7 >
Qisn: 2
7 /SOdlyO\&\ N

V-elektron 10

Ijtimoiy, iqtisodiy, texnologik, ilmiy, ommabop jurnal

Googl RICHSWEE © gz
oogle oren (G)access (J) urmichswes GOpenAIF(E RGAD LIBRARY.RU

INDEX@ COPERNICUS .
) LN TERNATLONA L

Crossref

ISSN: 2992-8982 htt-tisodiyot-

taraqqiyot.uz/



e

jtimoiy, iqti

logik, ilmiy, bop jurnal

Bosh muharrir:

Sharipov Kongiratbay Avezimbetovich Elektron nashr. 2026-yil, yanvar.

Bosh muharrir o‘rinbosari:
Karimov Norboy G‘aniyevich

Muharrir:
Qurbonov Sherzod Ismatillayevich

Tahrir hay’ati:

Salimov Oqil Umrzoqovich, O‘zbekiston Fanlar akademiyasi akademigi

Abduraxmanov Kalandar Xodjayevich, O‘zbekiston Fanlar akademiyasi akademigi
Sharipov Kongiratbay Avezimbetovich, texnika fanlari doktori (DSc), professor

Rae Kvon Chung, Janubiy Koreya, TDIU faxriy professori, “Nobel” mukofoti laureati

Osman Mesten, Turkiya parlamenti a’zosi, Turkiya — O‘zbekiston do'stlik jamiyati rahbari
Axmedov Durbek Kudratillayevich, igtisodiyot fanlari doktori (DSc), professor

Axmedov Sayfullo Normatovich, igtisodiyot fanlari doktori (DSc), professor
Abduraxmanova Gulnora Kalandarovna, igtisodiyot fanlari doktori (DSc), professor
Kalonov Muxiddin Baxritdinovich, iqtisodiyot fanlari doktori (DSc), professor

Siddigova Sadogat G‘afforovna, pedagogika fanlari bo‘yicha falsafa doktori (PhD)
Xudoyqulov Sadirdin Karimovich, igtisodiyot fanlari doktori (DSc), professor

Maxmudov Nosir, igtisodiyot fanlari doktori (DSc), professor

Yuldashev Mutallib Ibragimovich, igtisodiyot fanlari doktori (DSc), professor

Samadov Asgarjon Nishonovich, igtisodiyot fanlari nomzodi, professor

Slizovskiy Dimitriy Yegorovich, texnika fanlari doktori (DSc), professor

Mustafakulov Sherzod Igamberdiyevich, igtisodiyot fanlari doktori (DSc), professor
Axmedov lkrom Akramovich, iqtisodiyot fanlari doktori (DSc), professor

Eshtayev Alisher Abdug‘aniyevich, igtisodiyot fanlari doktori (DSc), professor

Xajiyev Baxtiyor Dushaboyevich, iqtisodiyot fanlari doktori (DSc), professor

Hakimov Nazar Hakimovich, falsafa fanlari doktori (DSc), professor

Musayeva Shoira Azimovna, iqgtisodiyot fanlari bo‘yicha falsafa doktori (PhD), professor

Ali Konak (Ali Ko‘nak), igtisodiyot fanlari doktori (DSc), professor (Turkiya)

Cham Tat Huei, falsafa fanlari doktori (PhD), professor (Malayziya)

Foziljonov Ibrohimjon Sotvoldixo‘ja o‘g‘li, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dots.
Utayev Uktam Choriyevich, O'z.Respub. Bosh prokuraturasi boshqarma boshlig‘i o‘rinbosari
Ochilov Farkhod, O‘zbekiston Respublikasi Bosh prokuraturasi [JQKD boshlig'i
Buzrukxonov Sarvarxon Munavvarxonovich, igtisodiyot fanlari nomzodi, dotsent
Axmedov Javohir Jamolovich, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD)

Toxirov Jaloliddin Ochil o‘g‘li, texnika fanlari bo‘yicha falsafa doktori (PhD), katta o'gituvchi
Bobobekov Ergash Abdumalikovich, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD), v.b. dots.
Djudi Smetana, pedagogika fanlari nomzodi, dotsent (AQSH)

Krissi Lyuis, pedagogika fanlari nomzodi, dotsent (AQSH)

Glazova Marina Viktorovna, Igtisodiyot fanlari doktori (Moskva)

Nosirova Nargiza Jamoliddin qizi, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dotsent
Sevil Piriyeva Karaman, falsafa fanlari doktori (PhD) (Turkiya)

Mirzaliyev Sanjar Makhamatjon o‘g‘li, TDIU ITI departamenti rahbari

Ochilov Bobur Baxtiyor o‘g‘li, TDIU katta o‘gituvchisi

Golisheva Yelena Vyacheslavovna, Iqtisodiyot fanlari nomzodi, dotsent.

Abdukarimova Dinara Rustamxanovna, bank-moliya akademiyasi professori, DSc., professor.
lkramov Murod Akramovich, igtisodiyot fanlari doktori (DSc), professor

Nazarova Ra’no Rustamovna, igtisodiyot fanlari doktori (DSc), professor

° https://yashil-iqtisodiyot-taraqqiyot.uz




Ijtimoiy, iqtisodiy, texnologik, ilmiy, ommabop jurnal

Editorial board:

Salimov Okil Umrzokovich, Academician of the Academy of Sciences of Uzbekistan

Abdurakhmanov Kalandar Khodjayevich, Academician of the Academy of Sciences of Uzbekistan
Sharipov Kongiratbay Avezimbetovich, Doctor of Technical Sciences (DSc), Professor

Rae Kwon Chung, South Korea, Honorary Professor at TSUE, Nobel Prize Laureate

Osman Mesten, Member of the Turkish Parliament, Head of the Turkey—Uzbekistan Friendship Society
Akhmedov Durbek Kudratillayevich, Doctor of Economic Sciences (DSc), Professor

Akhmedov Sayfullo Normatovich, Doctor of Economic Sciences (DSc), Professor

Abdurakhmanova Gulnora Kalandarovna, Doctor of Economic Sciences (DSc), Professor

Kalonov Mukhiddin Bakhriddinovich, Doctor of Economic Sciences (DSc), Professor

Siddikova Sadokat Gafforovna, Doctor of Philosophy (PhD) in Pedagogical Sciences

Khudoykulov Sadirdin Karimovich, Doctor of Economic Sciences (DSc), Professor

Makhmudov Nosir, Doctor of Economic Sciences (DSc), Professor

Yuldashev Mutallib Ibragimovich, Doctor of Economic Sciences (DSc), Professor

Samadov Askarjon Nishonovich, Candidate of Economic Sciences, Professor

Slizovskiy Dmitriy Yegorovich, Doctor of Technical Sciences (DSc), Professor

Mustafakulov Sherzod Igamberdiyevich, Doctor of Economic Sciences (DSc), Professor

Akhmedov lkrom Akramovich, Doctor of Economic Sciences (DSc), Professor

Eshtayev Alisher Abduganiyevich, Doctor of Economic Sciences (DSc), Professor

Khajiyev Bakhtiyor Dushaboyevich, Doctor of Economic Sciences (DSc), Professor

Khakimov Nazar Khakimovich, Doctor of Philosophy (DSc), Professor

Musayeva Shoira Azimovna, Doctor of Philosophy (PhD) in Economic Sciences, Professor

Ali Konak, Doctor of Economic Sciences (DSc), Professor (Turkey)

Cham Tat Huei, Doctor of Philosophy (PhD), Professor (Malaysia)

Foziljonov Ibrokhimjon Sotvoldikhoja ugli, Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor
Utayev Uktam Choriyevich, Deputy Head of Department, Prosecutor General’'s Office of Uzbekistan
Ochilov Farkhod, Head of DCEC, Prosecutor General’s Office of Uzbekistan

Buzrukkhonov Sarvarkhon Munavvarkhonovich, Candidate of Economic Sciences, Associate Professor
Akhmedov Javokhir Jamolovich, Doctor of Philosophy (PhD) in Economic Sciences

Tokhirov Jaloliddin Ochil ugli, Doctor of Philosophy (PhD) in Technical Sciences, Senior Lecturer
Bobobekov Ergash Abdumalikovich, Doctor of Philosophy (PhD) in Economic Sciences, Acting Associate Professor
Judi Smetana, Candidate of Pedagogical Sciences, Associate Professor (USA)

Chrissy Lewis, Candidate of Pedagogical Sciences, Associate Professor (USA)

Glazova Marina Victorovna, Doctor of Sciences in Economics (Moscow))

Nosirova Nargiza Jamoliddin kizi, Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor
Sevil Piriyeva Karaman, Doctor of Philosophy (PhD) (Turkey)

Mirzaliyev Sanjar Makhamatjon ugli, Head of the Department of Scientific Research and Innovations, TSUE
Ochilov Bobur Bakhtiyor ugli, Senior lecturer at TSUI

Golisheva Yelena Vyacheslavovna, Candidate of Economic Sciences, Associate Professor.
Abdukarimova Dinara Rustamkhanovna, Doctor of Economic Sciences (DSc), Professor

lkramov Murod Akramovich, Doctor of Economic Sciences (DSc), Professor

Nazarova Ra’no Rustamovna, Doctor of Economic Sciences (DSc), Professor

https://yashil-iqtisodiyot-taraqqiyot.uz °




Ekspertlar kengashi:

Berkinov Bazarbay, iqtisodiyot fanlari doktori (DSc), professor

Po‘latov Baxtiyor Alimovich, texnika fanlari doktori (DSc), professor

Aliyev Bekdavlat Aliyevich, falsafa fanlari doktori (DSc), professor

Isakov Janabay Yakubbayevich, igtisodiyot fanlari doktori (DSc), professor

Xalikov Suyun Ravshanovich, igtisodiyot fanlari nomzodi, dotsent

Rustamov Ilhomiddin, igtisodiyot fanlari nomzodi, dotsent

Hakimov Ziyodulla Ahmadovich, igtisodiyot fanlari doktori, dotsent

Kamilova Iroda Xusniddinovna, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD)
G‘afurov Doniyor Orifovich, pedagogika fanlari bo'yicha falsafa doktori (PhD)
Fayziyev Oybek Raximovich, igtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dotsent
Tuxtabayev Jamshid Sharafetdinovich, igtisodiyot fanlari bo'yicha falsafa doktori (PhD), dotsent
Xamidova Faridaxon Abdulkarim qizi, igtisodiyot fanlari doktori, dotsent
Yaxshiboyeva Laylo Abdisattorovna, katta o‘qgituvchi

Babayeva Zuhra Yuldashevna, mustaqil tadgiqotchi

Komilova Nilufar Karshiboyevna, Geografiya fanlari doktori, professori

Umirzoqov Ja’sur Artigboy o‘g‘li, igtisodiyot fanlari doktori (DSc), dotsent

Zebo Kuldasheva, igtisodiyot fanlari doktori (DSc ), dotsent

Board of Experts:

Berkinov Bazarbay, Doctor of Economic Sciences (DSc), Professor

Pulatov Bakhtiyor Alimovich, Doctor of Technical Sciences (DSc), Professor

Aliyev Bekdavlat Aliyevich, Doctor of Philosophy (DSc), Professor

Isakov Janabay Yakubbayevich, Doctor of Economic Sciences (DSc), Professor

Khalikov Suyun Ravshanovich, Candidate of Economic Sciences, Associate Professor
Rustamov llkhomiddin, Candidate of Economic Sciences, Associate Professor

Khakimov Ziyodulla Akhmadovich, Doctor of Economic Sciences, Associate Professor
Kamilova Iroda Khusniddinovna, Doctor of Philosophy (PhD) in Economics

Gafurov Doniyor Orifovich, Doctor of Philosophy (PhD) in Pedagogy

Fayziyev Oybek Rakhimovich, Doctor of Philosophy (PhD) in Economics, Associate Professor
Tukhtabayev Jamshid Sharafetdinovich, Doctor of Philosophy (PhD) in Economics, Associate Professor
Khamidova Faridakhon Abdulkarimovna, Doctor of Economic Sciences, Associate Professor
Yakhshiboyeva Laylo Abdisattorovna, Senior Lecturer

