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THE ESSENCE, EVOLUTION, AND ROLE OF
INTERNET MARKETING IN THE DIGITAL
ECONOMY FOR SMALL BUSINESSES

Pirmatov Oybek Shovkat ugli
Independent Researcher at Tashkent State University of Economics
E-mail: oybekpirmatovs@gmail.com

Abstract. The rapid development of the digital economy, the deepening of globalization processes,
and fundamental shifts in consumer behavior necessitate the reorganization of marketing activities in small
business entities based on modern digital technologies. Today, digital marketing has become a key factor
in strengthening the market position of small businesses, enhancing their competitiveness, and ensuring
sustainable development, as it enables them to reach a wide audience, establish effective and personalized
communication with target customers, and analyze performance results in real time under conditions of limited
financial, time, and human resources. This paper examines the essence of digital marketing, its evolutionary
stages of development, and its role in the digital economy, while also clearly delineating the distinctions between
digital marketing and internet marketing, as these conceptual differences are methodologically significant for
developing scientifically grounded mechanisms to improve the use of digital marketing technologies in small
businesses.

Keywords: small business, internet marketing, digital marketing, digital economy, marketing evolution,
marketing technologies.

Annotatsiya. Ragamli igtisodiyotning jadal rivojlanishi, globallashuv jarayonlarining chuqurlashuvi hamda
iste’molchilar xulg-atvoridagi tub o‘zgarishlar kichik biznes subyektlarida marketing faoliyatini zamonaviy ragamli
texnologiyalar asosida qayta tashkil etish zaruratini yuzaga keltirmoqda. Bugungi kunda ragamli marketing
kichik biznes subyektlarining bozordagi mavgeini mustahkamlash, raqobatbardoshligini oshirish va barqaror
rivojlanishini ta’minlashning muhim omiliga aylanmoqgda. Chunki u cheklangan moliyaviy, vaqt va inson resurslari
sharoitida keng auditoriyani gamrab olish, magsadli mijozlar bilan samarali va shaxsiylashtiriigan mulogotni
yo‘lga qo‘yish hamda faoliyat natijalarini real vaqt rejimida tahlil gilish imkonini beradi. Ushbu tezisda ragamli
marketingning mohiyati, uning evolyutsion rivojlanish bosqichlari va ragamli igtisodiyotdagi o‘rni o‘rganilgan.
Shuningdek, ragamli marketing va internet-marketing o‘rtasidagi farglar aniq yoritiigan, chunki mazkur
konseptual tafovutlar kichik biznesda raqgamli marketing texnologiyalaridan foydalanishni takomillashtirishning
ilmiy asoslangan mexanizmlarini ishlab chigishda metodologik ahamiyatga ega.

Kalit so‘zlar: kichik biznes, internet-marketing, ragamli marketing, ragamli igtisodiyot, marketing
evolyutsiyasi, marketing texnologiyalari.

AHHOTauuA. bbicTpoe pas3BuTME UNGDPOBOM SKOHOMMUKK, YrnybrneHne npoueccoB rnobanusaumm u
dyHAaMeHTanbHble N3MEHEHWS B MOBEAEHNM NoTpebuTtene obycrnoBnnBaT HEOOXOAUMOCTb peopraHm3aLmm
MapKETMHIOBOWN AEeATENbHOCTU CyOHLEKTOB Manoro 6u3Heca Ha OCHOBE COBPEMEHHbIX LIMAPOBBLIX TEXHOMOTMIA.
B HacTosiee BpeMsi LMpoOBOM MApKETUHI CTAHOBUTCS BaXXHbIM (DAKTOPOM YKPEMMEHUST PbIHOYHBIX MO3ULNIA
Marnoro 6usHeca, NOBbILLEHUS €ro KOHKYPEHTOCMNOCOOHOCTM 1 06ecnevyeHns yCTONYMBOrO pa3BUTUS, MOCKOSbKY
MO3BOMSET OXBaTblBaTb LUMPOKYHD ayAWTOPUIO, HamaxuBaTb 3(PMEKTUBHYD U MNEPCOHANU3MPOBAHHYO
KOMMYHUKaLMIO C LENEBbIMW KIMMEHTaMM, a TakKe aHanM3vMpoBaTb pes3ynbTaTbl AEATENIbHOCTU B peXume
peanbHOro BPEMEHW B YCMOBUSX OrPaHUYEHHbIX (PUHAHCOBBLIX, BPEMEHHbBIX M YErioBeYecKkMx pecypcos. B
Te3nce paccMaTpUBaTCH CYLLHOCTb LIMPOBOrO MapKeTUHra, aTarbl ero SBOSOLMOHHOIO PasBUTUSI U POrb B
LUMpoBON 3KOHOMUKE. KpomMe TOoro, YeTKO pasrpaHMYmMBalOTCA MOHATUS LUGPOBOrO U MHTEPHET-MaPKETUHIA,
MOCKOIbKY AaHHbIE KOHLENTyarbHble Pasnuinsg UMET METOAONOMMYECKOE 3HaYEHME AN pa3paboTku Hay4HO
060CHOBaHHbIX MEXaHU3MOB COBEPLUEHCTBOBAHMS MCMONb30BaHUSA TEXHOMOMMIA LMGPOBOrO MapKeTuHra B
manom busHece.

