integratsiya sharoitida O‘zbekistonda elektron tijoratning iqtisodiy 
rivojlanishga ta’sirini o‘rganadi. Xalqaro tashkilotlar, davlat muassasalari va ilmiy nashrlar ma’lumotlariga asoslangan 
sifat va tavsifiy tadqiqot yondashuvi yordamida elektron tijorat rivojlanishining zamonaviy tendensiyalari tahlil qilinib, 
bozor kengayishini ta’minlovchi asosiy omillar aniqlanadi hamda mavjud imkoniyatlar va muammolar baholanadi. 
Natijalar shuni ko‘rsatadiki, 2024 yilda O‘zbekiston elektron tijorat bozori hajmi taxminan 1,2 milliard AQSH dollariga 
yetib, umumiy chakana savdo hajmining 3,8 foizini tashkil etgan. Bunga internetdan foydalanish darajasining 87,2 
foizga yetgani va “Raqamli O‘zbekiston – 2030” strategiyasining amalga oshirilishi xizmat qilgan. Shu bilan birga, 
raqamli infratuzilmaning hududlar bo‘yicha notekis rivojlanishi, kiberxavfsizlik bilan bog‘liq masalalar hamda raqamli 
savodxonlik darajasidagi tafovutlar saqlanib qolmoqda. Tadqiqotda raqamli savdo ekotizimini mustahkamlash va 
elektron tijoratning iqtisodiy rivojlanishdagi imkoniyatlarini yanada kengroq ro‘yobga chiqarish bo‘yicha tavsiyalar 
ishlab chiqilgan.

Kalit so‘zlar: elektron tijorat, iqtisodiy rivojlanish, raqamli transformatsiya, O‘zbekiston, raqamli infratuzilma, 
tadbirkorlik, xalqaro savdo, rivojlanayotgan iqtisodiyot, Markaziy Osiyo.



IQ
T

IS
O

D
IY

O
T

Э
К
О
Н
О
М
И
К
А

E
C

O
N

O
M

Y

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T

https://yashil-iqtisodiyot-taraqqiyot.uz 153

2026-yil, iyun. 6-son, III-qism

I N T R O D U C T I O N
The rapid advancement of digital technologies has fundamentally transformed the structure of the global 

economy, creating new opportunities for production, consumption, and trade. Among the most influential 
manifestations of this transformation is electronic commerce (e-commerce), which has emerged as a critical 
component of the digital economy and an important driver of economic development. The widespread adoption 
of ICT, increasing internet penetration, and development of secure digital payment systems have significantly 
accelerated e-commerce growth worldwide. According to Statista (2025), global e-commerce revenue is 
projected to reach approximately US$3.88 trillion in 2026 and increase to US$5.05 trillion by 2030, with the 
number of e-commerce users expected to reach 4.1 billion by 2030.

Despite widespread benefits, significant challenges remain regarding e-commerce’s regulation, accessibility, 
and sustainability. The benefits are often distributed unevenly due to differences in digital infrastructure, 
institutional quality, and human capital development. Central Asia represents a particularly interesting region, 
as historically these economies have faced structural constraints arising from landlocked geography, high 
transportation costs, and limited international market access. E-commerce provides a mechanism to overcome 
geographical barriers and integrate local businesses into global value chains.

The World Bank’s Elevate Global Access Through E-Commerce (E-GATE) initiative, launched in 2023, 
supports e-commerce growth across Kyrgyzstan, Tajikistan, and Uzbekistan. According to the World Bank 
(2025), E-GATE-supported firms secured more than US$21 million in business deals between May and 
November 2024, gaining access to over 70 new international markets. Among Central Asian countries, 
Uzbekistan has emerged as one of the region’s most dynamic digital economies. The Digital Uzbekistan–2030 
Strategy established ambitious targets for expanding digital infrastructure, increasing internet accessibility, and 
developing human capital in IT sectors.

Recent statistics illustrate rapid digital growth: Uzbekistan had approximately 32.7 million internet users 
at the beginning of 2025, representing 87.2% of the total population, with 33.9 million mobile subscriptions 
(DataReportal, 2025). The national e-commerce market reached approximately US$1.2 billion in 2024, 
accounting for 3.8% of total retail trade, with projections of US$1.8–2.2 billion by 2027. Despite this progress, 
academic research on e-commerce’s broader contribution to economic development in Uzbekistan remains 
limited. Therefore, the primary objective of this study is to examine the role of e-commerce in promoting 
economic development in Uzbekistan, analyzing recent trends, key drivers, opportunities, challenges, and 
policy implications.