Babayeva Zuhra Yuldashevna, Independent Researcher

Komilova Nilufar Karshiboyevna, Doctor of Geographical Sciences, Professor

Umirzokov Jasur Artigboy ugli, Doctor of Economic Sciences (DSc), Associate Professor
Zebo Kuldasheva, Doctor of Economic Sciences (DSc), Associate Professor

08.00.01 Iqtisodiyot nazariyasi

08.00.02 Makroigtisodiyot

08.00.03 Sanoat igtisodiyoti

08.00.04 Qishloq xo'jaligi igtisodiyoti

08.00.05 Xizmat ko‘rsatish tarmoglari iqtisodiyoti
08.00.06 Ekonometrika va statistika

08.00.07 Moliya, pul muomalasi va kredit

08.00.08 Buxgalteriya hisobi, igtisodiy tahlil va audit
08.00.09 Jahon iqtisodiyoti

08.00.10 Demografiya. Mehnat igtisodiyoti

08.00.11 Marketing Jurnalning ilmiyligi:
08.00.12 Mintaqgaviy igtisodiyot ““Yashil” igtisodiyot va
08.00.13 Menejment taraqqiyot” jurnali
08.00.14 Igtisodiyotda axborot tizimlari va texnologiyalari

O‘zbekiston Respublikasi
08.00.15 Tadbirkorlik va kichik biznes igtisodiyoti P

Oliy ta’lim, fan va innovatsiyalar

08.00.16 Ragamli iqtisodiyot va xalqaro ragamli integratsiya vazirligi huzuridagi Oliy

08.00.17 Turizm va mehmonxona faoliyati attestatsiya komissiyasi
rayosatining

Muassis: “Ma'rifat-print-media” MChJ 2023-yil 1-apreldagi

Hamkorlarimiz: Toshkent davlat igtisodiyot universiteti, OzR
Tabiat resurslari vazirligi, O‘zR Bosh prokuraturasi huzuridagi 1JQK
departamenti.

336/3-sonli garori bilan
ro‘yxatdan o‘tkazilgan.

° https://yashil-iqtisodiyot-taraqqiyot.uz




2026-yil, yanvar. Ne 1-son. YASHIL IQTISODIYOT VA TARAQQIYOT fi\l/i'

MUNDARIJA

INSON KAPITALINING O‘ZIGA XOS XUSUSIYATLARI...cosiieetreerseetsessssssssssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssanes 52
Dilnoza Ruziqulova Xoliqovna

MAHALLIY BUDJET DAROMADLAR BAZASINI BAHOLASH SAMARADORLIGINI

TAKOMILLASHTIRISH....c oottt sessissesssesssssssess s sssss st sessessess s ss s sessesssss s sessessessssssssssssssssessessesssnsssssssssesnesnen 56

Isoqov Zafarjon Zokirjonovich

INNOVATSION IQTISODIYOTDA AYOLLAR TADBIRKORLIGINI RIVOJLANTIRISH BO‘YICHA

XALQARO TAJRIBA ..coos oo seeeeseeessseessssessssessessssssseesssssssssessessssssssssesessssssssessesssssessssssessssssssssssesssssssessssssssssssssesesss e 60
Maksumova Umidaxon Sadikjonovna
OJTUTOITOJIUA VI TEOPHIS TITP sttt st sssss s sssssss s snens 64

KamunoBa Haprusa A6aykaxxopoBHa, HaumoB CamaHgap Pagxa6oBu4

qU®POBBIE MHBECTULIMU HA XKEJIE3HOZIOPOXXHOM TPAHCITOPTE: HOBA{ 3PA

IDDEKTHUBHOC T .....eeeeeereereeeeeseeeseeseessesssesssesssesssesssesssesssesssessss s ees s ss et s ssesssessse s s s st bbb s b s ses s e s saees 67
KapakynoB ®apxop 3annyanHoBuy

MEVA-SABZAVOTCHILIK MAHSULOTLARINING EKSPORT SALOHIYATINI BOSHQARISH

SAMARADORLIGINING INNOVATSION YECHIMLARI ....vrcerirrrieesessssensses s ssssssssessssssssssssesssssssssssssssssssesas 72

Ergashev Jamshid Axmadaliyevich

MOLIYAVIY AKTIVLARNING IQTISODIY MOHIYATI VA TIJORAT BANKLARIDA ULARNING SIFAT

MEZONLARINI SHAKLLANTIRISHNING NAZARIY ASOSLARI ...t seseaens 77
Iskandarova Munisa Hasan qizi
MOLIYAVIY RISKLARNI BOSHQARISHDA SUN’IY INTELLEKTNI QO‘LLASH IMKONIYATLARI..................... 82

Xojiyev Jaxongir Dushabayevich, To‘xtayev Kamol Po‘latovich

MARKETING VA BOZOR IQTISODIYOTI SHAROITIDA TAYYOR KIYIMLARNING

RAQOBATBARDOSHLIGINI OSHIRISH YO LLARI ..ot steeeretreeseretsetsessessessessessssssssessssssssessssssssssssssssssssssssssssssssssssssssens 87
Bababekova Gulchexra Baxtiyarovna

NAMANGAN VILOYATI QURILISH MATERIALLARI SANOATIDA MODERNIZATSIYA JARAYONLARIGA

TA'SIR ETUVCHI OMILLAR VA ULARNING IQTISODIY AHAMIYATT ....oieureeieereenseeseeseeseesesssessssssssseessesssesssessseenns 93
Odilova Malika Abdushukur gizi

TURIZMNI RIVOJLANTIRISHDA ZAMONAVIY TEXNOLOGIYALARDAN FOYDALANISHNI

TAKOMILLASHTIRISH ..ttt ss s ssesssssessssssss s sssses s ss s s s s s 98
Toshtemirov Xojiakbar Qahramon o‘g‘li
TYPU3M KAK ®AKTOP YCTOUUYUBOT'O PABBUTHUS CTPAHBL .....oooooossccsreeveeeeesssssssssssssssessssssssssssssssessssssssssess 103

AptukoBa Loxuaa UnbsicoBHa

MINTAQALARDA 0ZIQ-OVQAT SANOATI KORXONALARI INNOVATSION SALOHIYATINI

BOSHQARISH METODOLOGIYASINI JORIY ETISHNING IQTISODIY SAMARADORLIGI....cvunienreererrrennenreens 107
Dadamirzayev Muzaffar Xabibullayevich

THEORETICAL ASPECTS OF SERVICES IN THE CONTEXT OF UZBEKISTAN’S ECONOMIC

TRANSFORMATION ...tisistiretritrissesessesssssssessessessessssssssssssesssssssssssssssssssesssssssssssssssssssessesssssssssssssstsessssessssssssssssssssssssesssssssssssssnsens 114
Umidjon Normurodov, Qodirov Yusufbek Suyunbek ugli

PA3BUTHUE NPEANPUATHUN OBYBHOWM ITPOMBILIJIEHHOCTH B YCJIOBUSX ®OPMHUPOBAHUS

MAPKETUHTOBBIX MHHOBALIM ....oooovoeeeeecenenenssssessesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssesssssssssssss 120
PacynoB Ho3umxoH HabuaxxoHoBuY

QISHLOQ XO‘JALIGI SOHASIDA ZAMONAVIY TEXNOLOGIYALARNING JORIY QILINISHI VA UNI

0ZIQ-OVQAT XAVFSIZLIGINI TAMINLASHDAGI AHAMIYAT ..o vtrereeretrsenerresssssessesssssssssesssssssssessssssssessssssssessssans 125
Saburov Jumanazar Saliyevich

KAMBAGALLIKNI QISQARTIRISHNING IQTISODIY O‘SISHGA TA'SIRI VA ICHKI BOZORNI

KENGAYTIRISH IMKONIYATLARI ...ttt sssse s st ssssssssnsns 129
Mayliyeva Sadoqat Safayozovna

3KOHOMMWYECKOE 3HAYEHHUE TPAHCITOPTHOM UH®PACTPYKTYPHI B YCTOMYUBOM

PASBUTHUM Y3BEKH CTAHA ...t sessessess s s s s s s s s s 134

Y6anaynnaeB Xyaoép baxTtuép yrnmn

https://yashil-iqtisodiyot-taraqqiyot.uz °

MUNDARIJA COAEPKAHHUE CONTENTS



MUNDARIJA COAEPKAHHUE CONTENTS

fi\l/i' YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

MINTAQANI BARQAROR RIVOJLANTIRISHDA PAXTA-TO‘QIMACHILIK KLASTERLARI

SALOHIYATIDAN SAMARALI FOYDALANISHNING XORIJ TAJRIBAST ...t sssssessesessssssssnens 141
Xayitov Rustam Burxonovich

BARQAROR MOLIYALASHTIRISH KONSEPSIYASIGA MUVOFIQ “YASHIL” INVESTITSIYALARNI

RIVOJLANTIRISH ..ottt ssss s s s s ssssss st sssss s s st snsnsnn 146

Abduraxmonov Alimardon Sodiq o‘g‘li

BANK XIZMATLARI SAMARADORLIGINI OSHIRISHDA RAQAMLI MARKETINGDAN

FOYDALANISH ...ttt e st se s st ee A e e s d et e dee Rt et e anteeantnans 151
Dushamov Maxmudjon Maksudbekovich

HUDUDLARDA TURIZMNI RIVOJLANTIRISHNING AHAMIYATI VA ISTIQBOLLARI ... 159
Ibodova Dilsora Ibodovna

INVESTITSION PORTFELLARNI SHAKLLANTIRISH, BAHOLASH VA BOSHQARISH......cooniinrrrensrensinanns 165

Baymanova Mavlyuda Djurayevna, Abdullaeva Shohista

KICHIK XIZMATLAR FAOLIYATINI RASMIYLASHTIRISH ORQALI AHOLI BANDLIGI

KO‘RSATKICHLARINI OSHIRISH...ocouceueiireeesstseeeessessessesssssssssssssssssssssessssssssssssssssssssssssssssssssssssssssassssssssssesssssssasssssssnsansanes 170
Xalimbetov Farxad Bagibekovich

MONOPOLIYAGA QARSHI BOSHQARUV TIZIMINI RIVOJLANTIRISH: XORIJIY TAJRIBA VA MILLIY

YONDASHUVLAR ..ttt sesssssss s sessessessssssss st sessesssssssssssssssssssessessssssssssssssssessessssssssssssassssssesessssssssssassnssesessssnsanes 173
Akbarov Jasur lkromjon o‘g‘li

CTATUCTUYECKAS OL[EHKA IMHAMUKH U CE30HHOCTH ZI0X0/10B HACEJIEHUS

PECIIYBJIUKH Y3BEKHCTAH ...ttt 179
CanuxomxaeBa YMupga A6ayakb6ap kusm

SUN’IY INTELLEKT ASOSIDAGI TALABNI PROGNOZLASHNING CHAKANA MARKETING

INNOVATSIYASINI TAKOMILLASHTIRISHDAGI ROLI ..ottt sesssssssssns 186
Ostonaqulova Gulsaraxon Muhammadyoqub gizi

TEMIR YO'L YO'LOVCHI TASHISH KORXONALARI IQTISODIY SAMARADORLIGINI OSHIRISH

MODELLARI ..ttt s s ses st et 200
Eshboyev Ulug‘bek Farxodovich

AKSIYADORLIK JAMIYATLARIDA MOLIYAVIY HISOBOT VA AUDIT METOLOGIYASINI

TAKOMILASHTIRISH ...ttt st sessessssssss st st sessessssssssssssssssesssssssssssssssssssessssessssssssssssssssesssssassssssssssnssssessessnssssansans 205
Zufarova Zilola Raxim qizi