KnroueBblie cnoBa: manbii GU3HeC, MHTEPHET-MAPKETUHT, LIMOPOBOM MapKETUHT, LMdpoBas 3KOHOMUKA,
9BOMIOLUNS MAPKETUHIA, MAPKETUHIOBbBIE TEXHOMOMMMU.
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INTRODUCTION

The rapid advancement of the digital economy, the deepening of globalization processes, and fundamental
transformations in consumer behavior have increased the need for small business entities to reorganize their
marketing activities based on modern digital technologies. Today, digital marketing is becoming a key factor in
strengthening the market position of small businesses, increasing their competitiveness, and ensuring sustainable
development. It enables reaching a wide audience, establishing effective and personalized communication with
target customers, and analyzing performance results in real time under conditions of limited financial, time, and
human resources. This paper examines the essence of digital marketing, its evolutionary development stages,
and its role in the digital economy, while also clearly delineating the distinctions between digital marketing and
internet marketing, as these conceptual differences are methodologically significant for developing scientifically
grounded mechanisms to improve the use of digital marketing technologies in small businesses.

Although academic literature often uses “digital marketing” and “internet marketing” interchangeably, there
are fundamental differences between these concepts in terms of content, strategy, and technology. Clearly
defining these distinctions is methodologically important for organizing marketing activities effectively in small
businesses and conducting appropriate scientific research.

Internet marketing is a subset of marketing activities aimed at promoting goods and services, establishing
customer relationships, and executing sales processes exclusively through the internet. It encompasses a
narrower range of online channels, including websites, social networks, search engines, email, and contextual
advertising.

Digital marketing, in contrast, is a broader concept covering all types of marketing activities implemented
through all digital technologies: the internet, mobile communications, digital television, interactive screens,
voice assistants, artificial intelligence, big data, and loT devices. It represents a strategic approach focused on
creating a unified, seamless, and personalized customer experience across all digital interaction channels in
the customer’s environment.

According to D. Chaffey and F. Ellis-Chadwick [1], “internet marketing is a part of digital marketing that
covers activities conducted exclusively through the internet.” Meanwhile, P. Kotler [3], in his work Marketing
4.0, defines digital marketing as “understanding customers’ digital lifestyles and creating value propositions
adapted to them,” viewing internet marketing as merely one channel within this broader process [3; 4].

These distinctions are significant for clarifying the research focus. While this study primarily examines the
practice of using internet marketing technologies in small businesses, elements of the broader digital marketing
concept, particularly customer relationship management [4; 6], automation, and personalization, are also
partially incorporated within the improvement mechanisms.

In the context of modern economic digital transformation, internet marketing technologies are becoming an
integral part of small business operations. Internet marketing is defined as a comprehensive set of marketing
activities aimed at promoting goods and services, establishing customer interactions, and executing sales
processes through the global network. This concept retains the traditional marketing functions—analysis,
planning, implementation, and control—while operating through new technological tools, including social
networks, search engines, email, messengers, marketplaces, mobile applications, and Al-based platforms.

Table 1. The Evolution of Internet Marketing Technologies®

Stage Period Key Characteristics
First Stage 19905—2000s Static websites and banner gdver’ursmg; primary focus on information
dissemination
Second Stage 2000-2010 Search engine optimization, contextual advertising, and rapid development of
e-commerce
Third Stage 2010-2020 Wide adoption of social m(_edla marketln'g, content. marketing, influencer
marketing, and mobile marketing
Fourth Stage 2020—Present Artificial intelligence, cha_tbots, per.sonallzed.recommepdatlon _systems,
automated marketing, and big data-driven decision making

1 Source: Compiled by the author based on [1; 3; 7].
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First, low-cost accessibility. Traditional marketing channels—television, radio, print media, or outdoor
advertising—often require substantial budgets that may be difficult for small enterprises to afford. Internet
marketing, however, enables advertising placement on platforms such as Facebook, Instagram, Telegram, or
Google with minimal financial investment [8].

