
2025

№5

2025

№6№11№2

2026



https://yashil-iqtisodiyot-taraqqiyot.uz2

Bosh muharrir: 
Sharipov Kongiratbay Avezimbetovich
Bosh muharrir oʻrinbosari:
Karimov Norboy G‘aniyevich
Muharrir:
Qurbonov Sherzod Ismatillayevich

Elektron nashr. 2026-yil, fevral.

Ta h r i r  h a y ’ a t i :
Salimov Oqil Umrzoqovich, O‘zbekiston Fanlar akademiyasi akademigi
Abduraxmanov Kalandar Xodjayevich, O‘zbekiston Fanlar akademiyasi akademigi
Sharipov Kongiratbay Avezimbetovich, texnika fanlari doktori (DSc), professor
Rae Kvon Chung, Janubiy Koreya, TDIU faxriy professori, “Nobel” mukofoti laureati
Osman Mesten, Turkiya parlamenti a’zosi, Turkiya – O‘zbekiston do‘stlik jamiyati rahbari
Axmedov Durbek Kudratillayevich, iqtisodiyot fanlari doktori (DSc), professor
Axmedov Sayfullo Normatovich, iqtisodiyot fanlari doktori (DSc), professor
Abduraxmanova Gulnora Kalandarovna, iqtisodiyot fanlari doktori (DSc), professor
Kalonov Muxiddin Baxritdinovich, iqtisodiyot fanlari doktori (DSc), professor
Siddiqova Sadoqat G‘afforovna, pedagogika fanlari bo‘yicha falsafa doktori (PhD)
Xudoyqulov Sadirdin Karimovich, iqtisodiyot fanlari doktori (DSc), professor
Maxmudov Nosir, iqtisodiyot fanlari doktori (DSc), professor
Yuldashev Mutallib Ibragimovich, iqtisodiyot fanlari doktori (DSc), professor
Samadov Asqarjon Nishonovich, iqtisodiyot fanlari nomzodi, professor
Slizovskiy Dimitriy Yegorovich, texnika fanlari doktori (DSc), professor
Mustafakulov Sherzod Igamberdiyevich, iqtisodiyot fanlari doktori (DSc), professor
Axmedov Ikrom Akramovich, iqtisodiyot fanlari doktori (DSc), professor
Eshtayev Alisher Abdug‘aniyevich, iqtisodiyot fanlari doktori (DSc), professor
Xajiyev Baxtiyor Dushaboyevich, iqtisodiyot fanlari doktori (DSc), professor
Hakimov Nazar Hakimovich, falsafa fanlari doktori (DSc), professor
Musayeva Shoira Azimovna, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), professor
Ali Konak (Ali Ko‘nak), iqtisodiyot fanlari doktori (DSc), professor (Turkiya)
Cham Tat Huei, falsafa fanlari doktori (PhD), professor (Malayziya)
Foziljonov Ibrohimjon Sotvoldixo‘ja o‘g‘li, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dots.
Utayev Uktam Choriyevich, O‘z.Respub. Bosh prokuraturasi boshqarma boshlig‘i o‘rinbosari
Ochilov Farkhod, O‘zbekiston Respublikasi Bosh prokuraturasi IJQKD boshlig‘i
Buzrukxonov Sarvarxon Munavvarxonovich, iqtisodiyot fanlari nomzodi, dotsent
Axmedov Javohir Jamolovich, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD)
Toxirov Jaloliddin Ochil o‘g‘li, texnika fanlari bo‘yicha falsafa doktori (PhD), katta o‘qituvchi
Bobobekov Ergash Abdumalikovich, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), v.b. dots.
Djudi Smetana, pedagogika fanlari nomzodi, dotsent (AQSH)
Krissi Lyuis, pedagogika fanlari nomzodi, dotsent (AQSH)
Glazova Marina Viktorovna, Iqtisodiyot fanlari doktori (Moskva)
Nosirova Nargiza Jamoliddin qizi, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dotsent
Sevil Piriyeva Karaman, falsafa fanlari doktori (PhD) (Turkiya)
Mirzaliyev Sanjar Makhamatjon o‘g‘li, TDIU ITI departamenti rahbari
Ochilov Bobur Baxtiyor o‘g‘li, TDIU katta o‘qituvchisi
Golisheva Yelena Vyacheslavovna, Iqtisodiyot fanlari nomzodi, dotsent.
Abdukarimova Dinara Rustamxanovna, bank-moliya akademiyasi professori, DSc., professor.
Ikramov Murod Akramovich, iqtisodiyot fanlari doktori (DSc), professor
Nazarova Ra’no Rustamovna, iqtisodiyot fanlari doktori (DSc), professor



https://yashil-iqtisodiyot-taraqqiyot.uz 3

E d i t o r i a l  b o a r d :E d i t o r i a l  b o a r d :
Salimov Okil Umrzokovich,Salimov Okil Umrzokovich, Academician of the Academy of Sciences of Uzbekistan Academician of the Academy of Sciences of Uzbekistan
Abdurakhmanov Kalandar Khodjayevich,Abdurakhmanov Kalandar Khodjayevich, Academician of the Academy of Sciences of Uzbekistan Academician of the Academy of Sciences of Uzbekistan
Sharipov Kongiratbay Avezimbetovich,Sharipov Kongiratbay Avezimbetovich, Doctor of Technical Sciences (DSc), Professor Doctor of Technical Sciences (DSc), Professor
Rae Kwon Chung, South Korea,Rae Kwon Chung, South Korea, Honorary Professor at TSUE, Nobel Prize Laureate Honorary Professor at TSUE, Nobel Prize Laureate
Osman Mesten,Osman Mesten, Member of the Turkish Parliament, Head of the Turkey–Uzbekistan Friendship Society Member of the Turkish Parliament, Head of the Turkey–Uzbekistan Friendship Society
Akhmedov Durbek Kudratillayevich,Akhmedov Durbek Kudratillayevich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Akhmedov Sayfullo Normatovich,Akhmedov Sayfullo Normatovich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Abdurakhmanova Gulnora Kalandarovna,Abdurakhmanova Gulnora Kalandarovna, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Kalonov Mukhiddin Bakhriddinovich,Kalonov Mukhiddin Bakhriddinovich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Siddikova Sadokat Gafforovna,Siddikova Sadokat Gafforovna, Doctor of Philosophy (PhD) in Pedagogical Sciences Doctor of Philosophy (PhD) in Pedagogical Sciences
Khudoykulov Sadirdin Karimovich,Khudoykulov Sadirdin Karimovich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Makhmudov Nosir,Makhmudov Nosir, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Yuldashev Mutallib Ibragimovich,Yuldashev Mutallib Ibragimovich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Samadov Askarjon Nishonovich,Samadov Askarjon Nishonovich, Candidate of Economic Sciences, Professor Candidate of Economic Sciences, Professor
Slizovskiy Dmitriy Yegorovich,Slizovskiy Dmitriy Yegorovich, Doctor of Technical Sciences (DSc), Professor Doctor of Technical Sciences (DSc), Professor
Mustafakulov Sherzod Igamberdiyevich,Mustafakulov Sherzod Igamberdiyevich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Akhmedov Ikrom Akramovich,Akhmedov Ikrom Akramovich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Eshtayev Alisher Abduganiyevich,Eshtayev Alisher Abduganiyevich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Khajiyev Bakhtiyor Dushaboyevich,Khajiyev Bakhtiyor Dushaboyevich, Doctor of Economic Sciences (DSc), Professor Doctor of Economic Sciences (DSc), Professor
Khakimov Nazar Khakimovich,Khakimov Nazar Khakimovich, Doctor of Philosophy (DSc), Professor Doctor of Philosophy (DSc), Professor
Musayeva Shoira Azimovna,Musayeva Shoira Azimovna, Doctor of Philosophy (PhD) in Economic Sciences, Professor Doctor of Philosophy (PhD) in Economic Sciences, Professor
Ali Konak,Ali Konak, Doctor of Economic Sciences (DSc), Professor (Turkey) Doctor of Economic Sciences (DSc), Professor (Turkey)
Cham Tat Huei,Cham Tat Huei, Doctor of Philosophy (PhD), Professor (Malaysia) Doctor of Philosophy (PhD), Professor (Malaysia)
Foziljonov Ibrokhimjon Sotvoldikhoja ugli,Foziljonov Ibrokhimjon Sotvoldikhoja ugli, Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor
Utayev Uktam Choriyevich,Utayev Uktam Choriyevich, Deputy Head of Department, Prosecutor General’s Office of Uzbekistan Deputy Head of Department, Prosecutor General’s Office of Uzbekistan
Ochilov Farkhod,Ochilov Farkhod, Head of DCEC, Prosecutor General’s Office of Uzbekistan Head of DCEC, Prosecutor General’s Office of Uzbekistan
Buzrukkhonov Sarvarkhon Munavvarkhonovich,Buzrukkhonov Sarvarkhon Munavvarkhonovich, Candidate of Economic Sciences, Associate Professor Candidate of Economic Sciences, Associate Professor
Akhmedov Javokhir Jamolovich,Akhmedov Javokhir Jamolovich, Doctor of Philosophy (PhD) in Economic Sciences Doctor of Philosophy (PhD) in Economic Sciences
Tokhirov Jaloliddin Ochil ugli,Tokhirov Jaloliddin Ochil ugli, Doctor of Philosophy (PhD) in Technical Sciences, Senior Lecturer Doctor of Philosophy (PhD) in Technical Sciences, Senior Lecturer
Bobobekov Ergash Abdumalikovich,Bobobekov Ergash Abdumalikovich, Doctor of Philosophy (PhD) in Economic Sciences, Acting Associate Professor Doctor of Philosophy (PhD) in Economic Sciences, Acting Associate Professor
Judi Smetana,Judi Smetana, Candidate of Pedagogical Sciences, Associate Professor (USA) Candidate of Pedagogical Sciences, Associate Professor (USA)
Chrissy Lewis,Chrissy Lewis, Candidate of Pedagogical Sciences, Associate Professor (USA) Candidate of Pedagogical Sciences, Associate Professor (USA)
Glazova Marina Viсtorovna,Glazova Marina Viсtorovna, Doctor of Sciences in Economics (Moscow)) Doctor of Sciences in Economics (Moscow))
Nosirova Nargiza Jamoliddin kizi,Nosirova Nargiza Jamoliddin kizi, Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor Doctor of Philosophy (PhD) in Economic Sciences, Associate Professor
Sevil Piriyeva Karaman,Sevil Piriyeva Karaman, Doctor of Philosophy (PhD) (Turkey) Doctor of Philosophy (PhD) (Turkey)
Mirzaliyev Sanjar Makhamatjon ugli,Mirzaliyev Sanjar Makhamatjon ugli, Head of the Department of Scientific Research and Innovations, TSUE Head of the Department of Scientific Research and Innovations, TSUE
Ochilov Bobur Bakhtiyor ugli,Ochilov Bobur Bakhtiyor ugli, Senior lecturer at TSUI Senior lecturer at TSUI
Golisheva Yelena Vyacheslavovna,Golisheva Yelena Vyacheslavovna, Candidate of Economic Sciences, Associate Professor. Candidate of Economic Sciences, Associate Professor.
Abdukarimova Dinara Rustamkhanovna, Doctor of Economic Sciences (DSc), Professor
Ikramov Murod Akramovich, Doctor of Economic Sciences (DSc), Professor
Nazarova Ra’no Rustamovna, Doctor of Economic Sciences (DSc), Professor



https://yashil-iqtisodiyot-taraqqiyot.uz4

M u a s s i s: “Ma’rifat-print-media” MChJ
H a m k o r l a r i m i z: Toshkent davlat iqtisodiyot universiteti, OʻzR 
Tabiat resurslari vazirligi, OʻzR Bosh prokuraturasi huzuridagi IJQK 
departamenti.