TIJORAT BANKLARI TOMONIDAN RISKLARNI BOSHQARISH MEXANIZMIGA TA'SIR QILUVCHI

OMILLARNING EKONOMETRIK TAHLILLARI c.covtt sttt sss s sssss st ssssssssessssssssssssssssssssssessessssssns 216

Rahmonqulov Temirbek Eshmamatovich

MULKIY SOLIQLARNING MAHALLIY BUDJET DAROMADLARINI SHAKLLANTIRISHDAGI TA’SIRINI

127N 5 (0] 072 - (TP 222
Aliyarov Olim Abdug‘aparovich
AVTOMOBIL SANOATIDA MAHSULOT BILAN BOG'LIQ XIZMATLAR TASNIFT....cnmerreeerereereeeseeseessennees 231

Saidov Dilshodbek Razzakovich
UY-JOY FONDINI SAMARALI TASHKIL QILISH VA TAKOMILLASHTIRISHNING XORIJIY

TAJRIBALARI .ottt ses e ssssssss e ses s s s s8R EREE R R R R R 236
Otajonov Tohirjon Xo‘janazar o‘g‘li
TURIZMNI IQTISODIYOTDA TO‘G‘'RIDAN TO‘G‘RI TA'SIRINI STATISTIK TADQIQOTI...ouvevrreereeemreerneerreenns 241

Jumanova Zilola Tuychiyevna

RIVOJLANGAN DAVLATLAR BANK EKOTIZIMLARI VA O‘ZBEKISTON BANK EKOTIZIMLARINING

RIVOJLANISHI VA QIYOSIY TAHLILL ..ottt seesessessessessessessssssesssssesssessessesssssssssesssssssssessssssesssssssssesssssssssesssssasssssnes 248
X.R. Aliyev

OZBEKISTON OLIY TA'LIM TIZIMI UCHUN DAVLAT-XUSUSIY SHERIKLIGI ASOSIDA BOSHQARUV

METODOLOGIYASINI TAKOMILLASHTIRISH YO'NALISHLARI ...ovomreeseereeseeseiseesssssesesesssesssesssesssesssssssessseens 254

Abdullayev Javohir Abdumalik o‘g‘li

OROL BO‘YI MINTAQASIDA XIZMAT KO‘RSATISH SOHASINI INNOVATSION BOSHQARISHNING
TASHKILIY-IQTISODIY MEXANIZMLARINI TAKOMILLASHTIRISH...ooniiirssssssssssssssssssssssssssasenns 259

Umarova Xusnora Dilmurod qizi

° https://yashil-iqtisodiyot-taraqqiyot.uz



2026-yil, yanvar. Ne 1-son. YASHIL IQTISODIYOT VA TARAQQIYOT fi\l/i'

O‘ZBEKISTON RESPUBLIKASIDA ISHCHI KUCHIDAN SAMARALI FOYDALANISH ISTIQBOLLARI.......... 264
Xolmuratov Salimbek Eshbekovich

INNOVATSION KLASTERLARNI TASHKIL ETISH VA RIVOJLANTIRISHNING MOLIYAVIY

IMEXANIZMI....oitieiretriereisessssssssss s sss s sesse s sss s s sss s e e et 269
Quliyev Begimqul Melikovich

BOITPOCHI ITOBBIINEHUA 3OPEKTUBHOCTH YIIPABJEHUA HHHOBALIMOHHBIMHU

MIPOLECCAMU B KOMMEPYECKHX BAHKAX w.ooccovrvrsrssssssssssssssssssssssssssssssss oo 276
AxmenoB CamaHpap Candynnoesuy

ATPO3KOTYPU3M KAK HAITPABJIEHUE JIMBEPCU®UKALIMY SKOHOMUKH CEJIbCKUX

TEPPUTOPUM Y3BEKUCTAHA ..ooovveeeeeeeeessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssseees 281
XanpapoB Oinbek 3oupoBuyd

THE IMPACT OF DIGITALIZATION ON SERVICE QUALITY AND CUSTOMER SATISFACTION IN THE

HOUSEHOLD SERVICE SECTOR: EMPIRICAL EVIDENCE FROM SAMARKAND REGION ...cccocvvvrvsvrersn 287
Pardayev Sherzod Xolmurodovich, Yuldosheva Zulfizar Sayfullayevna

DEVELOPMENT OF INTERACTIVE MODELING METHODS FOR THE SYNTHESIS OF INTELLIGENT

CONTROL SYSTEMS FOR TECHNICAL OBJECTS IN THE DIGITAL ECONOMY ....oovvinnreresessenssnssssssessessesnens 293
Mamutova Aygul Kalmurzaevna

TIJORAT BANKLARIDA INVESTITSIYA LOYIHALARINI MOLIYALASHTIRISHDA RISKLARNI

BOSHQARISH MASALALARI ..ottt sessesssess s sssssessessssssssssssssssssessssssssssssssssssssssssssssssssasssssssssssssssssssssssesssessssssssssnses 298
Abdurazakova Nasiba Sultanovna

YANGI O‘ZBEKISTON SHAROITIDA SOLIQ MAMURIYATCHILIGI TRANSFORMATSIYASI VA UNING

MOLIYAVIY XAVFSIZLIKKA TA'SIRL...cuiieirriseseessesessessssssssesssssssssesssssssssssssssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssans 303
Tashmuxamedova Yayra Atxamovna

ZAMONAVIY AXBOROT TIZIMLARI ORQALI SOLIQ QARZDORLIGINI UNDIRISH MEXANIZMINI

TAKOMILLASHTIRISH XORIJIY DAVLATLAR TAJRIBAST ASOSIDA TAHLIL ..vuirrrrereereerereseseseeseeseesessenes 308
Maxmadustov Jalol Maxmadustovich

TA'LIM MIGRATSIYASI VA INTEGRATSIYA KO‘RSATKICHLARINI STATISTIK TAHLILI:

YEVROPA ITTIFOQI (SIRIUS) TAJRIBASI VA O‘ZBEKISTON AMALIYOTT .cuetrretiererereseesssesessssessssssssssnssnens 314
Abdullayeva Gulhayot Shuhratovna

HUDUDIY SANOAT KORXONALARI FAOLIYATINI KO‘P OMILLI STATISTIK TAHLIL ETISHDAGI

ILG‘OR XORIJIY TAJRIBALAR VA ULARDAN FOYDALANISH YO'LLARI ...t ssssesesns 319
Tag‘oyev Feruz Yorqulovich

RAQAMLI TEXNOLOGIYALAR ORQALI HUDUDIY INVESTITSIYA MUHITINI TAKOMILLASHTIRISH:

QASHQADARYO VILOYATI MISOLIDA TAHLIL VA TAVSIYALAR ... ssessesessssssssssssssssssnens 326
Egamberdiev Abbosxon Sherali o‘g‘li

KICHIK BIZNESDA INNOVATSION FAOLIYATNI TASHKIL ETISH VA RAG'BATLANTIRISH

MEXANIZIMLARLI ...otittrttririsesissessesessessssasssssssssessesssss s ssssssssssssssssssssssssssssssssss s st sssss s ss s sssssssnsssssssssssssessnssnssssssssnses 331
Nurullayev Baxrom Botirovich

YASHIL IQTISODIYOTGA O‘TISHDA RIVOJLANGAN MAMLAKATLAR TAJRIBASIDAN

FOYDALANISH ...ttt ss s s s £ e e s 337

Ne’matova Mavsuma

ZAMONAVIY IQTISODIYOTDA ISLOMIY MOLIYA VA NOBANK KREDIT TASHKILOTLARIDA

STRATEGIK BOSHQARUVNING NAZARIY ASOSLARI ...ttt ssssssnes 341
Galatov Abbos Alibekovich, Xalilov Nurullo Xamidillayevich
IQTISODIY FAOLLIKNI OSHIRISHGA QARATILGAN DAVLAT FISKAL SIYOSATI HOLATI TAHLILI........... 346

Xudayberginova Nigora Turgunbayevna

MEHNATGA HAQ TO‘LASHNING MOHIYATI VA ULARNI HISOBGA OLISHNING ASOSIY

RV A 8N 9 4N 2 (TP 356
Anvar Raximov Maxmarasulovich

“CRADLE TO CRADLE” VA “CRADLE TO GRAVE” KONSEPSIYALARINING UMUMIY VA XUSUSIY

JTHATLARI oottt sessessssss st s ses s s sttt 360

Sodikov Zokir Rustamovich

MINTAQADA PARRANDACHILIK SANOATINING SHAKLLANISHI VA RIVOJLANISH BOSQICHLARI........ 366
Qarshiyev Obidjon Egamberdiyevich

https://yashil-iqtisodiyot-taraqqiyot.uz e

MUNDARIJA COAEPKAHHUE CONTENTS



MUNDARIJA COAEPKAHHUE CONTENTS

fi\l/i' YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

AKSIYADORLIK JAMIYATLARINING BARQAROR RIVOJLANISH STRATEGIYALARI VA MINTAQA
IQTISODIYOTIGA TA'SIRI: KEYNESIAN YONDASHUV NUQTAI NAZARIDAN.....ccomereereeemreerseesssensseesseesseenns 370

Shermatov G‘ofurjon G‘ulamovich

QURILISH KORXONALARIDA INQIROZGA QARSHI BOSHQARUVNING O‘ZIGA XOS XUSUSIYATLARI

(ROSSIYA TAJRIBASI) w.ceeessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssseees 377
O‘rinboyev Doniyorjon Baxtiyorjon o‘g‘li
RIVOJLANGAN MAMLAKATLARDA YASHIL XIZMATLAR SEKTORINING TRANSFORMATSIYASLI............. 385

Aliqulova Laylo Ziyadin qizi

VIRTUAL TA'LIM MUHITI ORQALI TALABALARNING MULOQOT KO‘NIKMALARINI
SHAKLLANTIRISH OMILLARIL.cc ittt sssssss s ssssssss s bbb sssbsssssns 390

Bozorova Muazzam Hamid qizi, Hakimova Mushtariybonu Hamid qizi

MINTAQA IQTISODIYOTIDA TRANSPORT INFRATUZILMASINI TAKOMILLASHTIRISH

KO‘RSATKICHLARINI EKONOMETRIK MODELLASHTIRISH VA PROGNOZLASHTIRISH......ooconeereeerererennne 395
Qo‘ziboyev Umarbek Ulug‘bekovich
OLIEHKA CTOMMOCTH U PUCKOB IMTPAMBIX MHOCTPAHHBIX UHBECTULIMH (FDI) ..oouuuurrvrrsrsseennenennenees 400

BaxTtusipoBa lunbHo3a MagMmHakaHoBHa

XIZMAT KO‘RSATISH TARMOQLARIDA RAQAMLI TRANSFORMATSIYA VA MONOPOLIYAGA

QARSHI NAZORATNING AHAMIYAT ..o rererereersirsinsssessesessessssssssssessessesessssssssssssssssssessssssssssssssssssssssesssssssssssssssssssessssssssses 407
Bekbutayev Nodirjon Fayzullayevich

OZBEKISTONDA INTEGRATSIYALASHGAN YASHIL MOLIYALASHTIRISH ARXITEKTURASI:

KONSEPTUAL MODEL VA AMALIY TAKLIFLAR ...ttt s e ssssss s ssssssssssssssssssns 412
Quilliyev Ulug‘bek Mirzayevich

BANK TIZIMI FAOLIYATI MISOLIDA MOLIYAVIY ISLOHOTLAR SHAROITIDA KORXONALAR

LIKVIDLIGINT OSHIRISH MASALALARL.... ettt 419
Iminova Nurjahon Qodirjon qgizi, Karimov Sardorbek Shuxratjon o‘g‘li

BOJXONA HUDUDIDA QAYTA ISHLASH BOJXONA REJIMINING SANOAT RIVO]I VA EKSPORT

SALOHIYATINI OSHIRISHDAGI O RN ...coiiiieerieisnessesnssssssmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnses 423
Baxtiyor Abduganiyev, Nodira Saidbaxromova