Second, precise targeting capabilities. Small businesses can identify their target audience and deliver
advertising messages specifically to that segment. For instance, targeting women aged 25-35 who live in
Tashkent and engage in sports is an opportunity that is more difficult to achieve through traditional marketing
[5].

Third, measurability and analytical capabilities. The effectiveness of each advertising campaign can be
monitored in real time, tracking impressions, clicks, purchases, and inquiries. This enables rational budget
allocation.

Fourth, two-way customer communication. Social networks, messengers, and chatbots enable businesses
to engage in rapid customer interaction, collect feedback, and continuously improve service quality.

Fifth, reduction of geographic limitations. Although small businesses are physically located in one area,
the internet enables them to reach national or even international markets, creating additional opportunities for
businesses operating in handmade products, digital services, consulting, education, and logistics.

Despite these advantages, certain challenges remain, including insufficient digital literacy, limited time and
financial resources, rapid technological change, cybersecurity concerns, and competitive pressure from larger
companies. Addressing these challenges requires the development of methodologies and models adapted to
the specific needs and capabilities of small businesses.

Internet marketing technologies used by small business entities are distinguished by their diversity, functional
capabilities, and application levels. A scientifically grounded classification facilitates a deeper understanding,
appropriate selection, and effective management of these technologies.

Internet marketing should be viewed not merely as a modern tool but as a strategic mechanism for ensuring
competitiveness under conditions of limited resources. Each technology type has distinct characteristics, and
together they create synergy, covering various stages of marketing activity.

SEO and PPC technologies represent some of the most important entry points for small businesses. Local
SEO enables businesses to attract customers in their geographic area through search queries such as “gas
station near me,” “shoe store in Tashkent,” or “nearby.” This helps small businesses strengthen their position in
local markets [9; 10; 11]. Contextual advertising (PPC) provides rapid results through platforms such as Google
Ads and Yandex.Direct, enabling precise audience segmentation.

Social Media Marketing (SMM). Social media marketing is the most accessible and popular channel for
small businesses. It enables the rapid distribution of visual content and helps strengthen customer trust through
audience engagement, shares, and interactions. Telegram channels and bots facilitate rapid communication,
Instagram enables visual commerce, and Facebook is effective for reaching older demographic audiences.
SMM enables small businesses to build a brand image, establish direct customer communication, and conduct
promotional campaigns efficiently.

Content Marketing. Content marketing represents a long-term strategy for small businesses, attracting
customers through the creation of valuable and engaging information. Blogs, video tutorials, product
interviews, and customer success stories all enhance brand trust. Content marketing offers the advantage of
relatively low cost while gradually expanding the customer base and strengthening the brand position over
time.

Email Marketing. Although often overlooked, email marketing can generate a relatively high return on
investment compared with many other marketing channels. Retaining existing customers and encouraging
repeat purchases may be more cost-effective than acquiring new customers. Sending information about
discounts, special offers, new products, and other updates via email helps maintain continuous customer
engagement. This technology can contribute to strengthening customer loyalty and increasing sales.

Marketing Automation Technologies. Automated marketing represents one of the most advanced and
rapidly developing areas. Chatbots automatically respond to typical customer inquiries, assist with product
selection, and process orders. CRM systems collect customer data, analyze behavioral patterns, and generate
personalized offers. Retargeting technology enables the re-engagement of users who visited the website but
did not complete a purchase by displaying relevant advertising across other platforms. These technologies
save time, increase efficiency, and strengthen customer relationships for small businesses.

Synergy and functional structure. Internet marketing technologies do not function as isolated elements
but as a complementary, synergistic system. Their functional structure is aligned with the main stages of
marketing activity, covering customer acquisition, retention, sales promotion, and long-term relationship
building. Therefore, the comprehensive utilization of internet marketing technologies is an essential condition
for the sustainable development of small businesses in the digital environment.
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CONCLUSION AND SUGGESTIONS

In summary, the essence of utilizing internet marketing technologies in small business entities lies in
improving marketing efficiency through digital channels under conditions of limited resources. The significance of
these technologies is manifested in enhancing small business competitiveness in the market, establishing strong
customer relationships, increasing sales volume, and ensuring sustainable development. The classification
of internet marketing technologies by implementation mechanism, audience targeting, budget requirements,
implementation speed, technical complexity, and measurability provides a methodological framework for
appropriate technology selection. The functional synergy across different technology types—from search engine
optimization to automated marketing—demonstrates that comprehensive, integrated approaches may provide
greater effectiveness than the isolated use of individual technologies. For small businesses, understanding
both the strategic potential and the practical constraints of internet marketing technologies is essential for
operating effectively in the digital economy.
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