J u r n a l n i n g  i l m i y l i g i:
““Yashil” iqtisodiyot va 

taraqqiyot” jurnali
Oʻzbekiston Respublikasi

Oliy ta’lim, fan va innovatsiyalar 
vazirligi huzuridagi Oliy 
attestatsiya komissiyasi 

rayosatining
2023-yil 1-apreldagi 

336/3-sonli qarori bilan 
roʻyxatdan oʻtkazilgan.

E k s p e r t l a r  k e n g a sh i:
Berkinov Bazarbay, iqtisodiyot fanlari doktori (DSc), professor
Po‘latov Baxtiyor Alimovich, texnika fanlari doktori (DSc), professor
Aliyev Bekdavlat Aliyevich, falsafa fanlari doktori (DSc), professor
Isakov Janabay Yakubbayevich, iqtisodiyot fanlari doktori (DSc), professor
Xalikov Suyun Ravshanovich, iqtisodiyot fanlari nomzodi, dotsent
Rustamov Ilhomiddin, iqtisodiyot fanlari nomzodi, dotsent
Hakimov Ziyodulla Ahmadovich, iqtisodiyot fanlari doktori, dotsent
Kamilova Iroda Xusniddinovna, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD)
G‘afurov Doniyor Orifovich, pedagogika fanlari bo‘yicha falsafa doktori (PhD)
Fayziyev Oybek Raximovich, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dotsent
Tuxtabayev Jamshid Sharafetdinovich, iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD), dotsent
Xamidova Faridaxon Abdulkarim qizi, iqtisodiyot fanlari doktori, dotsent
Yaxshiboyeva Laylo Abdisattorovna, katta o‘qituvchi
Babayeva Zuhra Yuldashevna, mustaqil tadqiqotchi
Komilova Nilufar Karshiboyevna, Geografiya fanlari doktori, professori
Umirzoqov Ja’sur Artiqboy o‘g‘li, iqtisodiyot fanlari doktori (DSc), dotsent
Zebo Kuldasheva, iqtisodiyot fanlari doktori (DSc ), dotsent

B o a r d  o f  E x p e r t s :
Berkinov Bazarbay, Doctor of Economic Sciences (DSc), Professor
Pulatov Bakhtiyor Alimovich, Doctor of Technical Sciences (DSc), Professor
Aliyev Bekdavlat Aliyevich, Doctor of Philosophy (DSc), Professor
Isakov Janabay Yakubbayevich, Doctor of Economic Sciences (DSc), Professor
Khalikov Suyun Ravshanovich, Candidate of Economic Sciences, Associate Professor
Rustamov Ilkhomiddin, Candidate of Economic Sciences, Associate Professor
Khakimov Ziyodulla Akhmadovich, Doctor of Economic Sciences, Associate Professor
Kamilova Iroda Khusniddinovna, Doctor of Philosophy (PhD) in Economics
Gafurov Doniyor Orifovich, Doctor of Philosophy (PhD) in Pedagogy
Fayziyev Oybek Rakhimovich, Doctor of Philosophy (PhD) in Economics, Associate Professor
Tukhtabayev Jamshid Sharafetdinovich, Doctor of Philosophy (PhD) in Economics, Associate Professor
Khamidova Faridakhon Abdulkarimovna, Doctor of Economic Sciences, Associate Professor
Yakhshiboyeva Laylo Abdisattorovna, Senior Lecturer
Babayeva Zuhra Yuldashevna, Independent Researcher
Komilova Nilufar Karshiboyevna, Doctor of Geographical Sciences, Professor
Umirzokov Jasur Artiqboy ugli, Doctor of Economic Sciences (DSc), Associate Professor
Zebo Kuldasheva, Doctor of Economic Sciences (DSc), Associate Professor

08.00.01 Iqtisodiyot nazariyasi

08.00.02 Makroiqtisodiyot

08.00.03 Sanoat iqtisodiyoti

08.00.04 Qishloq xo‘jaligi iqtisodiyoti

08.00.05 Xizmat ko‘rsatish tarmoqlari iqtisodiyoti

08.00.06 Ekonometrika va statistika

08.00.07 Moliya, pul muomalasi va kredit

08.00.08 Buxgalteriya hisobi, iqtisodiy tahlil va audit

08.00.09 Jahon iqtisodiyoti

08.00.10 Demografiya. Mehnat iqtisodiyoti

08.00.11 Marketing

08.00.12 Mintaqaviy iqtisodiyot

08.00.13 Menejment

08.00.14 Iqtisodiyotda axborot tizimlari va texnologiyalari

08.00.15 Tadbirkorlik va kichik biznes iqtisodiyoti

08.00.16 Raqamli iqtisodiyot va xalqaro raqamli integratsiya

08.00.17 Turizm va mehmonxona faoliyati



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О

Д
Е

Р
Ж

А
Н

И
Е

C
O

N
T

E
N

T
S

5

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2026-yil, fevral. № 2-son.

TIJORAT BANKLARINING INVESTITSIYA LOYIHALARINI KREDITLASH MEXANIZMLARINI 
TAKOMILLASHTIRISH....................................................................................................................................................................40

Faxriddinov Temur Faxriddin o‘g‘li

TEMIR YO‘L YO‘LLARINI TA’MIRLASH KORXONALARINING IQTISODIY SAMARADORLIGINI 
OSHIRISH OMILLARI......................................................................................................................................................................46

Allabergenov Sherzod Maksudbayevich

BANKLARNI TRANSFORMATSIYALASH JARAYONIDA INVESTITSION KREDITLASHNING XORIJ 
TAJRIBASI............................................................................................................................................................................................51

Tuxsanov Eldor Dilmurod o‘g‘li

O‘ZBEKISTONDA BUDJET OCHIQLIGINI TA’MINLASH BO‘YICHA QONUNCHILIK BAZASINING 
EVOLYUTSIYASI VA RIVOJLANISH BOSQICHLARI..............................................................................................................55

Mamanov Alisher Umbarovich

ENERGETIKA TARMOG‘I KORXONALARIDA INNOVATSION TEXNOLOGIYALARNI QO‘LLASH 
YO‘LLARI..............................................................................................................................................................................................60

Xamdamova Gavxar Absamatovna

SMART UNIVERSITET MODELINING XALQARO TAJRIBASI VA UNI YANGI O‘ZBEKISTON TA’LIM 
TIZIMIGA MOSLASHTIRISH MASALALARI...........................................................................................................................65

Sаlоxiddinоvа Sitоrа Bаxоdir qizi

IJTIMOIY OBYEKTLARDA QURILISH XIZMATLARINI MOLIYALASHTIRISHNING NAZARIY – ASOSIY 
TAMOYILLARI....................................................................................................................................................................................68

Gapparov Azim Qayumovich

QURILISH MATERIALLARI SANOATI KORXONALARINING ISHLAB CHIQARISH FAOLIYATIGA RAQAMLI 
TRANSFORMATSIYANI JORIY ETISH ORQALI RAQOBATBARDOSHLIKNI TA’MINLASH...................................72

Zaripov Shoxboz Alijon o‘g‘li

O‘ZBEKISTONDA MASOFAVIY BANK XIZMATLARINING IQTISODIY VA IJTIMOIY BARQARORLIKKA 
TA’SIRI...................................................................................................................................................................................................75

Xolmatova Asila Mеnglimurod qizi

РОЛЬ GREEN BONDS В МЕЖДУНАРОДНОЙ ФИНАНСОВОЙ СТРАТЕГИИ КОММЕРЧЕСКИХ 
БАНКОВ...............................................................................................................................................................................................81

Н.Т. Бекназарова

BARQAROR RIVOJLANISH SHAROITIDA EKOLOGIK BOSHQARUV VA AUDIT.......................................................86
Shaymatova Nargiza Ashurovna

NORASMIY IQTISODIYOTNING MAVJUDLIGINING NAZARIY MASALALARI VA UNI 
ANIQLASHNING USLUBIY YONDASHUVLARI .....................................................................................................................93

Alimardonov G‘ayratjon Nuraliyevich

DIGITAL TWIN–BASED DECISION SUPPORT FOR COST OPTIMIZATION AND RISK MANAGEMENT 
IN INFRASTRUCTURE SYSTEMS...............................................................................................................................................99

Nelyufar Umarovna Dadabayeva

PAXTA BO‘LAKCHASINING OG‘MA TO‘RLI YUZA SIRTI BO‘YLAB HAVO OQIMI TA’SIRIDAGI 
HARAKATINING MATEMATIK MODELI..............................................................................................................................108

Karimov Abdusamat

АДАПТИВНОСТЬ НАЦИОНАЛЬНОЙ ЭКОНОМИКИ К ВНЕШНИМ РИСКАМ И ГЕОЭКОНОМИЧЕСКИМ 
ТЕНДЕНЦИЯМ..............................................................................................................................................................................115

Бабаджанов Шухрат Атхамович

“TIBBIYOT BOZORINING UZLUKSIZ RIVOJLANISHI UCHUN MEXANIZMLARNI TAKOMILLASHTIRISH 
YONDASHUVLARI”.......................................................................................................................................................................120

Abdumalikov Shoxjahon Jaloliddin o‘g‘li

KICHIK BIZNES VA XUSUSIY TADBIRKORLIKNING MEHNAT BOZORI RIVOJLANISHIDAGI ROLI VA 
BANDLIKKA TA’SIRI.....................................................................................................................................................................124

Egamberdiyev Abdujabbor Xusanovich

MUNDARIJA



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

6

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2026-yil, fevral. № 2-son.