CTPATETMUYECKAS POJIb MUHOCTPAHHBIX MHBECTHUI[MI B CTAHOBJIEHUA MHHOBALIMOHHOM

9KOHOMMUKHU U OBECIIEYEHUU YCTOMYUBOTO PASBUTUS ITPOMBIIIJIEHHBIX

TIPEJITTPHISITH ..ovvvvvveveeeeeeeesseeseeessssssssssssssssssssssssssssssssssssssssesssssesssssssssssssssssssssssssssssssssssssssssessssesssssssssssssssssssssssssssssssssssssssseeeen 427
Li Kristina Alekseyevna, dnHa3sapoBa LLapuda UcpounosHa, dwnynatoB [loctoH6ek Boxoaup ornu

TOVAR-XOMASHYO BIRJASIDA SAVDO TURLARINING SHAKLLANISHI VA ULARNING BOZOR

SAMARADORLIGIGA TA'SIRI..cueuetrreeeureersesessesssesessessssssessssssssssssesssssssssessesssssssssssssssssssesssssssssesssssssasesssssssssessssssasesssssesassanes 432
Xudayberdiyev Kamoliddin Ustemirovich

THE ROLE OF CORPORATE STRUCTURES IN THE DEVELOPMENT OF GLOBAL FINANCIAL

RELATTIONS ..ottt sttt s st s s s £ s £ £ e 438
Kurbaniyazov Shakhzodbek Karimovich

BANKLARNI MODERNIZATSIYA VA TRANSFORMATSIYA QILISH JARAYONIDA INVESTITSION

KREDITLASH SAMARADORLIGINI TAMINLASH VA UNI OSHIRISHNING ASOSIY YO'LLARI ....ceovnirrienns 442

Tuxsanov Eldor Dilmurod o‘g‘li

KICHIK BIZNESDA RAQAMLI MARKETING: O‘ZBEKISTON SHAROITIDA SAMARADORLIK

VA INTEGRATSIYA MODELLARI ...ttt sss e ssssssssss e e s sss s s s ssssssssssessssesssssssssnsnsssssssssensasssssnssssnsnsnen 446
Kamilov Farxod Shamilevich
TASHQI SAVDODA EKSPORTNING MAKROIQTISODIY AHAMIYATT ..ot ssesss e sessssessssessssesssseanes 453

Abdivaliyev Shahzodbek Xayrullayevich, Mutalov Sultonbek Abduraim o‘g‘li, Baymanova Mavlyuda Djurayevna,
Ubaydullayeva Guichexra Erkabayevna, Aipova Iroda lkramovna

PA3BUTHUE ACIIEKTOB MAPKETHUHI'A B CUCTEME YITPABJIEHUA CIIOPTHBHBIX

OPTAHUBALM .....coeeeereretsetsesessesssessessesss s sssesssess s sessse st s sss s s s RS E R s s 459
lOcynoB MaxamapamuH, 3aknpoBa YmMuaa MaxamagaMMHoOBHa

LIZING OLUVCHI KORXONALARDA BUXGALTERIYA HISOBINI XALQARO STANDARTLAR ASOSIDA

D022 U 1 0 0 3 TP 462

Sadritdinov Baxodir

° https://yashil-iqtisodiyot-taraqqiyot.uz



2026-yil, yanvar. Ne 1-son. YASHIL IQTISODIYOT VA TARAQQIYOT fi\l/i'

YASHIL IQTISODIYOT VA KICHIK BIZNES RIVOJLANISHINING NAZARIY-KONSEPTUAL

Y O 72 TP 467
Isroilov Dilshodbek Rustamovich

TEXNOLOGIK RESURSLARNI BOSHQARISHDA STRATEGIYALARDAN FOYDALANISH ... 474
Kazakov Olim Sabirovich

OLIY TALIM EKSPORT XIZMATLARINING IQTISODIY AHAMIYATI HAMDA ZARURLIGI......oooseverrrerrerern 479
Abdusattarova Dildora Bohodirovna

SANOAT KORXONASIDA INNOVATSION JARAYONLAR SAMARADORLIGINI TAHLIL QILISHNING

METODIK YONDASHUVLARI....o ittt sssssssssssess s ssssssssssssssessssssssssssssssessesssssssssasssssssssesssssssssssssssssssassssssssesses 485
Kurbanova Shaxnoza Yuldashbayevna

ISHLAB CHIQARISH XARAJATLARI HISOBINI TAKOMILLASHTIRISH YO‘NALISHLARI.....covvemeernirrncernerenns 491
Kafiyev Xojiakbar Xosilbek o‘g‘li

BOSHQARUV HISOBINI TASHKIL QILISH YO'NALISHLARI.....v e sseeetretssssessessssssessesssssssssessssssssesssssssasessssans 496
Xolmatov Otabek Oybek o‘g‘li

INSON KAPITALIGA INVESTITSIYALAR oottt ssesssss s ssssssssssssssssssssssssssssessesssssssssnses 499

Sheraliyeva Saida Azatovna

TURIZM INFRATUZILMASINI RIVOJLANTIRISH VA IQTISODIY MEXANIZMLARINI

TAKOMILLASHTIRISHDA KLASTER USULLARINI QO LLASH. ...ttt seeeeerseeseesseeseesessessssssesssssssesssesssssssesanes 504
Mizrob Maxmudovich Tashov

METOZO0JIOTMYECKHUE TOAX0AbI K OUEHKE CTOMMOCTHU KOMITAHHUU B ITPOLIECCAX

CIIASTHUM U TIOTTIOILLEHH I .ovooooeeeeeeeeeeeeeesessessssssssssssasssssssssssssssssssssssssssssssssssssssssesssssssssssssssessssssssessssssnmmmssssssssssssssssssssee 514
Il UnnapwoH NeoprueBuny

TEOPETUKO-METOAOJIOTUYECKHE ACIIEKTBI BUZI0B 3KOJIO'MYECKOI'O TYPU3MA

25020 3N (O 1 519
AxmeaxonxaeB PaBwaH TemypoBuy

YCTOMYUBOE U IMPPOBOE PA3BUTHE PETMOHAJILHOI'O TYPU3MA: 3BOJIIOLIUA

TEOPETUYECKHUX ITOAXO0A0B U METOZOJIOTUHECKHUE OCHOBAHU ...t 525
YcmaHoBa A3usa BaxogmpoBHa

O‘ZBEKISTONDA TURIZMNI INNOVATSION ASOSDA RIVOJLANTIRISHNING AHAMIYATI VA

ZARURIYAT Lot tetreeresesensssssssssessessessesssssssssssssessessessssssssssssssssssssssssssssssssessesssssssssssssassas s s s snsssssssssessesssssnsssssssnsessessessnesnsssssnsenses 529
Temurbek Olimovich Mamayunusov

KOMIIJIEKCHOE YYETHO-AHAJIMTUYECKOE COITPOBOXK/IEHUE MPOLIECCOB YIIPABJIEHUA

JAEHEXXHDBIMHU [TIOTOKAMMUY TTPEATIPYIATHS ....ooeeeeeeeeereereeeeee e sesssessessesssesssssesssesssssssssesssssssssessessssssessssssssnes 536
OpkuHb6aeB Aky660om XywHya yrnn

ISLOMIY MOLIYA INSTRUMENTLARINING DAVLAT QARZ BARQARORLIGINI TAMINLASH VA QARZ

SIYOSATINI TAKOMILLASHTIRISH INSTITUTSIONAL VA AMALIY QO‘LLANISH IMKONIYATLARINI

LR DN 07N N 3 ) 5 T 541
Raxmatov Hamid Hasan o‘g‘li, Akramov Azizjon Kabirovich

O‘ZBEKISTON SUG‘URTA SEKTORIDA INSTITUTSIONAL VA INVESTITSION OMILLARNING

MOLIYAVIY BARQARORLIKKA QO'SHMA TA’SIRL...coiueeeereeseeesseesssessssessssssssesssessssssssessssessssessssssssesssssssssssssssssseees 549
Fayziyev Oybek Raximovich

INSTITUTIONALIZATION OF PUBLIC ADMINISTRATION EFFECTIVENESS: A COMPARATIVE

ANALYSIS OF OECD COUNTRIES’ EXPERIENCE IN GOVERNANCE FOR PUBLIC ADMINISTRATION

2 20 )3 L 556

Sarvar Saidov Khairulloyevich

O‘ZBEKISTONDA INNOVATSION TADBIRKORLIKNI QO‘LLAB-QUVVATLASHNING USTUVOR

YO 'NALISHLARI ..ottt s e sse s sssssssss s b s s s s s bbb s s s bbb a e s bbb ns s b bbbt eansansantanen 562
Zaynutdinova Umida Djalalovna, Miraxmedova Maftuna Ibragimovna
SAMARQAND VILOYATIDA TURIZMNI RIVOJLANTIRISHDA INSON KAPITALINING ROLIL.....ccouvurerinnnns 568

Gulnora Mardievna Shadieva, Avazova Charos

[TPAKTUYECKHUE ACIIEKTBI ®OPMHWPOBAHUA J0X0/10B PABOTHUKOB BY30B B YC/JIOBUAX
TPAHCOOPMALIMU COEPBI YCIIVT .orerrercersserrsesssessssssssssssssssssssssessssessssssssssssssssssessssssssssssssssssssssssssssssssssssssssassssassssas 572

LagueBa NynHopa MapauesHa, PyctamoBa ®upy3a

https://yashil-iqtisodiyot-taraqqiyot.uz °

MUNDARIJA COAEPKAHHUE CONTENTS



MUNDARIJA COAEPKAHHUE CONTENTS

fi\l/i' YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

KICHIK BIZNES KORXONALARIDA INNOVATSION FAOLIYATNI BOSHQARISH......oierrrererrereresesesesssinens 578
Eminchayev Baxodir Sadikovich

MINTAQA IQTISODIY XAVFSIZLIGINI TAMINLASHDA BARQAROR RIVOJLANISH OMILLARINING

INAZARILY TAHLILI oottt sss s sessessesssss s ssesss s st sss s sssss s s sssss s st nssnsnsns 583
Tuyev Abdurahmon Yusubopvich

AKTIVLAR SIFATIGA TA'SIR ETUVCHI MAKROIQTISODIY VA INSTITUTSIONAL OMILLARNING

TAHLILI oottt st sesst st ses s s s e REEEeedseEeeRneEbbenneb et 587
Rasulov Muxammad Bobur Fazliddin o‘g‘li

TIJORAT BANKLARINING MUAMMOLI KREDITLARI (NPL) KO‘RSATKICHI ORQALI BANK TIZIMI

BARQARORLIGINTI BAHOLASH ...ttt s st s st 594
Xanmuratov Roushenbek Xalmuxammetovich, Vaxabov A.V.