R E V I E W  O F  L I T E R A T U R E  O N  T H E  S U B J E C T
The rapid expansion of digital technologies has made e-commerce one of the most significant drivers of 

contemporary economic development. Early studies primarily focused on the economic potential of electronic 
transactions and their role in facilitating market efficiency (Purohit & Purohit, 2005). As digital technologies 
became integrated into business operations, scholars expanded attention toward understanding how 
e-commerce contributes to national economic performance, competitiveness, and innovation (Timchuk et al., 
2018). Research demonstrates that e-commerce reduces transaction costs, improves market accessibility, 
enhances productivity, and increases business competitiveness (Kotelnykova, 2022; Dina & Veronika, 2022).

Despite broad agreement on e-commerce’s benefits, scholars debate its overall economic consequences. 
Several studies suggest that the impact depends heavily on institutional quality, digital infrastructure, and 
regulatory frameworks (Purohit & Purohit, 2005; Dovgal, 2025). Dovgal (2025) notes that digitalization 
simultaneously creates risks related to market concentration and regulatory challenges, while Sergeeva (2026) 
emphasizes the need for robust legal and dispute-resolution mechanisms. Liu (2026) demonstrates that 
e-commerce industrial clusters create favorable entrepreneurial ecosystems that stimulate innovation and firm 
performance. Sun (2023) highlights e-commerce’s role in supporting economic resilience during COVID-19.

Studies in Central Asia, Eastern Europe, and post-Soviet economies emphasize that digital infrastructure, 
government support, and institutional reforms remain critical determinants of e-commerce growth (Panzbekova 
et al., 2022; Wenyang et al., 2024). The literature has also evolved methodologically, from early descriptive 
analyses to sophisticated quantitative approaches using regression, ARDL, VAR, VECM, GMM, and panel 
data techniques. Recent research increasingly adopts interdisciplinary perspectives combining economic, 
technological, legal, and institutional dimensions (Sergeeva, 2026; Dovgal, 2025).

Several important research gaps persist. Most existing research focuses on large economies such as 
China, Russia, and EU member states, while Uzbekistan has received comparatively little scholarly attention 
despite its ambitious digital transformation agenda. Furthermore, many studies examine specific dimensions 
of e-commerce in isolation, lacking comprehensive frameworks integrating entrepreneurship, trade, regulatory, 
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and developmental dimensions. The present study addresses these gaps by providing a holistic assessment 
of e-commerce development in Uzbekistan, synthesizing recent international evidence and incorporating post-
pandemic developments.

R E S E A R C H  M E T H O D O L O G Y
This study adopts a qualitative and descriptive research design to examine e-commerce’s role in promoting 

economic development in Uzbekistan. The research is primarily based on secondary sources from international 
organizations, government institutions, industry reports, and academic publications, including reports from the 
World Bank, the International Trade Administration (ITA), DataReportal, Statista, and peer-reviewed journals 
addressing e-commerce, digitalization, and economic development.

Three main analytical approaches are employed. First, document analysis enables systematic examination 
of published materials to identify recurring patterns and trends. Second, comparative analysis evaluates 
Uzbekistan’s e-commerce development within the broader regional and international context, identifying 
similarities and differences with other countries that have leveraged digital commerce for economic growth. 
Third, thematic analysis synthesizes findings from existing literature and policy documents, identifying key 
determinants including digital infrastructure, institutional quality, regulatory frameworks, consumer adoption, 
and international market integration. While the absence of econometric modeling may limit causal inference, 
the qualitative approach enables broader exploration of contextual factors and policy implications.

A N A LY S I S  A N D  R E S U LT S
Alongside its remarkable progress, e-commerce development in Uzbekistan demonstrates significant 

potential for further advancement. First, ongoing improvements in digital infrastructure continue to expand 
opportunities across the country: although national internet penetration is high, continued enhancements in 
broadband quality and access between urban and rural areas are creating favorable conditions for businesses 
and consumers in all regions to participate more actively in digital commerce. Second, growing consumer 
trust and strengthening cybersecurity frameworks contribute positively to market development. Continuous 
improvements in consumer protection mechanisms, data security, and dispute resolution systems are enhancing 
confidence in e-commerce and supporting its wider adoption.

Third, logistics and delivery infrastructure continue to evolve and strengthen. While considerable progress 
has already been achieved in logistics capabilities, ongoing investments and reforms are improving delivery 
efficiency and reducing transaction costs, particularly in cross-border e-commerce where modernization of 
customs procedures can further enhance competitiveness. Fourth, digital literacy development presents 
substantial opportunities for growth. SMEs operating in traditional sectors are increasingly gaining access to 
technological tools, digital marketing knowledge, online payment systems, and platform management skills, 
enabling them to successfully adopt digital business models and expand their market presence.