XORAZM VILOYATIDA ETNOGRAFIK TURIZMNI BARQAROR RIVOJLANTIRISH MEXANIZMINING 
AHAMIYATI......................................................................................................................................................................................129

Roʻzimatova Shaxlo Baltaboy qizi

THE FEAR OF MISSING OUT (FOMO) EFFECT IN ADVERTISING AND ITS NEUROPSYCHOLOGICAL 
IMPACT ON IMPULSE BUYING................................................................................................................................................134

Negmatov Nodir Nozimovich

OʻZBEKISTONDA TRANSPORT XIZMATINI TASHKIL ETISHNING ASOSIY IQTISODIY KOʻRSATKICHLARI 
VA TENDENSIYALARI  TAHLILI..............................................................................................................................................139

Aytiyeva Sevara

TOʻQIMACHILIK SANOATIDA INVESTITSION LOYIHALARNI BOSHQARISH METODOLOGIYASINI 
TAKOMILLASHTIRISHDA INNOVATSION YONDASHUVLAR.......................................................................................144

Qurbonov Jasurbek Pozilovich

YASHIL IQTISODIYOTNING MOHIYATI VA O‘ZBEKISTON UCHUN AHAMIYATI.................................................149
Abdullayeva Matluba Nematovna, Nuriddinov Kamoliddin Faxriddin o‘g‘li

XIZMAT KO‘RSATISH SOHASIDA KICHIK KORXONALAR RAQOBATBARDOSHLIGIGA TA’SIR ETUVCHI 
OMILLAR TAHLILI........................................................................................................................................................................155

Axmedov Sanjar Temur o‘g‘li

POPULATION IMPACT ON CONSUMER CULTURE AND NATIONAL ECONOMIC GROWTH...........................160
Rustamov Sheroz Oblokulovich

AVTOTRANSPORT KORXONALARINING IQTISODIY KO‘RSATKICHLARI TAHLILI VA ULARNI 
YAXSHILASHGA TA’SIR ETUVCHI OMILLAR......................................................................................................................164

Laylo Akbarova, Komolov Adxam Dilshod o‘g‘li

MODELING THE DIFFUSION OF DIGITAL BANKING ADOPTION IN UZBEKISTAN: EVIDENCE FROM 
TBC BANK USING THE BASS DIFFUSION MODEL AND A HYBRID REGRESSION APPROACH....................169

Feruza Nabieva

YASHIL IQTISODIYOT SHAROITIDA EKOLOGIK XARAJATLARNI BUXGALTERIYA HISOBIDA AKS 
ETTIRISH VA BAHOLASH..........................................................................................................................................................176

Rabbimov Elbek Abdulloyevich, G‘afforov Ilhom Ilyosjonovich, Ergashev Olloyor Furqat o‘g‘li

O‘ZBEKISTONNING YANGI BOZORLARGA CHIQISHIDA FAOL MARKETING VOSITALARIDAN 
FOYDALANISHNING INTEGRALLASHGAN MODELI......................................................................................................183

Baqoyev Sunnatillo Burxon o‘g‘li

O‘ZBEKISTONDA TADBIRKORLIK FAOLIYATIGA RAQAMLI TEXNOLOGIYALARNI JORIY ETISHNING 
ILMIY-KONSEPTUAL ASOSLANISHI......................................................................................................................................188

Salaydinov Shodiyor Nizom o‘g‘li

TIJORAT BANKLARIDA KREDIT PORTFELI SIFATINI OSHIRISH VA KREDIT RISKINI BOSHQARISH 
MEXANIZMLARINI TAKOMILLASHTIRISH........................................................................................................................194

Turg‘unov Nodirbek Muminjanovich

SANOAT KORXONALARI TUZILMASINI TAKOMILLASHTIRISH MEXANIZMI.....................................................198
Jabborov Elbek Erkin o‘g‘li

SOLIQ STAVKALARINI TABAQALASHTIRISHNING TADBIRKORLIK FAOLIYATINI RIVOJLANISHGA 
TA’SIRI................................................................................................................................................................................................202

Abduraimova Nigora Abdugapparovna

MINTAQALAR IQTISODIY RIVOJLANISHIDAGI TAFOVUTLARNI KAMAYTIRISHNI TA’MINLASHDAGI 
XORIJ MAMLAKATLAR TAJRIBASI.........................................................................................................................................208

Egamov Temur Muzaffarovich

RAQAMLI IQTISODIYOT SHAROITIDA SANOAT KORXONALARIDA INNOVATSION FAOLIYATNI 
MOLIYAVIY RAG‘BATLANTIRISH IMKONIYATLARI........................................................................................................213

Baxriddinov Nodirbek Zamirdinovich 

MINTAQA IQTISODIYOTINI BARQAROR RIVOJLANTIRISHDA XIZMATLAR SOHASINING O‘RNI VA 
OBYEKTIV ZARURLIGI................................................................................................................................................................217

Achilova Firuza Kurbanovna

INVESTITSIYALARNI JALB ETISH ORQALI MAXSUS IQTISODIY ZONALARNING SAMARADORLIGINI 
OSHIRISH..........................................................................................................................................................................................222

Ergashev Olim



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О

Д
Е

Р
Ж

А
Н

И
Е

C
O

N
T

E
N

T
S

7

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2026-yil, fevral. № 2-son.

KICHIK BIZNES INNOVATSION FAOLIYATINING RIVОJLАNISHIDАGI АSОSIY TENDENSIYАLАR............227
Amirov Zubaydulla Toir oʻgʻli

KICHIK BIZNESNI RIVOJLANTIRISHDA YOSHLAR TADBIRKORLIGINING O‘RNI VA AHAMIYATI.............233
Isakjanova Saboxat Muhamedovna

KORPORATIV BOSHQARUV TIZIMIDA AKSIYADORLAR HUQUQLARINI HIMOYA QILISH 
MEXANIZMLARINI XALQARO STANDARTLAR ASOSIDA TAKOMILLASHTIRISH..............................................238

Xakimov Uchkun Xamitovich

RAQAMLI TRANSFORMATSIYA SHAROITIDA MILLIY MAKROIQTISODIY SIYOSATNI 
TAKOMILLASHTIRISH YO‘NALISHLARI..............................................................................................................................242

Mardanova Ra’no Isakovna

XUSUSIY VA DAVLAT SHIFOXONALARI UCHUN RAQAMLI MARKETING STRATEGIYALARINI 
QIYOSIY TAHLIL............................................................................................................................................................................246

Yakubov Temur G‘anibekovich

RAQAMLI SOGʻLIQNI SAQLASH TIZIMIDA RESURS SAMARADORLIGI VA IQTISODIY NATIJADORLIK 
MODELI.............................................................................................................................................................................................250

Ziyodullayev Qahramon

“MILLIY TURIZM SITUATSION-MONITORING MARKAZI” VA “YASHIL TUROPERATORLAR” 
FAOLIYATINI SHAKLLANTIRISH ISTIQBOLLARI............................................................................................................254

Toshev Akmal Salimovich

RISK-MENEJMENT VA MOLIYAVIY BARQARORLIK O‘ZARO BOG‘LIQLIGINING KONSEPTUAL 
MODELINI SHAKLLANTIRISH TAMOYILLARI..................................................................................................................261

Madaminov Bekzod Allayarovich

O‘ZBEKISTONDA YASHIRIN IQTISODIYOT: BAHOLASH METODOLOGIYASI, DINAMIKASI VA 
QISQARTIRISH ISTIQBOLLARI (1996 – 2026-YILLAR TAHLILI).............................................................................266

Djumanova Rano Fayzullayevna

OLIY TA’LIM SIFATINI BAHOLASHDA MAJMUALI DIAGNOSTIK MODELNING AMAL QILISH 
XUSUSIYATLARI.............................................................................................................................................................................272

Xo‘jaxanov Ma’rufxon Xamidxonovich

TIJORAT BANKLARI FAOLIYATINI TAKOMILLASHTIRISHNING XORIJ TAJRIBASI...........................................278
Vafiyev Raxim Xalimjonovich

INVESTITSIYA LOYIHALARINI KREDITLASH AMALIYOTINI TAKOMILLASHTIRISH YO‘LLARI ................282
Nigora Nurmatova

BANK SEKTORINING INVESTITSIYA OQIMLARINI BOSHQARISHDAGI STRATEGIK O‘RNI.........................287
Abdumavlonov Abdumutal Abdumajid o‘g‘li

O‘ZBEKISTON KORXONALARIDA UZOQ MUDDATLI MOLIYAVIY INVESTITSIYALAR HISOBINI 
TAKOMILLASHTIRISH.................................................................................................................................................................291

Allabergenova Nilufar Shermetovna

O‘ZBEKISTON BANK TIZIMIDA TA’MINOTLI YIRIK KREDITLAR ASOSIDA QIMMATLI QOG‘OZLAR 
CHIQARISH ORQALI RESURS BAZASINI KENGAYTIRISH MEXANIZMLARI.........................................................298

Ahmedov Akbarali Sultonmurodovich

“MINTAQA SANOATI SALOHIYATIDAN FOYDALANISH SAMARADORLIGINI OSHIRISH 
MEXANIZMLARI”..........................................................................................................................................................................306

Abdinazarov Xusan Shaymanovich

BUDJET TASHKILOTLARI FAOLIYATIDA MAJBURIYATLAR: MAZMUNI, TURLARI VA TARKIBI.................309
Jabbarova Charos Aminovna

ATROF-MUHIT VA EKOLOGIK IQTISODIYOT: TURIZM XIZMATLARI BOZORIDA RESURSLARDAN 
OQILONA FOYDALANISH VA UNING RAQOBATBARDOSHLIGINI TA’MINLASH................................................316

Alikulov Samar Abdirashidovich

O‘ZBEKISTON TURIZM INDUSTRIYASI RIVOJLANISHIDA FORSAYT TEXNOLOGIYALARINI 
QO‘LLASH.........................................................................................................................................................................................322

Turdibekov Xasan Ibragimovich

АНАЛИЗ ДЕБИТОРСКОЙ И КРЕДИТОРСКОЙ ЗАДОЛЖЕННОСТИ ХОЗЯЙСТВУЮЩЕГО 
СУБЪЕКТА.......................................................................................................................................................................................329

Камолова Феруза Кахрамоновна



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

8

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2026-yil, fevral. № 2-son.

TASHQI QARZNING IQTISODIY XAVFSIZLIKKA TA’SIRI: QARZ BARQARORLIGINI BAHOLASH 
MODELLARI ASOSIDA O‘ZBEKISTON MISOLIDA TAHLIL...........................................................................................333

Olloyorova Kumushoy Ahmad qizi, Tashmuxamedova Yayra Atxamovna

XO‘JALIK YURITUVCHI SUBYEKTLARNING MOLIYAVIY BARQARORLIGINI TA’MINLASHDA 
SOLIQLARNI TARTIBGA SOLISHNING TAHLILI...............................................................................................................339

Kudiyarov Kishibay Ramatullaevich

KORXONALAR FAOLIYATINING IQTISODIY BARQARORLIGINI TA’MINLASHNING XORIJ 
TAJRIBASI.........................................................................................................................................................................................343

Iminova Nargizaxon Akramovna

SUG‘URTA KOMPANIYALARINING TO‘LOVGA QOBILIYATLILIGINI BOSHQARISHDA RISKLAR 
VA RISK-MENEJMENTNING O‘RNI.........................................................................................................................................350

Xalikulova Shirin Utkir qizi

BUDJET TASHKILOTLARIDA BUXGALTERIYA HISOBI VA HISOBOTINI XALQARO STANDARTLAR 
ASOSIDA TAKOMILLASHTIRISHDAGI MUAMMOLAR VA KAMCHILIKLAR..........................................................354

Xolmirzayev Ulug‘bek Abdulazizovich, Xasanboyeva Muyassar Ubaydullayevna

XUSUSIY KORXONALARDA KADRLAR MENEJMENTI SAMARADORLIGINI OSHIRISH..................................358
Alimova Dildora Damirovna

BANK TRANSFORMATSIYASI TUSHUNCHASI VA UNING MENEJMENTDAGI O‘RNI........................................363
Rajabov Oybek Panjievich

O‘ZBEKISTON OZIQ-OVQAT SANOATIDA ISHLAB CHIQARISH SAMARADORLIGINING HOZIRGI 
HOLATI VA RIVOJLANISH TENDENSIYALARI...................................................................................................................367

Eshtemirova Anora Norboy qizi

BOZOR KONYUNKTURASIGA MOS PIYOZ YETISHTIRISH SAMARADORLIGINI OSHIRISH 
YO‘NALISHLARI.............................................................................................................................................................................371