AKSIYADORLAR BILAN MANFAATLI MUNOSABATLAR TIZIMINI TAKOMILLASHTIRISHDA

AKSIYADORLAR VA ULARNING HUQUQLARINI TAMINLASH....c.ovttimrrrrernmeennesssesssssssssssssssssssssssssssssssssssssssssssssssnes 600
Raimov Farrux Avazjon o‘g‘li

COBEPIIEHCTBOBAHWE MEXAHW3MOB ITPUBJIEYEHUS UHBECTULIMU B PA3BUTUE

9KOHOMUKHU CTPAHBI B TYPUCTUUECKOU OTPACIIM ..oovveeveeveveeeessessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 605
MupnynaToBa Jlynsa MaHcypoBHa, A6agymaxupaos LLlaxsop LLep3on yrnu

OZBEKISTONDA KICHIK BIZNESNING YAIMDAGI ULUSHI VA UNING IQTISODIY BARQARORLIKKA

2 2 RSO 610
Bo‘stonova Nilufar Abdusmatovna

MAISHIY XIZMATLAR SOHASIDA INNOVATSION KLASTER MODELINI JORIY ETISHNING USTUVOR

YO NALISHLART ..t retttreesessstssessesss s sssesssssssssesssssssssssssssssssssssssssssssssssssssssesssssssssssssssesesssssnesesssssnessssasssnsssssasssnessssssnssnnss 615
Normurodova Zebo Eshmaxmatovna

SURXONDARYO VILOYATI ISHLAB CHIQARISH SANOAT KORXONALARI RAQOBATBARDOSHLIGI

KO‘RSATKICHLARINING STATISTIK TADQIQOT..cvvureemeererseeseseessssssesssssssssssssssssssssssssssssssssssssssssssssssssssnssssssssssnsas 619
Buriyev Ubaydulla Bozor o‘g’li

MAMLAKATIMIZDA SOLIQ MA'MURCHILIGINI TAKOMILLASHTIRISH MASALALARI VA ULARNI

YECHIMLAR ettt eeesises et es e ss s s ess s8R R R 623
Normurzayev Umid Xolmurzayevich

YASHIL IQTISODIYOT RIVOJLANISHINING ASOSIY OMILLARI VA ULARNI BOSHQARISH

IMASALALARI ettt sttt st s s sss s s e et et 630

Yuldasheva Nazokat Muzaffar gizi

AXBOROT MAHSULOTLARI BIZNESINING BARQAROR RIVOJLANISH MEXANIZMI: MONITORING

VA BAHOLASH TIZIMI..ossstireiretsissesessssssssssessesssssssssssssssessesssssssssssssssssssesssssssssssssssssssessssssssssssssssssssssessssssssssssssssssesssssssnsanen 635
Abdullayev Abdulla Fayzulla o‘g‘li
OZBEKISTONDA BANK TIZIMINI RAQAMLASHTIRISH TENDENSIYALARI VA MUAMMOLARI................ 640

Raxmanova Iroda Xasilovna

O‘ZBEKISTON TIJORAT BANKLARINI TRANSFORMATSIYA QILISH VA RAQAMLASHTIRISH:
MUAMMOLAR VA STRATEGIK YO'NALISHLAR ...t ssssssssssssssssssssssssssssssssssssssssssas 645

Turgunov Abror Kadirovich

RAQAMLI IQTISODIYOT DAVRIDA BANK XIZMATLARI VA MOLIYAVIY TEXNOLOGIYALARNING

TARAQQIYO T eeeeeeeeeeseseesesssesssssesssssssssssssssssssessessssssssssssseseesessssssssssssssssssssssssssssssssssssssesssssssssssssssssssssssssssssssssssssssssssssseseseee 650
Muminova Marguba Mamirkulovna
XIZMAT KO‘RSATISH SOHASIDA IQTISODIY SAMARADORLIGINI OSHIRISH YO'LLARI ...coonierereneeenreeenne. 655

Ulashev Xubbim Askarovich

KADRLAR SIYOSATI VA DAVLAT XIZMATI SAMARADORLIGINI BAHOLASH HAMDA

RIVOJLANTIRISHNING MILLIY MODELINI YARATISH ...ttt s ssessss s sssssssssssssssssssssns 659
Turayev Laziz Shokirovich

BALIQ YETISHTIRISHNING IQTISODIY SAMRADORLIGINI OSHIRISHDA INNOVATSION

TEXNOLOGIYALARNING O'RNI VA AHAMIYAT L....rtereereeseeneeseeeseessesssessseessesssessssssssssssssssssssssesssssssesssssssessssssssssssasssnns 664
Bo‘ltakov Sardor Ogbo‘ta o‘g‘li

o https://yashil-iqtisodiyot-taraqqiyot.uz



2026-yil, yanvar. Ne 1-son. YASHIL IQTISODIYOT VA TARAQQIYOT fi\l/i'

QO‘SHILGAN QIYMAT SOLIGINI UNDIRISH JARAYONIDA SOLIQ TAFOVUTINI (VAT GAP) ANIQLASH
VA BAHOLASH USULLARI: XALQARO TAJRIBA VA O“ZBEKISTON SHAROITIDA ADAPTIV

(011107 0] 5 LU /5T 670
Urazmatov Jonibek Musurmanovich
HUDUDLAR SOLIQ SALOHIYATI: OMILLAR VA NATTJA ...t sssssss s sssssessessssssssssssssssssnens 675

Baxtiyorov Umid Kaxramon o‘g‘li

AN’ANAVIY HUNARMANDCHILIKNI RAQAMLI PLATFORMALAR ORQALI INNOVATSION

TRANSFORMATSIYA QILISH MEXANIZMLARI ...ttt sssssssssssessesssssssssssssssssesssssssssssssssssssnes 680
Ermetov ALl

TAMINOT ZANJIRINI BOSHQARISHDA SUPPLY CHAIN CONTROL TOWER KONSEPSIYASIDAN

FOYDALANISH AFZALLIKLARI ...ttt sases s ssssss s s s e ss s s s e s ssssssessssssssssesssssssssssssssssenssssssnsnsnssssnsenens 686

Yuldashev Abduxakim Abdukarimovich

KICHIK TADBIRKORLIK SUBYEKTLARIDA AXBOROT RESURSLARINING BOSHQARUV MODELI

VA UNING IQTISODIY SAMARADORLIKKA TA’SIRI .oueeeeeerreeereesressessmseesssessessssessssessssessssssssessssessssssssessssassssasssssssaess 691
Yo‘ldoshev Nodirbek Ne’matjon o‘g‘li

DAVLAT FUQAROLIK XIZMATIGA MENTORLIK TIZIMINI TATBIQ QILISHNING METODOLOGIK

ASOSLARI ettt teessessessessessessssss s s ssssses s s s se s R £ s £ R £ sEAeEREsEAeEREEH AR SRR R 696
Xurshida Maxmadaminova

QO'SHILGAN QIYMAT SOLIGINING HISOB-KITOB VA UNDIRISH TIZIMINI RIVOJLANTIRISHNING

[LMIY-NAZARIY ASOSLARI ..ttt sesse s sse s s s sssss s s s snssssss s ssssessnssnsssssnsenses 706
Jumanazarov Alisher Toshtemir o‘g‘li

MPAKTUKA WCIT0JIb30BAHUA K/TIOUEBBIX TOKA3ATEJIEM 3O®EKTUBHOCTHU B CUCTEME

YHNPABJIEHUA TOCYJAPCTBEHHBIMU ®UHAHCAMU Y3BEKHMCTAHA......oeerreeeeeeeeeeiseeseesseesesssesaseennes 715
Haunmos Loxpyx LWapoduaoamHoBuy

KORPORATIV DIVIDEND SIYOSATINING YANGI JIHATLARINI O‘RGANISH: RIVOJLANAYOTGAN

MAMLAKAT MISOLIDA. ..ottt ssssesssesssssesssessss s sssss s ss s 723

Eshev Furqat A’zamovich

RAQAMLI PLATFORMALAR ASOSIDA “AQLLI SHAHAR” BOSHQARUVINI TAKOMILLASHTIRISH:

INSONGA YO'NALTIRILGAN YONDASHUYV ...ortsirrrrsinnsinssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssees 730
Raximova Madina Shuxrat gizi
HUDUDIY IQTISODIY TIZIMLARNI BOSHQARISHNING TASHKILIY TUZILMALARI ... 737

Umarov Oqil Omiljonovich

MAMLAKATIMIZ TIJORAT BANKLARINING FOND BOZORIDAGI INVESTITSION FAOLLIGINI

OSHIRISH YO LLARI et setseeeesetreeasesseessessesssssssssessssssssssssssssssssssesssssssssesssssssssesssssssssessssssssssssssssssssssesssssnsssssssssnsssessssanssssssssnsans 742
Yuldashev Fozil Turapovich

MAKROIQTISODIY MUVOZANATNI MODELLASHTIRISHDA MATEMATIK USULLARNING TATBIQI

VA PROGNOZLASHTIRISH SAMARADORLIGI ...ttt reeeesrerseesessessessessessesssessesssssssssesssssssssesssssesssessessesssessessssssssssssees 749
Abdiraimov Abbos Xolmurodovich

®AKTOPKI PA3BUTHS TOPTOBBIX OTHOLIEHWH MEXY Y3BEKUCTAHOM U I'OCYIAPCTBAMU

LIEHTPAJTIBHOW ABMHU ...oooooesessccssseessseesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssessssssssssssssesssssssssssssssssssssssssssssssssssss 756
Mup3amyxamepoBa Lllaxaoga AKMamKoH KU3un

O‘ZBEKISTONDA IQTISODIY TRANSFORMATSIYA SHAROITIDA STRATEGIK MENEJMENTNI

RIVOJLANTIRISH ..ottt ssssssssesssssesssesssssesssessssssssses s sssss s ss s 762
Ismadiyarov Alisher Abduraxmon o‘g‘li

CIOCOBbI BLIPAYKEHUSA COCTOAHWI YEJIOBEKA ®PA3EO/IOTMYECKUMU OBOPOTAMH

PYCCKOTO ABDIKA ..ottt sss s sss bbb bbb 766
XKymaes LLlaBkaT XXX

SUV XO‘JALIGI SOHASIDA DASTURIY BUDJETLASHTIRISH BO‘YICHA XORIJIY MAMLAKATLAR

TAJRIBASI ..ttt retretsesess st et ses s sssssssss s s s sss s st st s s s s s e E bAoA e E bbb nn s s et s 769
Dilshod Pulatov, Dildora Mirzaeva

METO/bl CEOPA U AHAJIU3A IAHHBIX /iJ1d OUEHKHW PE3YJIBTATUBHOCTU LLUDOPOBBIX

MHBECTULIMM c...ooooooeeeeeeeseeeeeseess s ssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssesssssssssssssss 776

Kapakynos ®apxopn 3annyaMHoBUY

https://yashil-iqtisodiyot-taraqqiyot.uz °

MUNDARIJA COAEPKAHHUE CONTENTS



MUNDARIJA COAEPKAHHUE CONTENTS

fi\l/i' YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

HE®OPMAJIbBHAA 3AHATOCTb U TEHEBAAI CTOPOHA 9KOHOMUWKHU PECITYBJIMKH Y3BEKWUCTAH:
AHAJIN3 CTPYKTYPHBIX BBI30OBOB U 'OCYAAPCTBEHHBIX MEP I10 JIETAJIM3ALUH........cconveirrnnnee 782

CanaxytauHoBa Onpy3 Nonn6oBHa

OLIY TALIM MUASSASALARINI MOLIYALASHTIRISH MODELLARI VA ULARNING

KUSUSTYATLARI .. sttreeretrtssesesessessssessessssssssssssssssessessssssssssssssssessesssssssssssssssssssessesssssssssssssssessessssssssssssassssssesessassssssssssnssesnssnssnsanes 787
Xalikov Akmal Xolboyevich

TIJORAT BANKLARDA MOLIYAVIY XIZMATLARNI DIVERSIFIKATSIYA QILISH ISTIQBOLLARI............... 793
Roziqov Behzod Bahrom o‘g‘li

RAQOBATBARDOSH MUHITDA INNOVATSION MENEDJMENTNI JORIY ETISH MEXANIZMLARI........... 799

Siddikov Askar Axrorovich

XIZMAT KO‘RSATISH KORXONALARIDA MARKETING STRATEGIYASINI BAHOLASHNING MEZON

VA USULLARI sttt e s s e e e e e e e e e e e s 803
Isakova Naima lkromjonovna

RAQAMLI IQTISODIYOT SHAROITIDA O‘ZBEKISTON RESPUBLIKASI DAVLAT BUDJETI

DAROMADLARINI OSHIRISH IMKONIYATLARI ..ottt sssss st ssssss s bsssssssssssssssssssssssssssssssssssases 809
Abdullayeva Iroda Shuxrat qizi