Uzbekistan possesses substantial opportunities for further e-commerce expansion. The country’s 
demographic structure is a significant advantage: with approximately 60% of the population under thirty, 
Uzbekistan benefits from a large and technologically adaptable consumer base that is willing to adopt digital 
technologies and engage in online transactions. Government support through the Digital Uzbekistan–2030 
Strategy, telecommunications reforms, and adoption of the Law on Electronic Commerce (2022) demonstrates 
strong commitment to digital transformation.

International partnerships provide additional growth opportunities. Cooperation with Alibaba—including 
the creation of a ‘Made in Uzbekistan’ section on Alibaba.com—participation in the World Bank’s E-GATE 
initiative, and engagement with platforms such as Wildberries, Ozon, and AliExpress enhance the visibility 
of Uzbek products globally. The emergence of local digital ecosystems such as Uzum, Asaxiy, and Olcha, 
integrating marketplace services, digital payments, and logistics solutions, highlights the growing maturity of 
the national e-commerce sector. Such innovations are likely to play an increasingly important role in facilitating 
entrepreneurship, employment creation, and economic diversification.

The findings suggest several policy priorities. First, continued investments in telecommunications 
infrastructure are essential to ensure equitable access to high-speed internet across all regions, reducing 
the urban-rural digital divide and promoting inclusive digital commerce participation. Second, strengthening 
the legal and regulatory framework governing e-commerce should remain a priority, including improvements 
to consumer protection legislation, data privacy regulations, cybersecurity standards, and dispute resolution 
mechanisms to increase trust among consumers and businesses while attracting domestic and foreign 
investment.
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Third, digital literacy initiatives should be expanded through collaboration among educational institutions, 
government agencies, and private-sector organizations to equip entrepreneurs and SMEs with skills in digital 
marketing, online payments, logistics management, and international marketplace participation. Fourth, greater 
support for SME integration into global digital value chains through financial incentives, export promotion 
programs, and international platform partnerships can facilitate access to foreign markets and improve 
domestic enterprise competitiveness. Finally, policymakers should foster startup ecosystems, promote fintech 
development, and support technological entrepreneurship to stimulate new digital business models and 
sustainable economic growth.

C O N C L U S I O N S  A N D  S U G G E S T I O N S
E-commerce has emerged as a transformative force within the global economy, fundamentally changing how 

businesses operate and consumers interact in digital marketplaces. This study demonstrates that Uzbekistan 
has made substantial progress in developing its e-commerce ecosystem, with the market reaching US$1.2 
billion in 2024. Significant improvements in digital infrastructure, increasing internet penetration, supportive 
government policies, and expanding international marketplace participation have contributed to this rapid 
growth. Initiatives such as the Digital Uzbekistan–2030 Strategy, regulatory reforms, and partnerships with 
global e-commerce platforms have strengthened the foundations for sustainable digital market development.

At the same time, regional disparities in digital infrastructure, cybersecurity concerns, logistical constraints, 
and varying levels of digital literacy continue to require policy attention. The study contributes to existing literature 
by providing a comprehensive assessment of e-commerce development in Uzbekistan—an emerging economy 
that has received relatively limited scholarly attention—integrating technological, institutional, regulatory, and 
economic dimensions. With continued investments in digital infrastructure, regulatory modernization, human 
capital development, and international cooperation, e-commerce can serve as a powerful instrument for 
achieving sustainable economic growth and enhancing Uzbekistan’s global competitiveness.

R E F E R E N C E S :
1.	 Anvarovich, N. E. (2026). Foreign experience of implementing electronic commerce systems in joint-

stock companies and its practical significance. Repository Antis Publisher. https://doi.org/10.31149/ijefsd.
v7i2.5350

2.	 DataReportal. (2025). Digital 2025: Uzbekistan. https://datareportal.com
3.	 Dina, R., & Veronika, M. (2022). International experience in the development of electronic commerce 

and its application in the Republic of Belarus. Economic Alternatives, 28(3), 473–484.
4.	 Dovgal, E. (2025). Digitalization of international trade relations: Advantages and contradictions. The 

Journal of V. N. Karazin Kharkiv National University. Series: International Relations. Economics. Country 
Studies. Tourism, 21, 38–46. https://doi.org/10.26565/2310-9513-2025-21-04

5.	 Gayratova, M. N. Q., & Tashpulatova, L. M. (2023). The impact of digital technology on attracting 
foreign direct investment (Foreign experience and its application in Uzbekistan). Repository Antis Publisher. 
https://doi.org/10.31150/ajebm.v8i10.4091

6.	 Gazieva, L. R., Magomaev, T. R., Magomaeva, L. R., Morozova, N., Vasileva, I., & Yusupov, I. (2021). 
The impact of e-commerce on the digital economy. European Proceedings of Social and Behavioural Sciences, 
103.