Sadikova Shohida Obidqul qizi

HUDUDLARDA MAISHIY XIZMATLAR SOHASINI KLASTERLASH VA RESURS SAMARADORLIGIGA 
TA’SIR ETUVCHI OMILLAR TAHLILI.....................................................................................................................................375

Normurodova Zebo Eshmaxmatovna

XUSUSIY VA KORPORATIV TUZILMALARDA AUDITORLIK TEKSHIRUVI HAMDA AUDITORLIK 
XULOSASINI SHAKLLANTIRISH AMALIYOTI....................................................................................................................380

Xolmirzayev Ulug‘bek Abdulazizovich, Ubaydullayev Toxirjon Abdullajanovich

YIRIK VA KICHIK BIZNES O‘RTASIDA KOOPERATSIYA MUNOSABATLARINI RIVOJLANTIRISH 
YO‘NALISHLARI.............................................................................................................................................................................385

Nasirova Kamola Alimovna

MOLIYAVIY HISOBOTLARNING QAROR QABUL QILISH JARAYONIDAGI IQTISODIY ROLI...........................394
Xolmirzayev Ulug‘bek Abdulazizovich, Yahyayeva Ra’no Raximovna

DIRECTIONS FOR IMPROVING INVESTMENT POLICY IN THE CONDITIONS OF DIGITAL ECONOMY 
(EXPERIENCE OF UZBEKISTAN)............................................................................................................................................400

Khatamov Nurbek Achildiyevich, Sharifi Abdul Fatah

DAVLATNING FISKAL VA MONETAR SIYOSATI UYG‘UNLIGINING IQTISODIY XAVFSIZLIKKA 
TA’SIRINI BAHOLASH..................................................................................................................................................................405

Uralov Shavkat Maxramovich

SUN’IY INTELLEKT ASOSIDA BIZNES JARAYONLARINI AVTOMATLASHTIRISHNING IQTISODIY 
SAMARADORLIGI..........................................................................................................................................................................410

Yusubov Muzaffar Alimbayevich

BANKLARDA RAQAMLASHTIRISH JARAYONINING MIJOZLAR QONIQISH DARAJASIGA TA’SIRI..............414
Ro‘ziboyev Shuxrat Komilovich

BOJ-TARIF SIYOSATI METODOLOGIYASINI TAKOMILLASHTIRISHNING ILMIY-AMALIY 
YO‘NALISHLAR...............................................................................................................................................................................418

Pardayev Ilhomjon G‘ulom o‘g‘li

OLIY TA’LIM MUASSASALARIDA MOLIYAVIY BOSHQARUVNI TAKOMILLASHTIRISHDA 
BOSHQARUV KADRLARINING KOMPETENSIYASI..........................................................................................................424

Mahsutaliyev Abdusalom Hasanovich



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О

Д
Е

Р
Ж

А
Н

И
Е

C
O

N
T

E
N

T
S

9

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2026-yil, fevral. № 2-son.

ZIYORAT TURIZMIDA DESTINATSIYA VA GEOAXBOROT TIZIMINI TAKOMILLASHTIRISH.........................433
Qosimov Jahongir Ro‘ziboyevich, Suyunova Nilufar

YEVROPA DAVLATLARIDAGI KORXONALARDA MOLIYAVIY REJALASHTIRISH AMALIYOTINING 
TAHLILI VA ULARDAN O‘ZBEKISTON MOLIYA TIZIMIDA QO‘LLASH MASALALARI.......................................440

Pardayev Jamshid Muzaffarovich

TASHKILOTNING RAQAMLI TRANSFORMATSIYA LOYIHALARINI BOSHQARISH............................................446
Xasanov Odilxon Kaxxorovich

O‘ZBEKISTON TURIZM SANOATINING XALQARO RAQOBATBARDOSHLIGINI OSHIRISHDA 
STRATEGIK MARKETING TEXNOLOGIYALARIDAN FOYDALANISH.......................................................................450

Kobilova Shozoda Timurovna, Isxakova Sarvar Ayubovna

THE ROLE OF ARTIFICIAL INTELLIGENCE IN LABOR THEORY: EVOLUTION, CHALLENGES AND 
FUTURE PROSPECTS...................................................................................................................................................................456

Tukhliyev Bakhodir Adinaevich

ОСОБЕННОСТИ ПРОЦЕССА ПЕРВОГО ПРИМЕНЕНИЯ МЕЖДУНАРОДНЫХ СТАНДАРТОВ 
ФИНАНСОВОЙ ОТЧЕТНОСТИ В СИСТЕМЕ УЧЕТА И ОТЧЕТНОСТИ РЕСПУБЛИКИ 
УЗБЕКИСТАН.................................................................................................................................................................................460

Астанов Зафар Муродуллаевич

TA’LIM MUASSASALARIDA O‘QITISH SIFATINI OSHIRISHDA RAQAMLI TEXNOLOGIYALAR 
PLATFORMALARINI YARATISH VA ULARDAN FOYDALANISH IMKONIYATLARI.............................................466

To‘xtamisheva Dilrabo Shermonovna

KICHIK VA O‘RTA BIZNESNI YASHIL IQTISODIYOT TAMOYILLARI ASOSIDA RIVOJLANTIRISHNING 
INNOVATSION MEXANIZMLARI.............................................................................................................................................472

Norboyev Sarvar Azodovich

MINTAQAVIY RIVOJLANISHDA INVESTITSIYALARDAN SAMARALI FOYDALANISHNING USTUVOR 
YO‘NALISHLARI.............................................................................................................................................................................476

Xatamova Manzura Ochildiyevna, Safarov Botir Isaq o‘g‘li

MAXSUS IQTISODIY ZONALARDA SOLIQ MA’MURIYATCHILIGINI TAKOMILLASHTIRISHNING 
METODOLOGIK YONDASHUVLARI........................................................................................................................................482

To‘rayeva Nafisa Odiljonovna

O‘ZBEKISTON RESPUBLIKASIDA RAQAMLI TO‘LOV TIZIMLARINI RIVOJLANTIRISHNING PUL 
MUOMALASI BARQARORLIGIGA TA’SIRINI TAKOMILLASHTIRISH MASALALARI...........................................487

Xazratkulov O‘ktamjon Xikmatullayevich

O‘ZBEKISTONDA TAKSI XIZMATLARI BOZORIDA INSTITUSIONAL ISLOHOTLARNING IQTISODIY 
AHAMIYATI......................................................................................................................................................................................491

Jaloliddinov Anvar Jaloliddin o‘g‘li

EKOLOGIK TANGLIK SHAROITIDA QISHLOQ XO‘JALIGIDA YERLARDAN FOYDALANISHNING 
IQTISODIY SAMARADORLIGINI OSHIRISH.......................................................................................................................497

Kudiyarov Aybek Alisherovich

BANK LIKVIDLIGINI BOSHQARISHDA ZAMONAVIY METODOLOGIK YONDASHUVLAR...............................502
Sulaymanov Samandarboy Adhambek o‘g‘li

IQTISODIY FAOLIYAT TURLARI BO‘YICHA SANOAT ISHLAB CHIQARISH TARKIBIY O‘ZGARISHLARNI 
BAHOLASH.......................................................................................................................................................................................509

Almardanova Farzona Tulkin qizi, Kasimov Azamat Abdukarimovich

QUYI AMUDARYO IQTISODIY MINTAQASI CHEGARABO‘YI HUDUDLARINING TURISTIK 
IMKONIYATLARI............................................................................................................................................................................515

Djumabayeva Shaira Xalillayevna

SURXONDARYO VILOYATIDA ULGURJI SAVDO HAJMI KO‘RSATKICHLARINI ARIMA MODELI 
YORDAMIDA PROGNOZLASHTIRISH....................................................................................................................................522

Turopova Sohiba Djumanazarovna

MINTAQADA INNOVATSION USULDA BALIQ YETISHTIRISHNING IQTISODIY SAMARADORLIGINI 
OSHIRISH YO‘LLARI.....................................................................................................................................................................531

Davranov Odil Jumanazarovich



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

10

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2026-yil, fevral. № 2-son.

ISHLAB CHIQARISH XARAJATLARI VA MAHSULOT TANNARXINING BOSHQARUV TAHLILINI 
AMALGA OSHIRISH USULLARI...............................................................................................................................................538

Xamidova S.Ya.

STRATEGIES FOR INCREASING COMPETITIVENESS IN DEVELOPING EXPORT ACTIVITIES 
IN SMALL ENTERPRISES...........................................................................................................................................................544

Nasridinova Shokhida Taufikovna

SANOAT KORXONALARINI BOSHQARISHDA ILMIY-NAZARIY QARASHLAR......................................................551
To‘g‘onov Ibroximxo‘ja

XUSUSIY TIJORAT BANKLARINING MOLIYAVIY RESURSLARINI MUSTAHKAMLASHNING NAZARIY 
VA AMALIY ASOSLARI................................................................................................................................................................555

Xolmatov Dilmurod Maxmudjonovich

PENSIYA JAMG‘ARMASI DAROMADLARI SHAKLLANISHI MASALALARI..............................................................562
Sherjonov Doniyor Saparbaevich

EKSPORT VA VALYUTA OPERATSIYALARINING NAZARIY VA HUQUQIY ASOSLARI........................................566
Sobirova Xilola Rustam qizi

SURXONDARYO VILOYATIDA AHOLI JON BOSHIGA CHAKANA SAVDO AYLANMASI HAJMI 
KO‘RSATKICHLARINI ARIMA MODELI YORDAMIDA PROGNOZLASHTIRISH....................................................571

Qudratova Shahnoza Shuhrat qizi

XO‘JALIK JAMIYATLARIDA BOSHQARUV ORGANLARI FAOLIYATINI TAKOMILLASHTIRISH......................579
Valijonov Akmaljon

XIZMATLAR IQTISODIYOTI VA UNI RIVOJLANISHNING NAZARIY ASOSLARI...................................................584
Abduxoliqova Farangiz Abduxoliq qizi

O‘ZBEKISTONDA TRANSPORT-LOGISTIKA TIZIMI: HOZIRGI HOLATI, MUAMMOLARI VA RIVOJLANISH 
ISTIQBOLLARI................................................................................................................................................................................588

Kuvandikov Shuxrat Oblokulovich, Abduxalikova Komila Abduxalikovna

ИНТЕГРАЦИЯ МЕТОДОВ КАЛЬКУЛИРОВАНИЯ ПО ВИДАМ ДЕЯТЕЛЬНОСТИ (ABC) И ЦЕЛЕВОГО 
КАЛЬКУЛИРОВАНИЯ (TC) КАК ИНСТРУМЕНТ ПОВЫШЕНИЯ ЭФФЕКТИВНОСТИ 
УПРАВЛЕНЧЕСКОГО УЧЕТА..................................................................................................................................................595

Киличева Ф.Б.