MULTIMODAL TRANSPORT OQIMLARI SHAROITIDA LOGISTIKA XABLAR JOYLASHUVINI

TANLASH METODOLOGIYASINI TAKOMILLASHTIRISH.....coiitreccsrseees s sssssssssssssssssssssssassssssssasssses 813

Umirzaqov Davlatjon Dolimjon o‘g‘li, Axmedova Muslima Djalolovna

SUG'URTA ZAXIRALARINI MOLIYAVIY HOLAT TO‘G‘RISIDAGI HISOBOTDA AKS ETTIRISH

TARTIBINI TAKOMILLASHTIRISH ..ot setseses s sssses e ssesssssesssssss e sssssssses st st sesssssnes 818
Kodirkulov Oybek Turdiboyevich
MINTAQAVIY IQTISODIYOTNI BOSHQARISHNING XORIJIY TAJRIBALARI.....ooiirireeerersereerernesseessesseseenes 826

Nazarov Nazirjon Narzilloyevich

BUDJET TASHKILOTLARIDA MOLIYAVIY HISOBOTLARNI TUZISH VA ULARNI TAHLIL QILISHNING

NAZARIY-USLUBIY ASOSLARI cc.cvserevterserssssesssssessesssssssessossessessessosssssssessossossssessessos oot 830
Norqulova Qutlug‘nigor Oloviddinovna

XORIJIY DAVLATLAR TAJRIBASIDA BOJ-TARIF SIYOSATINI METODOLOGIK TAKOMILLASHTIRISH

MODELLARI .ttt ettt st s s sss s s £ e ettt 837
Pardayev llhomjon G‘ulom o‘g‘li

MAMLAKATIMIZDA SOLIQ MA'MURCHILIGINI TAKOMILLASHTIRISH MASALALARI

(XORIJIY TAJRIBA ASOSIDA) ...oteetrestreetesessssssessssessssssssssssssssssssssssssssssssssassssassssssssssssasassassssassssssssassstasssssssssssssssssassssanssaaes 844
Bekmetov Xursandbek lixamovich

SOTISH KANALLARINI TAKOMILLASHTIRISHDA MARKETING TADQIQOTLARIDAN

FOYDALANISH. ..ottt s st s s £ £ e e 850
Abduxalilova Laylo Tohtasinovna

MINTAQA IQTISODIYOTINI BARQAROR RIVOJLANTIRISHDA XIZMATLAR SOHASINING O‘RNI

VA OBYEKTIV ZARURIYAT L ....ooirsresieessessesessessesssssssessssessessesssssssssssssssessssssssssssssssssssssesssssssssssssssssssssssssssssssssssssssesssssssssanes 857
Achilova Firuza Kurbanovna

TIJORAT BANKLARINING RESURS BAZASINI MUSTAHKAMLASH VA INVESTITSION KREDITLASH

IMKONIYATLARINI KENGAYTIRISH TAHLILL ..ottt sssssssssns 862
Faxriddinov Temur Faxriddin o‘g‘li

XIZMATLAR SOHASIDA MIJOZLAR BILAN O‘ZARO MUNOSABATLARNI RIVOJLANTIRISHGA TA'SIR

ETUVCHI OMILLAR VA BAHOLASH MEZONLARI ...t sssssssnns 867

Ismailova Ma’mura Eldorovna

O‘ZBEKISTONDA YASHIL TADBIRKORLIKNI MOLIYALASHTIRISH MEXANIZMLARI

VA MANBALARI ettt sessses e sase s ee s see s se s e s s e s e e e e e e e e e e e bRt 874
Rustamova Dilsaboxon Djurayevna, Baratov Maxsudali Nazaraliyevich
KORXONA FAOLIYATIDA SUN’IY INTELLEKT TEXNOLOGIYALARIDAN FOYDALANISH......oveeeerrerrernee. 881

Xashimova Dilyora Paxritdinovna

TURIZM SOHASIDA DAVLAT-XUSUSIY SHERIKLIGI (DXSH) LOYIHALARINI BOSHQARISHDA ESG
VA BMTNING BARQAROR RIVOJLANISH MAQSADLARI (UNSDG) KONSEPSIYALARINING O‘ZARO
BOG LIQLIGI ctuetteuseruseeruseessseessesssseesssessssesssssssssesssssssessssessssassssessssssssessss s sassesss st sess s ssses s ss s ss s sssessssasssessssessssessassssssssssenees 888

Masharipov Ravshan Rajabboyevich

a https://yashil-iqtisodiyot-taraqqiyot.uz



2026-yil, yanvar. Ne 1-son. YASHIL IQTISODIYOT VA TARAQQIYOT fi\l/i'

IQTISODIY, MOLIYAVIY, INVESTITSIYA VA SOLIQ SALOHIYATINING O‘ZARO BOG‘LIQLIGINING

NAZARIY XUSUSIYATLARI.ctttttectreresessessssessessessssssssssssssessessessssssssssssessesssssssssssssssssssssssssssssssassessssssssssssssssassessesssssssssssnssnses 893
Jurayev Xusan Atamuratovich

TIJORAT BANKLARIDA MOLIYAVIY RISKLAR BOSHQARUVINI TAKOMILLASHTIRISH

STRATEGIYALARI ...ttt sessesse st e s s 900
Kadirov Abdumalik Matkarimovich, Abdugodirova Shahzoda llhomidin qizi

MINTAQA IQTISODIYOTINI IQTISODIY-EKOLOGIK JIHATDAN RIVOJLANTIRISHNING NAZARIY

ASOSLARI .ottt ses s s s s £ EERER £ 904
Xoliyorova Shoxista Qahramon qizi, Barnoqulova Marjona Otabek qizi

AKSIYADORLIK JAMIYATLARIDA MOLIYAVIY AKTIVLAR PORTFELLARINI RISK-DAROMAD

DILEMMASI ASOSIDA OPTIMALLASHTIRISH (G. MARKOVIS VA J. TOBINNING PORTFEL

NAZARIYAST ASOSIDA) c.ceoeveureetreesssessesssessssssssssssssssssssasssssssssssssssessssssssssssessssassasssssssssssssasessassssssssssnssssssssssssssssssssassssasssssnees 909

Kurbonov Xayrilla

MAMLAKATIMIZNING BARQAROR IQTISODIY O‘SISHGA ERISHISHDA SUN’TY INTELLEKT

TIZIMLARINI QO‘LLASH METODOLOGIYASINI TAKOMILASHTIRISH ...comieuiiereeerseesesesseeessesesessssessessssenenns 915
Mirzayev Rustam Ro‘ziyevich
PBIHOYHBIN CITPOC U PABHOBECHE .....ooooveveeereeeeeessesssssssssssssmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 921

KamunoBa Haprusa A6aykaxxopoBHa, AwwypoB CapaopoH 3adapXoHOBUY

XORIJIY DAVLATLARDA AUDITORLIK FAOLIYATINING O‘RNI VA UNI RIVOJLANTIRISH

TENDENSIYAST ..ottt sessessesessess st sessessessssesss st st sessessssssssssssssssessesssssssssssssessessesssssssssssssnssessesessssssssssssssnssessessssnsassssssnsens 925
Akromov Shohrux Shuhrat o‘g'li

MARKETING-INTERNET XIZMATLARIDAN FOYDALANGAN HOLDA SAVDO KORXONALARI

RAQOBATBARDOSHLIGINT OSHIRISH ..ot sersessessesssessssessssssesssssssssesssssesssesssssesssssssssessssssssssssssssssssssssssesssssssans 929
Ismoilov Lazizbek Rasuljon o‘g‘li

KORXONADA INNOVATSION BOSHQARUV MEXANIZMLARINING MAVJUD MODELLARINING

RETROSPEKTIVASL..ooeitsetsessesstssessesssssssssesssssssssesssssesssesssssesssesssssssssss s ss s s s 934
Toxirova Gullola Mirkamolovna

SANOATNI IQTISODIY RIVOJLANTIRISHDA TARMOQ KORXONALARI FAOLIYATIGA ESG

TAMOYILLARINI JORIY ETISHNING ROLIL..cirsiissis s sssssssssssssses 940
Ne’matov Shoxruxbek Ma’murjon o‘g‘li

TIBBIY XIZMATLARNI MOLIYALASHTIRISH VA SAMARADORLIGINI BAHOLASH TIZIMINI

TAKOMILLASHTIRISHNING DOLZARB MASALALARI ..ottt sssssssssssessssssssssssssssesssssssssssssssssssssesen 946

Isroilov Bohodir Ibragimovich, Muhammadiev Ramz Zoirjon o‘g‘li

TIJORAT BANKLARI AKTIVLARINI DIVERSIFIKATSIYALASHDA RAQAMLI TRANSFORMATSIYANING

O‘ktamova Nozima Narzulla qgizi

COBEPINIEHCTBOBAHUWE YYETA OCHOBHBIX CPEJICTB....ooivirrreresirsensissisessessesessss s sssssssnens 957
XypaxoHoB LLepxaxoH 3acdapxoHoBUY

OZBEKISTONDA YASHIRIN IQTISODIYOT KO‘LAMI, RIVOJLANISHINING TARIXIY EVOLYUTSIYASI

VA HOZIRGI HOLATT TAHLILI ..ttt siesiseeessessesessessessesesssssssessessesssssessssss st sessesssssessssssssssesssssssssssssssssssessssssssssssnssssssssens 962
Raxmonov Azizjon Sadullayevich

SOLIQQA TORTILADIGAN KO‘CHMAS MULKLARNI BAHOLASH TIZIMLARINI TAKOMILLASHTIRISH

IMASALALARI ..ttt ses s AR AR 970
Musalimov Shuxrat Isamuxamedovich

O‘ZBEKISTON TIJORAT BANKLARINI TRANSFORMATSIYALASHNI TAKOMILLASHTIRISH BILAN

BOG'LIQ BO'LGAN MUAMMOLAR ....ciiemessisssssssssssssssssss s ssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnsssnns 974

Yuldashev Iskandar Abdurashidovich

BARQAROR RIVOJLANISH KONSEPSIYASI VA UNING QURILISH SOHASIDA DAVLAT-XUSUSIY

SHERIKLIK(DXSH)NI BOSHQARISHDAGI O RN ....coietreetieerisesrssesssssesssssssssssssssss s sessssssssssssssnsssasssssssssssssassssanssses 980
Rasulov Shuxrat G‘ayratovich
“YASHIL IQTISODIYOT”, EKOLOGIK BARQARORLIK VA EKOLOGIK MADANIYAT ....ooovtereerreeeeereesreeeseeseesseenns 984

Ibragimova Saodat Abdumo‘minovna

https://yashil-iqtisodiyot-taraqqiyot.uz e

MUNDARIJA COAEPKAHHUE CONTENTS



MUNDARIJA COAEPKAHHUE CONTENTS

fi\l/i' YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

EKOLOGIK TADBIRKORLIKNI RIVOJLANTIRISHDA YASHIL IQTISODIYOT KONSEPSIYASINING

INSTITUTSIONAL MEXANIZMLARI ...ovtrereeesetrsinsisstsessessessesssss st ssssesse st sssssssssssssssssssssssessssssssssssssssssssssessssssessssssssses 990
Mirzayeva Nilufar Sabirjanovna
IQTISODIY RIVOJLANISHDA INNOVATSIYALARNING NAZARIY ASOSLARI VA AHAMIYATT.....covuverrenunne 995

Davlatova Ozoda Olmos qizi

AKSIYADORLIK JAMIYATLARIDA KORPORATIV BOSHQARUVNING SAMARADORLIGINI OSHIRISH:
RAQAMLI TEXNOLOGIYALAR VA SUN’IY INTELLEKTNI JORIY ETISHNI TAKOMILLASHTIRISH......... 1001

Suyunova Dilfuza Dilmurod qizi

BOZORNI SEGMENTATSIYALASHDA MARKETING TADQIQOTLARINING ROLI ... 1006
Musayeva Shoira Azimovna, Usmonova Dilfuza lixomovna

O“ZBEKISTONNING “YASHIL IQTISODIYOT”GA O‘TISH STRATEGIYASI ...vonirreerrerrseesmerssesssesssssssssssssssssssssseenns 1010
Sharifboyev Bunyod Azamat o‘g‘li, Abduraxmanova Gulnora Qalandarovna

TIJORAT BANKLARI BARQARORLIGINI TAMINLASHDA KAPITALNING ROLI ...ovteeeereereeeeereereeeeeeseeaens 1016

Mirzaraximova Nurhayot Baxrom qizi

OPTAHU3ALIMOHHO-9KOHOMHWYECKHUE MEXAHU3MBbI [TOBBIIIEHUA
KOHKYPEHTOCIIOCOEHOCTH BY30B PECIIYBJIMKH Y3EEKUCTAH B YCJIOBUAX

PE®OPMUPOBAHMUS BbICHIETO OBPA30BAHUA Y PEIHOYHON KOHKYPEHLMH ..covvvvveeeeeeesnnrseenee 1020
XopxaeBa HaprnsaxoH AHaTonveBHa
FUNDRAISING AS A STRATEGIC TOOL IN MUSEUM MANAGEMENT ... seseessessesseens 1028

Aziza Ibroximova

a https://yashil-iqtisodiyot-taraqqiyot.uz



fi\l/f YASHIL IQTISODIYOT VA TARAQQIYOT 2026-yil, yanvar. Ne 1-son.