7.	 Hanieieva, T. (2021). Peculiarities of the e-commerce development in the conditions of digital 
economy. International Journal of Computer Science and Network Security, 21(12). https://doi.org/10.22937/
IJCSNS.2021.21.12.28

8.	 Kotelnykova, Y. (2022). Development of e-commerce: Foreign experience. Herald of Khmelnytskyi 
National University. Economic Sciences, 312(6(1)), 61–66. https://doi.org/10.31891/2307-5740-2022-312-6(1)-
9

9.	 Liu, Y. (2026). The relationship between e-commerce industry cluster environment, entrepreneurial 
ability and entrepreneurial performance. Electronic Commerce Research. https://doi.org/10.1007/s10660-025-
10089-x

10.	Nozimov, E. A. (2025). Global insights on e-commerce in joint-stock companies. International Journal 
on Economics, Finance and Sustainable Development, 7(1), 9–13.

11.	Panzbekova, A. Z., Azatbek, T. A., Turgel, I., & Zhanbozova, A. (2022). Possibilities of application of 
foreign experience in state regulation of e-commerce market in Kazakhstan. Economics, 17(3), 210–225.



IQ
T

IS
O

D
IY

O
T

Э
К
О
Н
О
М
И
К
А

E
C

O
N

O
M

Y
YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T

https://yashil-iqtisodiyot-taraqqiyot.uz156

2026-yil, iyun. 6-son, III-qism

12.	Purohit, M. C., & Purohit, V. K. (2005). E-commerce and economic development (pp. 1–122). Foundation 
for Public Economics and Policy Research.

13.	Statista. (2025). eCommerce worldwide market outlook. https://www.statista.com/outlook/emo/
ecommerce/worldwide

14.	U.S. International Trade Administration. (2025). Uzbekistan e-commerce country commercial guide. 
https://www.trade.gov/country-commercial-guides/uzbekistan-ecommerce

15.	World Bank. (2025). Elevate Global Access Through E-Commerce (E-GATE) in Central Asia. https://
www.worldbank.org/en/region/eca/brief/e-gate



Manzilimiz: Toshkent shahar, Mirzo Ulug‘bek tumani 
Kumushkon koʻchasi, 26-uy. 

Jurnal sayti: https://yashil-iqtisodiyot-taraqqiyot.uz

2026. № 6/3

Ingliz tili muharriri: Feruz HAKIMOV
Musahhih: Zokir ALIBEKOV 
Sahifalovchi va dizayner: Hasan MAQSUDOV

 © Materiallar koʻchirib bosilganda ““Yashil” iqtisodiyot va taraqqiyot” jurnali manba sifatida 
koʻrsatilishi shart. Jurnalda bosilgan material va reklamalardagi dalillarning aniqligiga mualliflar 

ma’sul. Tahririyat fikri har vaqt ham mualliflar fikriga mos kelamasligi mumkin. Tahririyatga 
yuborilgan materiallar qaytarilmaydi.

Jurnalga istalgan payt quyidagi rekvizitlar orqali obuna boʻlishingiz mumkin. Obuna boʻlgach, 
@iqtisodiyot_77 telegram sahifamizga toʻlov haqidagi ma’lumotni skrinshot yoki foto shaklida 
joʻnatishingizni soʻraymiz. Shu asosda har oygi jurnal yangi sonini manzilingizga joʻnatamiz.

Mazkur jurnalda maqolalar chop etish uchun quyidagi havolalarga
maqola, reklama, hikoya va boshqa ijodiy materiallar yuborishingiz mumkin. 

Materiallar va reklamalar pullik asosda chop etiladi. 
El.Pochta: sq143235@gmail.com

Bot: @iqtisodiyot_77
Tel.: 93 718 40 07

““Yashil” iqtisodiyot va taraqqiyot” jurnali 03.11.2022-yildan 
Oʻzbekiston Respublikasi Prezidenti Adminstratsiyasi huzuridagi

Axborot va ommaviy kommunikatsiyalar agentligi tomonidan
№566955 reyestr raqami tartibi boʻyicha roʻyxatdan oʻtkazilgan.

Litsenziya raqami: №046523. PNFL: 30407832680027