GAZ TARMOQLARINI MODERNIZATSIYA QILISHNING IQTISODIY SAMARADORLIGINI 
BAHOLASH.......................................................................................................................................................................................601

Xamidov Xayriddin Faxritdinovich

SOLIQ NAZORATI TIZIMI: IQTISODIY MOHIYATI, SHAKLLARI VA SAMARADORLIGINI OSHIRISH 
YO‘LLARI...........................................................................................................................................................................................606

Donaboyev Dostonbek Xusan o‘g‘li

УПРАВЛЕНИЕ ПРИБЫЛЬЮ ПРЕДПРИЯТИЯ КАК ФАКТОР РОСТА ЕГО ФИНАНСОВОЙ 
ЭФФЕКТИВНОСТИ.....................................................................................................................................................................610

Агзамов Авазхон Талгатович, Алиева Сусанна Сейрановна

NOBANK KREDIT TASHKILOTLARINING AKTIV OPERATSIYALARINI RIVOJLANTIRISHNING 
DOLZARB MASALALARI............................................................................................................................................................618

Sardor Karimov Boydulla o‘g‘li

INVESTITSION JOZIBADORLIKNING IQTISODIY MOHIYATI VA INVESTITSIYA NAZARIYALARI 
INTEGRATSIYASI...........................................................................................................................................................................624

Abdullayeva Nilufar Ruslanovna

QURILISH KORXONALARINI KORPORATIV QIMMATLI QOG‘OZLAR ORQALI MOLIYALASHTIRISHNING 
ILG‘OR XORIJ TAJRIBASI VA UNI QO‘LLASH YO‘NALISHLARI....................................................................................630

Igitov Jurabek Kuzibekovich

OPEN BANKING AS A DRIVER OF FINANCIAL INNOVATION AND INCLUSION IN UZBEKISTAN’S 
BANKING SECTOR........................................................................................................................................................................637

Kuvatova Oliya Sheraliyevna, Asadbek Ergashov

TIJORAT BANKLARINING MOLIYAVIY SAMARADORLIGINI BOSHQARISH VOSITALARI..............................642
Sadikov Q.M.



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О

Д
Е

Р
Ж

А
Н

И
Е

C
O

N
T

E
N

T
S

11

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2026-yil, fevral. № 2-son.

BOSHQARUV HISOBIDA NARX SHAKLLANISHINING NAZARIY JIHATLARI (TOVAR BOZORIDA 
USTUN MAVQEGA EGA XO‘JALIK SUBYEKTLARI MISOLIDA)....................................................................................646

Xaitmetov Elmurat Sidikmatovich

ПРОГНОЗИРОВАНИЕ ЭНЕРГОЁМКОСТИ ВВП НА ОСНОВЕ МАКРОЭКОНОМИЧЕСКИХ 
МОДЕЛЕЙ........................................................................................................................................................................................652

Муслимова Ф.С., Хашимова Н.А.

XALQARO LOYIHALARNI BOSHQARISHDA RAQAMLI INTEGRATSIYA YETUKLIGI MODELI 
VA SAMARADORLIKNI BAHOLASH METODOLOGIYASI...............................................................................................659

Ne’matova Bonura Umid qizi

RAQAMLI IQTISODIYOT SHAROITIDA OLIY TA’LIM MUASSASALARIDA ICHKI AUDITNING 
MOHIYATI, MAQSADI VA ASOSIY VAZIFALARI.................................................................................................................664

Mamatqulov Avazbek Axmadaliyevich

OZIQ-OVQAT SANOATI KORXONALARI FAOLIYATIDA ZAMONAVIY BOSHQARUV ASOSIDA 
RAQOBATBARDOSHLIKNI TA’MINLASH.............................................................................................................................674

Xusanova Gavhar

MAHALLIY SHAROITDA SUV TEJOVCHI TEXNOLOGIYALARNI KOʻP MEZONLI BAHOLASHNING 
IQTISODIY YOʻNALTIRILGAN GIBRID MODELI VA UNING AMALIY QOʻLLANILISHI.......................................679

Mirzayeva Shaxnoza Mamat qizi

O‘ZBEKISTON RESPUBLIKASIDA QUYOSH FOTOELEKTR STANSIYALARINING HOLATI 
VA O‘RNATILGAN QUVVATLARINI TAHLIL QILISH........................................................................................................683

Maxamadiyev Farrux Mirazimovich, Baratov Laziz Suyun o‘g‘li

BUDJЕT TАSHKILОTLАRIDА BUDJЕTDАN TАSHQАRI MАBLАG‘LАRNING NАZОRАTINI TАSHKIL 
QILISH................................................................................................................................................................................................688

Dadaboyev Tulqinjon Yusupjonovich, Dadaboyev Abdurahmon Ne’matjon o‘g‘li

RAQAMLI IQTISODIYOT BARQARORLIGINI TA’MINLASHNING IQTISODIY OMILLARI VA ZAMONAVIY 
AHAMIYATI......................................................................................................................................................................................693

Yusubov Inomjon Ikrom o‘g‘li

MOLIYAVIY RESURSLARNI BOSHQARISHNING NAZARIY-METODOLOGIK VA AMALIY 
JIHATLARI........................................................................................................................................................................................699

Narzulloyev Behruz Baxtiyor o‘g‘li

RAQAMLI IQTISODIYOT SHAROITIDA RAQAMLI BANK XIZMATLARI AMALIYOTI TAHLILI......................702
Kazakbayev S.B.

BOG‘DORCHILIK TARMOG‘NI RIVOJLANTIRISHDA SUV TEJAMKOR TEXNOLOGIYALARIDAN 
FOYDALANISHNING IQTISODIY ASOSLARINI TAKOMILLASHTIRISH ..................................................................705

Sattorov Orifjon Boymurodovich

MHXS ASOSIDA SUG‘URTA KOMPANIYALARINING BUGALTERIYA HISOBI VA MOLIYAVIY TAHLILINI 
TAKOMILLASHTIRISH STRATEGIYALARI...........................................................................................................................709

Alimov Baxodir Batirovich

QISHLOQ XO‘JALIGINI BARQAROR RIVOJLANTIRISHDA DAVLATNING IMTIYOZLI MOLIYALASHTIRISH 
MYEXANIZMLARIDAN FOYDALANISHNI TAKOMILLASHTIRISH............................................................................718

Xolmatov Sanjarbek Xojimamatovich

MAHALLA TIZIMIDA INSON KAPITALIDAN SAMARALI FOYDALANISH VA INKLYUZIV IQTISODIY 
O‘SISHNI TA’MINLASH YO‘NALISHLARI..............................................................................................................................724

Berkinov Bozorboy Berkinovich

XALQARO TURIZM BOZORIDA MICE TURIZMINING SHAKLLANISHI VA RIVOJLANISH 
JARAYONLARINING NAZARIY ASOSLARI...........................................................................................................................728

Fayyoza Xalimova Nafasovna

OʻZBEKISTON TIJORAT BANKLARIDA MIJOZLARGA YOʻNALTIRILGAN BIZNES JARAYONLARINI 
TRANSFORMATSIYA QILISH AMALIYOTI...........................................................................................................................733

Azimov Asrorjon Muzaffarjonovich

RAQAMLI TRANSFORMATSIYA SHAROITIDA BANDLIKNI LEGALLASHTIRISHNING INSTITUTSIONAL 
MEXANIZMLARI............................................................................................................................................................................737

Xalimbetov Farxad Bagibekovich



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

12

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2026-yil, fevral. № 2-son.

TIJORAT BANKLARINING BIZNES EKOTIZIMI MUAMMO VA YECHIMLAR.........................................................742
Shoymardonov Orziqul Jo‘ra o‘g‘li

QORAQALPOG‘ISTON RESPUBLIKASI YALPI HUDUDIY MAHSULOT XAJMIGA ASOSIY KAPITALGA 
KIRITILGAN INVESTISIYALARNING TA’SIRI.....................................................................................................................749

Sultanov Anvar Abdullaevich

YASHIL IQTISODIYOTNI RIVOJLANTIRISHDА QURILISH SANOATINING IQTISODIY HOLATI....................754
Axmedova Sanobar Ikrom qizi, Davlatov Ahmadjon Anvarbek o‘g‘li

DAVLAT XUSUSIY SHERIKCHILIK LOYIHALARIDA VUJUDGA KELADIGAN RISKLARGA QARSHI 
UZOQ MUDDATLI IQTISODIY STRATEGIYALAR..............................................................................................................760

Ergashev Axmadjon Maxmudjon o‘g‘li

MODERN MODELS OF SALES LOGISTICS IN THE SERVICE SECTOR: MARKETING ASPECT AND 
AREAS FOR IMPROVEMENT....................................................................................................................................................764

Mamatkulova Shoira Djalolovna

РОЛЬ ПЛАНИРОВАНИЯ И ПРОГНОЗИРОВАНИЯ В СИСТЕМЕ ОРГАНИЗАЦИИ ФИНАНСОВОЙ 
ДЕЯТЕЛЬНОСТИ СУБЪЕКТОВ ПРЕДПРИНЕМАТЕЛЬСТВА...................................................................................769

Ахмедова Азиза Тохировна, Зайналов Ж.Р.

ВЫСШАЯ МАТЕМАТИКА КАК ОСНОВА ФИНАНСОВОГО МОДЕЛИРОВАНИЯ В ЦИФРОВОЙ 
ЭКОНОМИКЕ И ПРЕДПРИНИМАТЕЛЬСТВЕ..................................................................................................................774

Айматова Фарида Хуразовна

XORIJIY MOLIYAVIY RESURSLAR VA ULARNING IQTISODIY O‘SISH SIFATINI TA’MINLASHDAGI 
O‘RNI..................................................................................................................................................................................................778

Xomidova Kamola G‘olib qizi

SUG‘URTA TASHKILOTLARIDA TO‘LOV QOBILIYATINI OSHIRISHGA QARATILGAN ICHKI 
BOSHQARUV INSTRUMENTLARINI TAKOMILLASHTIRISH ......................................................................................783

Xattabov Murodulla Batirovich

RAQAMLI TRANSFORMATSIYANING MINTAQALAR BARQAROR RIVOJLANISHIGA TA’SIRI.......................788
Hakimova Nozimaxon Sobirjon qizi

O‘ZBEKISTON QURILISH KORXONALARIDA KORPORATIV-IJTIMOIY MAS’ULIYAT HOLATI VA 
RIVOJLANISH ISTIQBOLLARI..................................................................................................................................................795

Murotkosimov Shoxrux Abdisalimovich

ТЕНДЕНЦИИ ИЗМЕНЕНИЯ ВАЛОВОГО ВНУТРЕННЕГО ПРОДУКТА УЗБЕКИСТАНА ЗА 
ПОСЛЕДНИЕ ГОДЫ.....................................................................................................................................................................803

Ишонкулова Феруза Асатовна

CHIQINDILARNI QAYTA ISHLASH JARAYONIDA RAQAMLI TEXNOLOGIYALARDAN FOYDALANISH 
SAMARADORLIGINI OSHIRISH...............................................................................................................................................808

Sadinov Aziz Ziyadullayevich

BOJXONA BOSHQARUVIDA RAQAMLASHTIRISHNING XALQARO TAJRIBASI....................................................814
Radjapova Latofat Sardorovna

MILLIY IQTISODIYOTDA SANOAT KORXONALARI RIVOJLANISHI XUSUSIYATLARI.......................................821
Abdullayeva Madina Kamilovna

UY-JOY QURILISHI SOHASIGA ESKROU MEXANIZMINI JORIY ETISH ORQALI ULUSHDORLAR 
MABLAG‘LARINI HIMOYA QILISH ISTIQBOLLARI..........................................................................................................827

Nigmatov Akbarjon Anvarovich

TASHQI SAVDO BALANSINI MUVOZANATLASHTIRISH...............................................................................................831
Rahimov Eshmurod Normurodovich, Misliddinov Ikromjon Kamoliddin o‘g‘li

DON VA UN MAHSULOTLARI ISHLAB CHIQARISH KORXONALARIDA MARKETING FAOLIYATINI 
BOSHQARISHNING YEVROPA TAJRIBASI...........................................................................................................................837

Boyjigitov Sanjarbek Komiljon o‘g‘li

RAQAMLI SUG‘URTA (INSURTECH) EKOTIZIMINI SHAKLLANTIRISH VA O‘ZBEKISTONDA 
MOLIYAVIY XAVFSIZLIKNI TA’MINLASHNING O‘ZIGA XOS JIHATLARI.................................................................842

Nozimov Eldor Anvarovich

MAHALLIY RESURSLARDAN SAMARALI FOYDALANISH ASOSIDA IMPORT O‘RNINI BOSUVCHI 
MAHSULOTLAR ISHLAB CHIQARISH STRATEGIYASI...................................................................................................847

Sobitova Ra’no Solidjonovna



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О

Д
Е

Р
Ж

А
Н

И
Е

C
O

N
T

E
N

T
S

13

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2026-yil, fevral. № 2-son.