FUNDRAISING AS A STRATEGIC TOOL IN
MUSEUM MANAGEMENT

Aziza Ibroximova
WIUT PhD student

E-mail: aziza665@gmail.com

Abstract. Fundraising has become a key strategic tool in museum management amid declining public funding. The
transition toward multi-channel financing has increased museums’ reliance on private donations, corporate sponsorship,
and project-based fundraising mechanisms. This study examines fundraising as a strategic component of museum
management through a qualitative analysis of academic literature and international best practices. A stage-based
fundraising model—planning, implementation, control, and analysis—is applied to systematize fundraising activities. The
findings demonstrate that project-based fundraising is the most effective approach due to its transparency and strong
alignment with donor motivations. The study emphasizes the importance of strategic integration and the use of digital
tools in ensuring the financial sustainability of museums.

Key words: Fundraising; Museum Management; Project-Based Fundraising; Corporate Sponsorship; Digital Fundraising;
Financial Sustainability.

Annotatsiya. Davlat tomonidan moliyalashtirish hajmining qisqarishi sharoitida fandraizing muzeylar boshgaruvida
muhim strategik vositaga aylanmoqgda. Ko'p kanalli moliyalashtirishga o‘tish muzeylarning xususiy xayriyalar, korporativ
homiylik va loyiha asosidagi fandraizing mexanizmlariga bog'ligligini kuchaytirdi. Mazkur tadqiqotda fandraizing muzey
menejmentining strategik tarkibiy qgismi sifatida ilmiy adabiyotlar va xalgaro amaliyotlar asosida sifat jihatidan tahlil
qgilinadi. Fandraizing faoliyatini tizimlashtirish magsadida bosqichli model — rejalashtirish, amalga oshirish, nazorat
va tahlil — qgo‘llanildi. Tadgigot natijalari loyiha asosidagi fandraizing shaffofligi va donorlar motivatsiyasi bilan yuqori
darajada mosligi sababli eng samarali yondashuv ekanini ko‘rsatadi. Shuningdek, muzeylarning moliyaviy barqarorligini
ta’'minlashda strategik integratsiya va ragamli vositalarning ahamiyati asoslab beriladi.

Kalit so‘zlar: Fandraizing; Muzey menejmenti; Loyiha asosidagi fandraizing; Korporativ homiylik; Ragamli fandraizing;
Moliyaviy barqarorlik.

AHHOTaUMs. B ycnoBusiXx COKpalleHWsi rocyaapCTBEHHOrO (UHAHCUPOBAHWSA (aHAPaW3NHT CTaHOBUTCS BaXXHbIM
CTpaTermyeckvM MHCTPYMEHTOM ynpaBneHus Mmy3esmu. lNMepexos kK MHorokaHaneHou cucteme ouHaHCPOBAHMS YCUMUI
33aBMCUMMOCTb MY3€EB OT YacCTHbIX MOXEPTBOBaHWIA, KOPMOPaTMBHOIO CMOHCOPCTBA U MPOEKTHO-OPUEHTMPOBAHHbIX
dopM haHgpanmsmHra. B gaHHOM umccrnefoBaHuM aHOpan3vHE pacCMaTpUBAETCA KakK CTpaTerMyeckuin anemeHT
My3€e/HOro MEHe)KMEHTa Ha OCHOBE Ka4eCTBEHHOIO aHanu3a Hay4yHoW nuTepaTtypbl U MEXAyHapo4HOW nNpakTuku. Ons
cuctemMaTusaumm haHapan3vHIoBON AeATEeNbHOCTU MPUMEHSAETCS Mo3TanHas MOoAenb, BKMKYalowasi niaHnupoBaHue,
peanusaumio, KOHTPONb M aHanu3. Pe3ynbraThl MCCNeaoBaHUS MOKa3biBAlOT, YTO MPOEKTHbIM (haHApan3uHr SBMsieTcs
Hanbonee adhdeKTUBHBIM NOAX0AOM Grarogaps ero NMpo3pavyHOCTU U COOTBETCTBMIO MOTMBaUuu AoHopoB. Ocoboe
BHUMaHWE YyOENnsieTcs 3HA4YEeHUI0 CTpaTErM4yeckord WHTErpaummM 1 WUCMOoSfb30BaHWMIO LMMPOBLIX WMHCTPYMEHTOB ANis
obecneyeHns PUHAHCOBOW YCTOMYMBOCTU MYy3€EB.

KrtoueBble cnoBa: ®angpansunr; My3erHbii MeHemKMEHT; MpoeKTHbIN haHapansvHr; KopnopaTvBHOE CMOHCOPCTBO;
Lincdoposon haHgpansvHr; drHaHcoBasi yCTOMYMBOCTb.

INTRODUCTION

Fundraising (from the English fundraising — fund meaning funds or resources and raising meaning
lifting or increasing; in the USA abbreviated as FR) refers to the attraction and accumulation of funds from
various sources for the implementation of projects and programs. Fundraising represents one of the complex
technologies of modern management and managerial activity within a market economy. It can be defined as
a form of managerial activity aimed at coordinating public demand and supply and may also be viewed as a
system of non-profit marketing.

IQTISODIYOT 9OKOHOMHUKA ECONOMY
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The term fundraising was borrowed from the United States, where it has been used for many decades,
primarily in the context of attracting financial resources for the so-called third sector. The U.S. third sector, which
developed from the late-19th to the early-20th century and operates alongside the private and public sectors,
brings together non-profit, non-governmental organizations whose primary objective is not profit generation but
the resolution of various social issues overlooked by the private and public sectors.

The active development of fundraising in the second half of the 20th century is associated with the rapid
expansion and growing importance of the third sector in the United States. During this period, the number of
non-profit organizations and their employees increased significantly, and the contribution of the non-profit sector
to national income grew accordingly. In the 1980-s, amid reductions in government funding under the Reagan
administration, non-profit organizations faced a financial crisis, which served as a catalyst for the intensified
development of fundraising. From that period onward, fundraising increasingly focused on diversifying funding
sources and introducing new forms of resource mobilization, leading to the need for systematic planning and
the emergence of structured fundraising campaigns.

Ambrose and Paine emphasize that museums raise funds for a wide range of purposes, including building
programs, temporary exhibitions, special events, publications, fieldwork, and research programs. While
fundraising needs vary among museums, institutions generally seek to secure funding for projects that cannot
be financed from their regular revenue budgets. Financial resources may be obtained from public or private
sources, including international bodies, central or local government agencies, charitable trusts or foundations,
commercial companies, or individual patrons.

In recent years, museums have increasingly adopted hybrid and innovative fundraising models to
strengthen their financial sustainability. For example, crowdfunding campaigns have been widely used to
support specific initiatives such as artifact restoration and conservation, enabling museums to engage global
audiences and build community support beyond traditional donor groups. Museums are also leveraging digital
platforms and online giving tools to increase donation accessibility, while storytelling through social media and
digital marketing helps foster stronger emotional connections with donors (WonderfulMuseums.com, 2024).
Digital fundraising not only expands the donor base but also enables institutions to reach younger and more
diverse audiences within a rapidly evolving philanthropic environment.

Moreover, diversified fundraising strategies now include themed events, patron programs, interactive online
experiences, and innovative membership offers designed to generate recurring revenue and strengthen long-
term donor relationships. Effective museum fundraising increasingly involves building endowments, cultivating
sustained philanthropic partnerships, and creating meaningful donor engagement opportunities that align with
institutional mission and demonstrated impact.

If a museum seeks funding for a special temporary exhibition, commercial sponsorship may represent
an appropriate option. Conversely, if the institution plans to expand a building or develop new facilities, a
government agency or charitable trust that supports capital projects is likely to be the most suitable funding
source. In-kind contributions of equipment and services may also complement cash donations, while the
secondment of skilled personnel can provide valuable expertise at reduced or no cost.

LITERATURE REVIEW

In the socio-cultural sphere, a multi-channel funding system exists, representing a contemporary approach
to financing cultural institutions and projects. The essence of this system lies in the integration of financial
flows, including public budgetary funds as well as resources from sponsors, patrons, and charitable donors.
Non-profit organizations carry out diverse and multifaceted activities within the socio-cultural field, including
coordinating actions to address various social issues and providing social, research, and educational support
and assistance. With the transition to a market economy, museums gained the opportunity to access additional
sources of funding. The use of charitable donations and sponsorship contributions makes it possible, at least
partially, to compensate for shortfalls in financial resources alongside budgetary allocations.

The transition from a budget-based financing model to multi-channel funding is associated with the adoption
of activities such as fundraising by cultural institutions. Fundraising is a set of activities aimed at attracting funds
for the implementation of non-profit projects. Within cultural management, fundraising is regarded as a system
of partnership between the commercial and non-profit sectors of the economy.

Biraglia and Gerrath note that museums and other cultural organizations worldwide have, over the last few
years, been compelled to adopt proactive strategies to secure new sources of funding and to develop new ways
of communicating with stakeholders in support of their mission-related activities. Given the differences among
various funding sources, it is essential for cultural organizations to design strategies appropriate to obtaining
resources from each source. In the present study, particular attention is paid to private funding derived from
donations and corporate sponsorship.
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Table 1 presents a four-stage model of fundraising in museums, as proposed by Tulchinsky and Shekova.
The first stage, Planning, involves the development of a comprehensive fundraising program, the estimation of
the institution’s financial needs for the upcoming period, and the selection of the most appropriate fundraising
types. The second stage, Implementation, focuses on selecting specific fundraising methods, assigning
responsibilities among staff, and allocating resources for fundraising activities. The third stage, Control,
includes monitoring fundraising progress, tracking results, and adjusting plans in response to emerging
changes or unforeseen challenges. The final stage, Analysis, assesses the effectiveness of both planning
and implementation processes and evaluates the overall outcomes of the fundraising campaign. Together,
these stages form a systematic cycle that enables museums to manage fundraising strategically and improve
performance over time.

Table 1. Stages of Fundraising in Museums!

Fundraising Stage Stage Components

Development of a substantive fundraising program. Determination of cultural institution

1. Planning expenditures for the upcoming period. Selection of fundraising types.

Selection of fundraising methods. Assignment of responsibility for fundraising activities.

2. Implementation Allocation of funds for fundraising implementation.

Monitoring the fundraising implementation process. Adjustment of plans considering

3. Control :
occurring changes.

Assessment of the effectiveness of the planning stage. Analysis of the effectiveness of the

4. Analysis implementation stage. Evaluation of the effectiveness of final results.

One of the tools proposed for building and maintaining funding in non-profit organizations is the Balanced
Scorecard, introduced by Kaplan. This instrument enables organizations to identify the most efficient ways
to achieve mission-driven goals and to determine optimal methods for raising funds. In the context of non-
profit financing, the application of this tool involves making strategy explicit, selecting appropriate performance
measures, defining and refining systems and procedures to monitor goal achievement, and engaging staff in
strategy implementation. This approach aligns with the broader view that performance measurement systems
enhance strategic coherence within non-profit organizations.