XIZMAT KO‘RSATISH KORXONALARIDA INNOVATSION FAOLIYATINI RIVOJLANTIRISHNING XORIJ 
TAJRIBALARI...................................................................................................................................................................................850

Raxmonov Aziz Iskandarovich

COST ANALYSIS IN FRUIT AND VEGETABLE PROCESSING PLANTS......................................................................855
Rahmatullayev Mirjalol Khatam ogli

OLIY TA’LIM XIZMATLARINI RIVOJLANTIRISHNING TASHKILIY-IQTISODIY MEXANIZMLARINI 
TAKOMILLASHTIRISH TIJORAT SIRINING O‘ZIGA XOS JIHATLARI........................................................................861

Butayev Dilshod Eshbekovich

ИСКУССТВЕННЫЙ ИНТЕЛЛЕКТ И ОБЛАЧНЫЕ БУХГАЛТЕРСКИЕ СИСТЕМЫ: НАДЁЖНОСТЬ 
ОТЧЁТНОСТИ И КИБЕРБЕЗОПАСНОСТЬ........................................................................................................................867

Бозорова Озода Рахимовна

RAQAMLI TRANSFORMATSIYA SHAROITIDA BANKLARNING CHAKANA KREDITLASH AMALIYOTI 
TAHLILI.............................................................................................................................................................................................872

Axmedova Dilrabo Kurbondurdi qizi

XALQARО STANDARTLARNI AMALGA ОSHIRISH JARAYОNIDA AUDITОRLAR VA KОRXОNALAR 
UCHUN AMALIY TAVSIYALAR.................................................................................................................................................877

Ibragimov Azizbek Keldibek o‘g‘li

RAQAMLI IQTISODIYOT SHAROITIDA INNOVATSION BANK XIZMATLARINI RIVOJLANTIRISH 
IMKONIYATLARI............................................................................................................................................................................882

Akbarov Husniddinjon Mo‘ysin o‘g‘li

AKSIYADORLIK JAMIYATLARIDA MOLIYAVIY NATIJALAR TAHLILINI TAKOMILLASHTIRISH...................888
Omanov Sanjar Qurbonazar o‘g‘li

OʻZBEKISTONDA YASHIL IQTISODIYOTNI SOLIQ IMTIYOZLARI ORQALI MOLIYALASHTIRISHNING 
AMALDAGI HOLATI......................................................................................................................................................................894

Usmonov Shavkatjon Shukurovich

АДАПТАЦИЯ ЗАРУБЕЖНОГО ОПЫТА УПРАВЛЕНИЯ ПЕРСОНАЛОМ В НАЦИОНАЛЬНОЙ 
СИСТЕМЕ ВЫСШЕГО ОБРАЗОВАНИЯ...............................................................................................................................901

Абилов Эльман Худаверди оглы

QURILISH SOHASIDA KORPORATIV IJTIMOIY MAS’ULIYAT: XALQARO TAJRIBA VA QIYOSIY 
TAHLIL...............................................................................................................................................................................................906

Murotkosimov Shoxrux Abdisalimovich

TADBIRKORNING KREDIT, FOIZ, SOLIQ TO‘LOVLARI VA ULARNI OPTIMALLASHTIRISH YO‘LLARI 
XUSUSIDA.........................................................................................................................................................................................914

Hakimov Odil Arziqulovich

RIVOJLANGAN MAMLAKATLARDA IQTISODIYOTNING REAL SEKTORIGA KIRITILGAN 
INVESTITSIYALARNI MOLIYALASHTIRISHNING XUSUSIYATLARI.........................................................................918

Xoshimov Sobir Murtazayevich

KORXONALARDA MOLIYAVIY BOSHQARUV SAMARADORLIGINI OSHIRISHNING INNOVATSION 
YONDASHUVLARI.........................................................................................................................................................................925

Xalilova Aziza Rustamovna

QURILISH MATERIALLARI ISHLAB CHIQARUVCHI KORXONALARDA MARKETING FAOLIYATINI 
BOSHQARISHNING ZAMONAVIY TENDENSIYALARI.....................................................................................................930

Uzakova Umida Ruziyevna

INVESTITSIYA JALB QILISHNING HUDUDIY MEXANIZMLARI VA ULARNING IQTISODIY 
MAZMUNI.........................................................................................................................................................................................936

Shamsiyeva Ruxsora Nasirovna

HUDUDLARNING TURISTIK SALOHIYATINI OSHIRISHDA TURISTIK ZONALARNING AHAMIYATI.........940
Umarova Mahliyo Yaxshiboy qizi

HUDUD OZIQ-OVQAT MAHSULOTLARI SANOATI ISHLAB CHIQARISH KO‘RSATKICHLARI 
SAMARADORLIGINING EKONOMETRIK VA STATISTIK TAHLILI.............................................................................945

Xursanov Sherzod Ulaboyevich

YUK TASHUVLARIDA LOGISTIK PROVAYDERLAR FAOLIYATINING NAZARIY–USLUBIY 
ASOSLARI.........................................................................................................................................................................................951

Mannapova Feruza Faxriddin qizi



https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

14

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2026-yil, fevral. № 2-son.

MAMLAKAT BANKLARI TOMONIDAN ALOQA SOHASINI MOLIYALASHTIRISHDAGI MAVJUD 
MUAMMOLAR VA ULARNI BARTARAF ETISH YO‘LLARI.............................................................................................956

Mirzaraximova Aziza Azimdjanovna

IQTISODIYOTDAGI TARKIBIY O‘ZGARISHLARNI TAKOMILLASHTIRISH ORQALI RAQOBATCHILIK 
MUHITINI RIVOJLANTIRISH YO‘LLARI ..............................................................................................................................963

Maxmudova Ferangis Raxmatillayevna

O‘ZBEKISTONDA RAQAMLI IQTISODIYOT TARAQQIYOTINING HOLATI VA USTUVOR MAQSADLI 
KO‘RSATKICHLARI.......................................................................................................................................................................968

Saidova Madinaxon Hoshimjon qizi

FERMER XОʻJALIKLARINING ОʻZBEKISTОN AGRAR SEKTОRIDAGI ОʻRNI VA AHAMIYATI.........................973
Islamova Dilnoza Isamidinovna

ZIYORAT TURIZMINING MINTAQAVIY IQTISODIY RIVOJLANISHGA TA’SIRI.....................................................978
Uzaqov Jamshid Norboyevich

TIJORAT BANKLARINING EMISSION OPERATSIYALARINI RIVOJLANTIRISHNING DOLZARB 
MASALALARI..................................................................................................................................................................................983

Shaymanov Mexriddin Ibragimovich

ISLOM MOLIYASIDA MAJBURIYAT VA OMONAT MEXANIZMLARI: RAHN, VADIYA VA HAVALA.................987
Sadikova Ra’no Abdullaevna

FIRIBGARLIK BILAN BOG‘LIQ AUDITORLIK TEKSHIRUVI RISKLARINI KAMAYTIRISH 
MASALALARI .................................................................................................................................................................................991

Sirojiddinov Ikromiddin Qutbiddinovich

СОВЕРШЕНСТВОВАНИЕ И ОЦЕНКА ФИНАНСОВЫХ РЕЗУЛЬТАТОВ UZAUTO MOTORS..........................996
Шарипов К.А., Зайнутдинова У.Дж.

XIZMATLAR SOHASINI RIVOJLANTIRISHDA BANDLIK BILAN TA’MINLASHGA TA’SIR QILUVCHI 
OMILLAR VA MUAMMOLAR TADQIQI............................................................................................................................... 1005

Mirzayev Qulmamat Djonuzokovich, Saparov Murod Irgashovich

YO‘LOVCHI TASHISH XIZMATLARINI TAKOMILLASHTIRISHDA RAQAMLI TEXNOLOGIYALARNING 
O‘RNI............................................................................................................................................................................................... 1010

Alisher Kurambayev

SUG‘URTA XIZMATLARINI TAKOMILLASHTIRISHDA TAKAFUL SUG‘URTASINING O‘RNI VA 
IMKONIYATLARI......................................................................................................................................................................... 1014

Sattorov Ixtiyor Ochilovich, Karimov Shohruh Yo‘ldoshali o‘g‘li

O‘ZBEKISTONDА INVESTITSION FAOLIYATNI AMALGA OSHIRISHNING JORIY HOLATI TAHLILI........ 1020
Valikulov Sherzod Zaynitdinovich

RAQAMLI IQTISODIYOTDA MARKETPLEYSLARNI SHAKLLANTIRISH: INVESTITSIYALAR, 
XARAJATLAR VA FOYDA.......................................................................................................................................................... 1029

Axmedova Dilshoda Xayrulla qizi

RAQAMLI IQTISODIYOT SHAROITIDA O‘ZBEKISTONDA SUN’IY INTELLEKT ASOSIDA MARKETING 
SAMARADORLIGINI OSHIRISH MEXANIZMLARI........................................................................................................ 1033

Maxmudov Tohirjon Olimjonovich, Muminova Shahlo Madaminjon qizi

OLIY TA’LIMDA GENDER TENGLIKNING O‘ZIGA XOS JIHATLARI......................................................................... 1039
Xaydarova Sayyora

ANALYZING THE COMPETITIVE ADVANTAGES OF SOUTH KOREA IN GLOBAL MICE TOURISM: 
HISTORICAL AND CULTURAL DIMENSIONS.................................................................................................................. 1043

Ortikova Sabohat, Gulomova Mukhlisa, Ochilova Hilola Farmonovna



IQ
T

IS
O

D
IY

O
T

Э
К
О
Н
О
М
И
К
А

E
C

O
N

O
M

Y

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T

https://yashil-iqtisodiyot-taraqqiyot.uz 1043

2026-yil, fevral. № 2-son.

ANALYZING THE COMPETITIVE ADVANTAGES 
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HISTORICAL AND CULTURAL DIMENSIONS
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Masters student
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Abstract. This article examines South Korea's competitive positioning within the global MICE tourism sector, highlighting 
how historical and cultural attributes significantly contribute to its international appeal. Through leveraging its deep 
historical heritage, UNESCO-recognized sites, and the influential Korean Wave (Hallyu), South Korea distinguishes itself 
among competing MICE destinations. A comprehensive SWOT analysis identifies essential strengths such as strategic 
geographical location and robust government support, alongside notable challenges including high operational costs and 
linguistic barriers. To sustain and enhance its competitive advantage, the paper proposes further exploration of advanced 
digital technology integration, in-depth analysis of cultural branding effectiveness, and comparative sustainability 
initiatives. Addressing these strategic areas proactively will enable South Korea to continue strengthening its prominent 
global leadership in the MICE industry.

Key words: MICE tourism, historical and cultural dimensions, competitive advantage, South Korea, SWOT analysis, 
cultural branding, digital technologies, sustainability initiatives, Korean Wave (Hallyu), cultural diplomacy.
Annotatsiya. Ushbu maqolada Janubiy Koreyaning global MICE turizmi sektoridagi raqobatbardosh pozitsiyasi ko‘rib 
chiqilib, uning tarixiy va madaniy xususiyatlari xalqaro jozibadorlikni sezilarli darajada oshirishi ta’kidlanadi. Boy tarixiy 
meros, YuNESKO tomonidan e’tirof etilgan obidalar va ta’sirchan Koreya to‘lqini (Hallyu)dan samarali foydalanish orqali 
Janubiy Koreya boshqa raqobatchi MICE yo‘nalishlari orasida ajralib turadi. Kompleks SWOT-tahlil strategik geografik 
joylashuv va kuchli davlat qo‘llab-quvvatlashi kabi muhim kuchli tomonlarni, shuningdek, yuqori operatsion xarajatlar 
va til to‘siqlari kabi jiddiy muammolarni aniqlaydi. Raqobat ustunligini saqlab qolish va yanada mustahkamlash uchun 
maqolada ilg‘or raqamli texnologiyalar integratsiyasini chuqurroq o‘rganish, madaniy brending samaradorligini tahlil qilish 
hamda barqarorlik tashabbuslarini taqqoslovchi tadqiqotlarni kengaytirish taklif etiladi. Ushbu strategik yo‘nalishlarga 
faol e’tibor qaratish Janubiy Koreyaga MICE industriyasidagi yetakchi global mavqeini yanada mustahkamlash imkonini 
beradi.

Kalit soʻzlar: MICE turizmi, tarixiy va madaniy o‘lchamlar, raqobat ustunligi, Janubiy Koreya, SWOT-tahlil, madaniy 
brending, raqamli texnologiyalar, barqarorlik tashabbuslari, Koreya to‘lqini (Hallyu), madaniy diplomatiya.
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Аннотация. В данной статье рассматривается конкурентное позиционирование Южной Кореи в глобальном 
секторе MICE-туризма, при этом подчеркивается, что исторические и культурные характеристики существенно 
повышают ее международную привлекательность. Используя свое богатое историческое наследие, объекты, 
признанные ЮНЕСКО, а также влияние Корейской волны (Халлю), Южная Корея выделяется среди конкурирующих 
MICE-направлений. Комплексный SWOT-анализ выявляет ключевые сильные стороны, такие как стратегическое 
географическое положение и сильная государственная поддержка, наряду с важными вызовами, включая 
высокие операционные издержки и языковые барьеры. Для сохранения и усиления конкурентных преимуществ 
в статье предлагается дальнейшее изучение интеграции передовых цифровых технологий, углубленный анализ 
эффективности культурного брендинга и сравнительные исследования устойчивых инициатив. Проактивное 
внимание к этим стратегическим направлениям позволит Южной Корее и далее укреплять свое заметное 
глобальное лидерство в индустрии MICE.

Ключевые слова: MICE-туризм, исторические и культурные измерения, конкурентное преимущество, Южная 
Корея, SWOT-анализ, культурный брендинг, цифровые технологии, устойчивые инициативы, Корейская волна 
(Халлю), культурная дипломатия.

I N T R O D U C T I O N
The life of a modern business professional today involves constant negotiations, meetings, trips, and active 

participation in various educational programs aimed at enhancing their skills and qualifications. This lifestyle has 
led to a steady global increase in business-related travel, including business tourism, conferences, exhibitions, 
and academic events. The MICE industry - covering meetings, incentives, conferences, and exhibitions - is 
among the most promising and rapidly growing sectors in the global tourism market. According to many tourism 
experts, it is currently one of the most profitable areas in the world economy. According to the report of Allied 
Market Research 1 The global MICE industry was valued at $598.2 billion in 2022, and it estimated to reach 
$2,309.4 billion by 2032, registering a CAGR2 of 11,6 % from 2023 to 2032. In 2023, according to International 
Congress and Convention Association (ICCA) top countries which held most of the MICE events were 1) USA 
(690); 2) Italy (553); 3) Spain (505); 4) France (472) and 5) Germany (463). So, the global MICE industry 
has experienced substantial growth in recent decades, becoming a key driver of economic development and 
international collaboration. Many countries have invested heavily in enhancing their MICE competitiveness, 
with South Korea emerging as one of the leading destinations in Asia. South Korea consistently ranks among 
the top 10 MICE destinations worldwide, demonstrating its strong international appeal. In 2021, South Korea 
secured second place in the global rankings of meeting destinations compiled by the Union of International 
Associations (UIA) 3. This success reflects the country’s active hosting of major congresses, corporate events, 
high-level summits, and incentive tours. Additionally, South Korea’s convenient geographic position, easily 
reachable from any location worldwide, further establishes it as a premier venue for international gatherings.

This work explores the factors that contribute to South Korea’s competitive advantages in MICE tourism, with 
a specific focus on historical and cultural dimensions. The study draws upon academic research, government 
reports, and industry analyses to examine how South Korea’s rich history, cultural identity, and policy-driven 
MICE strategies shape its position as one of global leaders in business tourism.

R E S E A R C H  M E T H O D O L O G Y
This study adopts a qualitative, desk-based research design aimed at analyzing the competitive 

advantages of South Korea in global MICE tourism with a particular focus on historical and cultural dimensions. 
The research combines an integrative review of academic and industry literature with a structured SWOT 
(Strengths, Weaknesses, Opportunities, Threats) analysis to systematize the key internal and external factors 
shaping South Korea’s MICE competitiveness.

The analysis is grounded in established tourism competitiveness frameworks, primarily Porter’s Diamond 
Model and the Integrated Model of Tourism Competitiveness, which emphasize the interaction between 
destination attributes, infrastructure, government policy, and human and technological capital. These models 
guided the identification and classification of factors related to South Korea’s historical and cultural assets, 
infrastructural capacity, and policy environment in the MICE sector.

1	 * Allied Market Research - A leading global provider of market analysis solutions, competitor benchmarking, strategic consulting, and 
data analytics. 

2	 **CAGR - Compound annual growth rate.
3	 ***UIA - It is a non-profit, non-governmental research institute and documentation center based in Brussels, Belgium, operating under 

a mandate from the United Nations.
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The study relies exclusively on secondary data collected from three main categories of sources:
- Peer‑reviewed academic articles on destination competitiveness, heritage tourism, cultural resources, 

and Korea’s MICE industry.
- Official reports and policy documents from national and international organizations, including the Korea 

Tourism Organization (KTO), the International Congress and Convention Association (ICCA), and the Seoul 
Tourism Organization.

- Reputable industry reports and professional media (e.g., market research reports, business magazines, 
and specialized MICE news portals) providing up‑to‑date statistics and practitioner insights.

These sources provide quantitative indicators (such as market size, rankings, and growth rates) as well as 
qualitative evaluations of South Korea’s MICE performance and cultural positioning.

Relevant literature was identified through targeted keyword searches (e.g., “South Korea MICE tourism,” 
“cultural heritage and business tourism,” “Hallyu and tourism,” “MICE competitiveness,” “SWOT analysis 
tourism”) in major academic databases and via manual screening of reference lists in key publications. Inclusion 
criteria emphasized:

- Direct relevance to South Korea, MICE tourism, or cultural/heritage-based competitiveness.
- Publication in scholarly journals, official institutional reports, or recognized industry outlets.
- Availability of empirical evidence, conceptual insights, or statistics applicable to at least one dimension of 

the SWOT framework.
- Sources that were outdated, lacked clear methodological transparency, or focused exclusively on non-

MICE leisure tourism without transferable implications were excluded from the core analytical set.
The analytical process consisted of three main steps. First, key information on South Korea’s historical and 

cultural assets, infrastructural conditions, policy support, and technological capabilities in the MICE sector was 
extracted and summarized from the selected sources. Second, extracted statements and indicators were coded 
and allocated into preliminary SWOT categories (strengths, weaknesses, opportunities, threats) according to 
whether they represented internal advantages, internal constraints, external favorable trends, or external risks. 
Third, overlapping or similar items were consolidated, and the most recurrent or impactful factors—such as 
rich UNESCO-listed heritage, strong government support, high operational costs, and regional competitive 
pressure—were retained as the core elements of the final SWOT matrix presented in the Results section.

To enhance analytical consistency, the coding and categorization were performed iteratively, with particular 
attention to aligning factor classification with the underlying competitiveness frameworks and with the specific 
focus on historical and cultural dimensions.

As the study is based solely on secondary data, its findings depend on the quality, completeness, and 
potential biases of existing academic and industry sources. The SWOT analysis is interpretive in nature and 
does not incorporate primary data from international MICE organizers, delegates, or local stakeholders, which 
may limit the depth of insight into stakeholder perceptions. Furthermore, the rapid evolution of the global MICE 
market and digital technologies means that some quantitative indicators and contextual factors may change 
over time, requiring periodic updating of the analysis.

A N A LY S I S  A N D  R E S U LT S
Competitive advantage in tourism, particularly within the Meetings, Incentives, Conferences, and 

Exhibitions (MICE) sector, is extensively examined through established frameworks such as Porter’s Diamond 
Model (1990) and the Integrated Model of Tourism Competitiveness [1]. These models underline the interplay 
between a destination’s inherent attributes (natural, historical, cultural), infrastructure capabilities, government 
policy, and technological readiness. South Korea’s competitiveness in MICE tourism emerges from a strategic 
combination of these elements, particularly highlighting its historical and cultural appeal. These frameworks 
emphasize four key areas:

1) Destination Appeal: The presence of unique attractions, including historical landmarks and cultural 
experiences, that distinguish a country from its competitors.

2) Infrastructure and Accessibility: The quality of transportation, accommodation, and event venues, which 
influence a destination’s ability to host large-scale events.

3) Government Support and Policy: Investment in marketing, subsidies, and incentives that enhance the 
country’s ability to attract international events.

4) Human and Technological Capital: The role of education, workforce capabilities, and digital infrastructure 
in improving the efficiency of MICE operations.

Applying these models to South Korea, researchers such as Kim & Prideaux (2018) and Choi & Lee (2020) 
emphasize the country’s ability to integrate its historical and cultural heritage with cutting-edge technology, 
making it a unique and competitive MICE destination.
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The role of historical and cultural dimensions in South Korea’s MICE industry is deeply embedded in the 
country’s long-standing heritage and strong national identity. South Korea’s historical legacy, which spans over 
5,000 years, provides a rich foundation for positioning the country as a distinctive MICE destination. A wide 
range of UNESCO-listed sites, royal palaces, and preserved cultural traditions enhance its attractiveness for 
international meetings, incentives, conferences, and exhibitions. Historical heritage is not presented merely 
as a backdrop but as an integral component of the overall event experience, offering delegates meaningful 
engagement with Korean history and traditions.