Robinson, Irmak, and Jayachandran emphasize that sustainable financing of non-profit organizations can
be achieved through cause-related marketing, which involves partnerships between for-profit companies and
non-profit organizations for mutual benefit, thereby encouraging corporate social responsibility. The resulting
inflow of resources enables service adaptation and expansion, allowing organizations to serve a broader
population, and positions cause-related marketing as a positive influence and an effective instrument for social
change.

Tulchinsky and Shekova argue that fundraising campaigns have clearly defined objectives, on the basis of
which two main types of fundraising can be distinguished:

Project-based fundraising. When fundraising objectives are limited to obtaining specific funds for project
implementation, this approach is defined as project-based fundraising. It represents the most convenient form
of fundraising for both cultural organizations and funding parties. This is due to clearly defined objectives for
fund utilization, the potential to attract significant financial resources at relatively low fundraising costs, and the
possibility of obtaining commercial benefits from project financing.

Operational fundraising. When attracted funds are directed toward covering current expenses, such
fundraising is classified as operational fundraising. This form is considered the least effective, as funds lack a
specific targeted purpose and are accumulated within the organization’s operational budget. Such resources
are typically used to cover payroll, utility payments, and material expenses, which reduces donor interest.
Operational fundraising is most frequently employed by cultural organizations experiencing critical financial
difficulties, which, due to their public significance, may attract funds from the state or private individuals to settle
outstanding obligations.

T. V. Abankina similarly suggests that each fundraising campaign has clearly defined objectives, on the
basis of which two main types of fundraising are distinguished: project-based and operational. Project-based
fundraising aims to attract funds for the implementation of projects and programs and represents the most
convenient form of resource mobilization for both organizers and donors. This is explained by clearly articulated

1 TyneumHckui I J1., Lekosa E. J1. MeHemxmeHT B cpepe KynbTypbl: Y4yebHoe nocobue. 4e naa., ucnp. n gon. — CI6.: Uspatenscteo
«JlaHby; «3patenscteo MIAHETA MY3bIKW», 2009. — C. 279.
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objectives for fund utilization, the capacity to attract substantial financial resources at low fundraising costs, and
the opportunity to obtain specific benefits through participation in socially significant initiatives.

Operational fundraising, by contrast, involves attracting funds to cover the current expenses of organizations
engaged in activities that cannot be conducted on a commercial basis. It is considered a less effective form
of fundraising because the resources received lack a targeted purpose and are accumulated within the
organization’s operational budget. These funds are generally used to pay salaries and cover utility and material
expenses, which diminishes donor motivation.

Fundraising is inherently linked to the search for financial resources for non-commercial projects that
cannot be implemented on a commercial basis. It is typically associated with the mobilization of working capital
for the execution of projects and programs rather than the creation of fixed assets, and it primarily supports
socially significant initiatives within the non-profit sector. Participants in such projects do not receive profit but
gain various social, economic, political, communicative, and other benefits.

The causal foundation of fundraising can be summarized as follows:

* The needs and interests requiring financial resources that exceed the earning capacity of non-profit
cultural and art organizations through their core activities necessitate the attraction of external funding sources.

» Theopportunity for profit-oriented companies and affluent individuals to demonstrate social responsibility,
emphasize their social significance, and the willingness of municipal and state authorities to finance projects
addressing social challenges collectively form the motivational basis for resource redistribution and investment
in non-profit initiatives.

Thus, public demand and supply create a necessary niche for the emergence of fundraising relationships,
defined as the investment of funds in non-profit initiatives and projects. The project-based approach is
increasingly becoming the dominant format for implementing creative ideas and conducting cultural and artistic
activities. Fundraising is therefore carried out “for a project,” with the project format proving to be the most
appropriate model for contemporary fundraising strategies and donor interests.

Foreign fundraising methodologies emphasize that the identification of potential donors primarily involves
the collection, processing, and classification of information. Advances in information technology have
significantly enhanced donor search efficiency and facilitated the global development of fundraising systems.
The most powerful informational resources for fundraising are concentrated on the Internet, where nearly every
foundation maintains a website containing comprehensive documentation, guidelines, and information on
cooperation opportunities and funding mechanisms.

RESEARCH METHODOLOGY

This study employs a qualitative research design aimed at examining fundraising as a managerial
tool for museums, with particular emphasis on project-based fundraising and private funding sources. The
methodological approach is grounded in an interdisciplinary framework that integrates cultural management,
non-profit marketing, and strategic management theories.

The research is based on a descriptive and analytical approach, which allows for a comprehensive
examination of fundraising practices in museums and cultural institutions. The study focuses on identifying
key fundraising stages, methods, and instruments used by museums to attract financial resources beyond
budgetary funding.

A comparative analysis of theoretical models and practical approaches to fundraising is applied in order
to identify common patterns, advantages, and limitations of different fundraising strategies within the museum
sector.

The research is based on secondary data analysis, including:

» academic publications and peer-reviewed journal articles on fundraising, non-profit management, and
cultural economics;

* methodological guidelines and textbooks on cultural management and museum studies;

« analytical reports and case studies describing fundraising practices in museums and non-profit
organizations.

Special attention is given to international studies and best practices in museum fundraising, particularly
those related to corporate sponsorship, charitable donations, and cause-related marketing.

The analysis is structured using a stage-based fundraising model that includes planning, implementation,
control, and evaluation stages. This model enables the systematization of fundraising activities and the
assessment of their effectiveness at different phases.

Within the methodological framework, fundraising activities are classified into:

» project-based fundraising, aimed at attracting funds for specific exhibitions, programs, or infrastructure
projects;
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» operational fundraising, focused on covering current operational expenses.

This classification allows for an evaluation of the relative effectiveness of different fundraising approaches
and their impact on donor motivation and institutional sustainability.

The collected data are analyzed using:

» content analysis of academic and professional literature to identify key concepts and trends in museum
fundraising;

» systematization and classification of fundraising methods and funding sources;

» logical and structural analysis to identify cause-and-effect relationships between fundraising strategies
and organizational outcomes.

ANALYSIS AND RESULTS

The findings of this study confirm that fundraising has become a core managerial function for museums
operating under conditions of reduced public funding and increasing competition for financial resources. Both
Russian and international research indicate that the transition from a predominantly budget-based financing
model to a multi-channel funding system has significantly altered the strategic priorities of cultural institutions.
In this context, fundraising is no longer perceived as a supplementary activity but rather as a fundamental
mechanism for ensuring institutional sustainability and long-term development.

The analysis supports the argument that museum fundraising must be integrated into a broader strategic
and market-oriented management framework. N. Kotler, P. Kotler, and W. Kotler emphasize that effective
fundraising is inseparable from mission definition, audience development, and stakeholder communication.
From this perspective, fundraising functions not only as a source of financial support but also as a strategic
process that reinforces institutional identity and contributes to public value creation. This approach is consistent
with Anheier’s view that non-profit organizations achieve financial sustainability primarily through the alignment
of mission-driven activities with diversified funding structures.

The stage-based fundraising model identified in this study—planning, implementation, control, and
analysis—reflects general strategic management principles applicable to non-profit organizations. Its structure
corresponds with the Balanced Scorecard framework proposed by Kaplan, which enables museums to
evaluate fundraising effectiveness using both financial and non-financial indicators. Moxham further confirms
the relevance of multidimensional performance measurement systems within the cultural sector, particularly for
assessing outcomes such as stakeholder trust, reputational capital, and mission fulfillment.

Museums that integrate fundraising into their strategic planning processes are better positioned to diversify
funding sources and reduce dependence on government subsidies. This finding aligns with international
research demonstrating that proactive fundraising strategies enhance organizational resilience, especially
during periods of economic instability.

A central issue addressed in the literature concerns the distinction between project-based and operational
fundraising. The findings confirm the dominant role of project-based fundraising in museum practice. Clearly
defined project objectives, timelines, and expected outcomes enhance transparency and donor confidence,
thereby strengthening motivation to contribute. Young similarly argues that project-based funding reduces
informational asymmetries between donors and non-profit organizations, making accountability and impact
assessment more feasible.

The growing importance of private funding—particularly corporate sponsorship and individual donations—
represents a defining feature of contemporary museum fundraising. Museums increasingly establish
partnerships with commercial organizations to support temporary exhibitions, educational programs, and
special events. According to Ambrose and Paine, the success of such collaborations largely depends on the
degree of compatibility between the museum’s mission and the sponsor’s corporate image.

Research conducted by Cornwell, Weeks, and Roy demonstrates that sponsorship effectiveness is strongly
influenced by perceived congruence between the sponsor’s brand and the sponsored organization’s values.
In this regard, museums’ cultural legitimacy and public trust constitute valuable symbolic assets that enhance
their attractiveness as sponsorship partners. These findings highlight the importance of carefully selecting
corporate partners whose values align with the museum’s social and cultural objectives.

Cause-related marketing further reinforces this partnership-based fundraising model. Robinson, Irmak,
and Jayachandran emphasize that the choice of cause plays a critical role in shaping consumer attitudes and
corporate outcomes. Museums, as credible and socially significant institutions, provide an effective platform
for cause-related initiatives, supporting Bodi's conclusion that such collaborations can enhance both financial
inflows and social impact in non-governmental organizations.

Overall, the findings demonstrate that fundraising in museums is most effective when it is project-oriented,
strategically embedded, and supported by modern management and digital tools. Integrating fundraising
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activities into institutional strategy, combined with the application of performance measurement frameworks
such as the Balanced Scorecard, enables museums to achieve financial sustainability while preserving their
cultural and social mission.

These results reinforce the understanding of fundraising as a form of non-commercial investment in social
and cultural values. Donors are motivated not by direct financial returns but by symbolic, reputational, and
societal benefits. Consequently, fundraising should be regarded as a partnership-based process grounded in
shared interests among museums, private-sector actors, and society.

CONCLUSION AND SUGGESTIONS

This study demonstrates that fundraising has become a key strategic function for museums, particularly
under conditions of reduced public funding and increased competition for financial resources. The transition
from budget-based financing to a multi-channel funding model has compelled museums to develop new
strategies for attracting support from private donors, corporate sponsors, and other non-governmental sources.
Consequently, fundraising is no longer a supplementary activity but an essential component of museum
management that supports institutional sustainability and mission fulfillment.

The research confirms that effective fundraising must be integrated into broader strategic management
processes, including mission definition, audience development, and stakeholder communication. The stage-
based fundraising model—planning, implementation, control, and analysis—provides a structured framework
for managing fundraising activities and enhancing performance. This model aligns with strategic performance
systems such as the Balanced Scorecard, enabling museums to assess both financial and non-financial
outcomes.

Project-based fundraising is identified as the most effective approach in museum practice, as it ensures
clear objectives, measurable results, and a high degree of transparency, thereby increasing donor confidence.
Operational fundraising is comparatively less effective due to the absence of clearly defined targets, although
it remains necessary for institutions facing critical financial challenges. Private funding, particularly corporate
sponsorship and individual donations, plays a central role in contemporary museum financing. Partnerships
with businesses and cause-related marketing initiatives generate mutual benefits and strengthen museums’
capacity to deliver cultural and educational programs.

Digital technologies also play a crucial role in modern fundraising by expanding donor access, improving
communication channels, and supporting long-term engagement. Overall, fundraising in museums should be
understood as a strategic, partnership-based process that combines mission-driven objectives with diversified
funding strategies. Museums that adopt systematic planning, modern managementtools, and digital engagement
mechanisms are better positioned to achieve financial stability while preserving their cultural mission.
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