Historical venues play a significant role in elevating the appeal of South Korea’s MICE sector. Studies 
[2] [3] emphasize the growing importance of hosting business events, gala dinners, and incentive programs 
in culturally significant settings. Gyeongbokgung Palace, one of Seoul’s most iconic landmarks, is frequently 
used for state banquets and high-profile corporate events that incorporate traditional Korean performances, 
creating a prestigious and culturally immersive atmosphere. Changdeokgung Palace and its Secret Garden, 
recognized as a UNESCO World Heritage site, offer exclusive guided tours and cultural workshops tailored to 
MICE delegates, blending heritage appreciation with professional networking. Hahoe Folk Village in Andong 
provides authentic experiences within a preserved traditional village environment, where participants can 
engage in Hanbok programs and enjoy folk performances. These venues function as cultural storytelling 
platforms, allowing international delegates to connect with Korea’s historical narrative while enhancing the 
symbolic value and memorability of business events.

The integration of heritage elements into MICE programs further strengthens South Korea’s competitive 
positioning. Research by Park (2021) and Lee & Choi (2022) indicates that historical re-enactments, temple 
stay programs, and royal cuisine experiences are increasingly incorporated into business travel itineraries. 
Corporate incentive groups may participate in traditional tea ceremonies at Buddhist temples or take part in craft-
making workshops such as Hanji paper production and pottery, fostering hands-on engagement with Korean 
cultural practices. This approach aligns closely with the broader trend of experiential tourism, in which business 
travelers seek authentic and immersive experiences rather than conventional conference environments [4]. 
By embedding cultural activities into professional programs, South Korea enhances both the emotional and 
experiential value of MICE events.

Cultural identity and heritage also serve as a powerful competitive advantage in the global MICE market. 
South Korea’s strong national branding, reinforced by its cultural exports, significantly contributes to its 
international appeal. The global rise of Hallyu, or the Korean Wave, encompassing K-pop, K-dramas, K-beauty, 
and Korean cuisine, has generated new opportunities for event branding and thematic programming within 
the MICE industry. Business groups frequently incorporate visits to prominent Hallyu-related landmarks such 
as SMTOWN, K-Star Road, and filming locations of globally recognized dramas including Crash Landing on 
You and Goblin [5] [6]. Incentive programs may feature K-pop dance workshops, virtual reality concerts, and 
interactive sessions with entertainment professionals, creating unique value propositions that blend business 
objectives with pop culture engagement.

Major venues such as COEX in Seoul host large-scale Hallyu-themed business forums and trade 
exhibitions, attracting participants from across the globe and further reinforcing the synergy between cultural 
tourism and corporate events. This intersection of business and popular culture provides South Korea with a 
distinctive edge over regional competitors such as Japan, Singapore, and Thailand, which do not possess an 
equivalent level of global pop culture influence integrated into their MICE branding strategies. The strategic use 
of cultural capital allows South Korea to differentiate itself not only through infrastructure and service quality but 
also through emotional resonance and global cultural relevance.

In addition to heritage and pop culture, culinary and wellness tourism increasingly contribute to the 
diversification of South Korea’s MICE offerings. The country’s culinary heritage is frequently incorporated into 
business programs through traditional temple food tastings, curated gastronomic experiences, and Michelin-
starred Korean fine dining events [7]. These culinary components enhance networking opportunities while 
showcasing national identity through food culture. Furthermore, Korean traditional medicine, known as 
Hanbang, along with K-beauty wellness retreats, has become particularly attractive for corporate incentive 
groups seeking relaxation and rejuvenation. Healing centers and wellness facilities across South Korea provide 
stress-relief programs tailored to business travelers, responding to the growing global demand for health-
oriented corporate travel. Together, these historical, cultural, culinary, and wellness dimensions reinforce South 
Korea’s cultural authenticity and strengthen its position as a dynamic, experience-driven MICE destination.

Based on existing studies [2] [3], South Korea’s MICE industry can be analyzed through a SWOT (Strengths, 
Weaknesses, Opportunities, and Threats) framework (Table 1):
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Table 1. SWOT Analysis of South Korea’s Competitive Position in MICE Tourism4

Factor Key Insights

Strengths

- Strategic geographic location between China, Japan, and Southeast Asia.  
- World-class infrastructure (e.g., COEX, BEXCO, Songdo Convensia).  
- Government support (financial incentives, visa facilitation for business travelers).  
- Cultural attractiveness (heritage sites, Hallyu tourism, Korean cuisine).

Weaknesses - High costs for venue rentals and accommodations compared to regional competitors.  
- Language barriers (English proficiency remains a challenge outside major cities).

Opportunities
- Technology-driven events (AI-powered hybrid conferences, 5G integration).  
- Growing interest in sustainable and wellness MICE tourism.  
- Leveraging Korean pop culture for specialized business events.

Threats
- Intensifying competition from Singapore, Japan, and China.  
- Geopolitical risks (tensions with North Korea affecting perceptions of safety).  
- Global economic uncertainties impacting corporate travel budgets.

Here is a detailed graphical representation of the SWOT analysis for South Korea’s competitive advantages 
in global MICE tourism, emphasizing historical and cultural dimensions (Figure 1):

Figure 1. SWOT Analysis of South Korea’s Competitive Advantages in Global MICE Tourism5 

Strengths:
a. Rich Cultural and Historical Heritage
-	 South Korea’s 5000-year history provides a significant competitive advantage through iconic UNESCO 

World Heritage sites, such as Changdeokgung Palace, Bulguksa Temple, and Jongmyo Shrine [2]; 
-	 These historical landmarks offer authentic, culturally rich venues for corporate events, distinguishing 

Korea from competitors who primarily offer modern urban experiences [8];
b. Advanced Infrastructure
-	 South Korea has invested significantly in world-class conference facilities like COEX in Seoul, BEXCO 

in Busan, and Songdo Convensia in Incheon, which host major international events seamlessly integrated with 
cultural experiences [3].

c. Strategic Geographical Positioning
-	 Geographically located centrally between China, Japan, and Southeast Asia, South Korea enjoys an 

excellent strategic advantage, acting as a convenient hub for regional and global MICE events [4];

4	  Source: Designed by the authors
5	  Source: Designed by the authors
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d. Strong Government Support
- The Korean government offers robust incentives, visa simplifications, and financial subsidies, creating 

favorable conditions to attract international events, clearly positioning the country as a prime business tourism 
destination [3].

Weaknesses:
a. High Operational Costs
-	 High venue rental fees and accommodation expenses compared to regional competitors like Thailand, 

Vietnam, or Malaysia can deter budget-conscious organizers;
b. Language Barriers
-	 Limited English proficiency, particularly outside Seoul, poses communication challenges, potentially 

reducing participant satisfaction and restricting the full utilization of local cultural resources [7].
c. Limited International Cultural Awareness
-	 Insufficient global awareness of Korea’s cultural and historical potential in the MICE context means 

some international organizers might overlook the country’s full potential [9].
Opportunities:
a. Increasing Demand for Cultural Authenticity
-	 There is a growing global preference for authentic cultural experiences within business tourism, 

presenting South Korea with opportunities to strengthen offerings in traditional Korean experiences, such as 
temple stays, hanbok programs, or traditional cuisine workshops.

b. Popularity of the Korean Wave (Hallyu)
-	 The global popularity of Korean pop culture (Hallyu), including K-pop, K-dramas, and Korean 

cuisine, offers considerable potential for themed corporate events and incentive programs aimed at younger 
demographics [5] [6].

c. Technological Innovations
-	 South Korea’s technological prowess in digital infrastructure (5G, AI, virtual reality) creates substantial 

opportunities for developing innovative hybrid or fully virtual MICE experiences, combining technology with 
cultural showcases [8].

Threats:
a. Intense Regional Competition
-	 The rapidly growing MICE sectors in Singapore, Japan, and China intensify competition, particularly in 

terms of pricing, infrastructure investments, and targeted marketing strategies, posing significant risks to South 
Korea’s market share [10].

b. Geopolitical Instability
-	 Geopolitical tensions, notably involving North Korea, can negatively impact the perceived safety and 

attractiveness of South Korea as a destination, causing hesitation among international event planners.
c. Pandemic and Global Economic Uncertainties
-	 Global crises, such as pandemics, directly threaten international MICE travel and participation, 

underscoring the importance of adaptive resilience strategies, including hybrid and virtual event alternatives [3].
Strategic Recommendations Based on SWOT Analysis
To effectively capitalize on South Korea’s strengths and opportunities while addressing its weaknesses and 

mitigating potential threats, the following strategic measures are proposed:
Diversification of Pricing Strategies: Implementing competitive pricing models alongside government 

subsidies to alleviate the high costs associated with venues and accommodations, thereby enhancing South 
Korea’s attractiveness as a MICE destination.

Advancement of Language and Cultural Training: Expanding multilingual training programs and cultural 
orientation workshops tailored specifically for MICE industry professionals to improve communication and 
service quality for international participants.

Promotion of Authentic Cultural Experiences: Strengthening global marketing efforts through targeted 
digital campaigns that highlight Korea’s unique cultural heritage, with a focus on authenticity and exclusivity, 
aligning with the growing demand for cultural tourism.

Development of Digital and Hybrid Event Infrastructure: Increasing investment in cutting-edge digital 
event technologies, such as AI-powered event management systems and hybrid event platforms, to enhance 
resilience against geopolitical uncertainties and pandemic-related disruptions.

C O N C L U S I O N S  A N D  S U G G E S T I O N S
South Korea’s historical and cultural dimensions provide a substantial competitive advantage in the global 

MICE industry. Its rich 5,000-year history, iconic UNESCO World Heritage sites, and dynamic cultural exports 
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such as Hallyu (Korean Wave) have significantly differentiated the nation from its regional competitors. South 
Korea’s ability to seamlessly integrate these historical and cultural elements into its MICE programs has not 
only enhanced its destination appeal but also elevated the experiences of international delegates, positioning 
it among the top global MICE destinations.

Strategically, the country’s robust government support, advanced infrastructural investments, strategic 
geographical positioning, and ongoing cultural branding initiatives further reinforce its competitive strength. 
However, challenges remain, including high operational costs, language barriers, and intensified regional 
competition, particularly from Japan, China, and Singapore. Addressing these weaknesses strategically through 
competitive pricing, multilingual training, and targeted cultural marketing will be essential.

To sustain and enhance South Korea’s competitive position in the MICE sector, further research is 
recommended in critical emerging areas:

-	  The effectiveness of integrating emerging digital technologies, such as Virtual Reality (VR) and Artificial 
Intelligence (AI), into culturally-driven MICE programs. Such research could reveal innovative approaches to 
enhancing participant engagement and creating uniquely immersive experiences.

- Investigating the long-term impacts and return on investment (ROI) of cultural branding efforts in 
attracting repeated international business tourism. Understanding these dynamics will help South Korea refine 
its branding strategies and ensure sustained global attractiveness.

- Conducting comparative evaluations of sustainability initiatives, such as eco-friendly venues and carbon-
neutral events, against regional competitors. This analysis could uncover new strategic opportunities, helping 
South Korea to position itself as a leader in sustainable MICE tourism.

By proactively addressing these research areas, South Korea will strengthen its global leadership role in 
MICE tourism, ensuring long-term economic benefits and deeper international cooperation through historical 
and cultural exchange.
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